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So  thanks  for  reading  us 


What  can  be  said  by  an  aged  editor  to  a 
town  he  loves  which  hasn’t  already  been 
said? 

Only  that  the  time  has  come  for 
retirement,  for  laying  down  the  routine 
of  newspaper  editoring  and  publishing, 
and  seeking  relaxation  and  whatever 
people  do  when  they  retire. 

It  has  been  the  pleasure  of  this 
newspaper  to  try  to  boost  the  com¬ 
munity,  to  stand  up  for  every  institution 
in  the  town,  to  advocate  what  seemed 
appropriate,  and  to  reflect  the  feelings, 
the  ambitions,  the  dreams  of 
Jacksonville  and  all  Cherokee  County. 

This  newspaper,  under  this  editor,  has 
been  an  ardent  advocate  of  the 
Democratic  party  and  its  candidates  as 
best  for  the  common  people,  the 
everyday  work-a-day  people  who  are  the 
heart  and  soul  of  the  nation. 

While  it  has  been  said  that  an  in- 
dependendent  newspaper  serves  better 
than  a  chain  paper,  the  Donrey  group 


has  been  selected  to  succeed  because  it 
appears  to  offer  the  nearest  thing  to 
independence.  So  we  commend  the  new 
organization  to  the  people  of  this  area. 
We  believe  they  will  serve  well,  keep  the 
boosterism  alive,  and  cope  with  the 
progressive  problems  which  come  up. 

We’ll  be  around  to  encourage  them 
and  the  community  for  there’s  no  place 
quite  as  dear  to  us  as  Jacksonville. 

The  “BHB”  may  not  appear  on  future 
editorials,  except  perhaps  an  occasional 
contribution,  but  the  newspaper  will 
continue  to  serve  Jacksonville,  Cherokee 
County  and  the  State  of  Texas  well- 
perhaps  even  better  with  the  added 
resources  and  knowhow. 

So,  thanks  for  listening  and  so  long. 
BHB 

-Barnes  H.  Broiles 
Editor  &  Publisher 
Jacksonville  Daily  Progress 


Donrey  doesn’t 
take  traditions  lightly 


The  Jacksonville  Daily  Progress  published  its 
first  issue  in  1910,  and  tradition  was  born. 
Jacksonville  residents  learned  to  expect  accurate 
news  reporting,  involvement  in  local  issues  and  a 
wide  variety  of  special  services  from  their 
newspaper. 

When  the  Broiles  family  sold  their  stock  in  the 
Daily  Progress  to  the  Donrey  Media  Group,  they 


knew  they’d  transferred  much  more  than  presses 
and  buildings  -  they  passed  on  a  tradition. 

We  don’t  take  traditions  lightly  at  Donrey.  We 
thank  Jacksonville,  the  Broiles  family  and  the 
Daily  Progress  customers  for  their  trust. 

We’ll  continue  the  tradition  of  service  and 
quality  journalism  in  Jacksonville. 

At  Donrey,  we’re  dedicated  to  service. 


DONREY  MEDIA  GROUP 

920  Rogers  Avenue  •  P.O.  Box  1359  •  Fort  Smith,  AR  72902  •  501-785-7810 


We’re  not  just  giving  minority  students 
a  hand— we’re  giving  them  a  chance. 


A  chance  to  show  they’ve  got 
what  it  takes  to  put  a  newspaper 
together  from  scratch.  And  to 
”  ^  >  encourage  them  to  consider 

\  V  journalism  as  a  career. 

'  That’s  the  goal  of  a  special  Urban 

Journalism  Workshop,  co-sponsored  for  the 
second  year  by  the  Newspaper  Fund  and  the 
YAKIMA  HERALD-REPUBLIC,  a  Harte-Hanks 
daily  in  Washington.  It’s  the  only  such 
workshop  in  the  Pacific  Northwest. 

Personnel  Manager  Kay  Cause  helped 
coordinate  the  program  aJong  with  James 
Goodrich,  director  of  the  workshop  and  chair¬ 
man  of  the  Central  Washington  University 
mass  media  department.  They  gave  14  high 
school  students  from  across  the  state  a  real 


Goodrich  stressed  the  importance  of 
minorities  having  a  strong  voice  in  media 
because,  “Nothing  is  more  important  than 
communication.  ” 

Harte-Hanks  agrees,  especially  after  read¬ 
ing  the  students’  16-  page  newspaper. 

Was  all  the  hard  work  worth  it?  High 
school  jimior  Sara  Cripps  put  it  this  way:  “It 
was  super.  We  really  got  into  all  aspects  of 
making  a  paper,  it  encouraged  me  a  lot.” 

That’s  the  kind  of  result  we’ll  take  every 
chance  we  get. 


HARTE-HANks  Communications^  Inc, 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


taste  of  the  newspaper  business. 
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AHEAD  IN  1979 


JANUARY 

10- 12 — International  Circulation  Managers  Association  circulation  semi¬ 

nar  on  management.  Troy  State  University,  Ala. 

16-20 — Arizona  Newspapers  Association.  Doubletree  Inn,  Tucson. 
Arizona. 

18-20 — Kentucky  Press  Association  meeting.  Lexington. 

18- 20 — Texas  Press  Association  convention/trade  show,  San  Antonio. 

19- 20 — Arkansas  Press  Association,  Little  Rock. 

19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel,  Nashville. 

25- 27— North  Carolina  Press  Association  institute.  Chapel  Hill. 

26- 28 — Virginia  Press  Association.  Roanoke. 

28-30 — International  Newspaper  Advertising  Executives,  Los  Angeles 
Bonaventure. 

28-31 — International  Newspaper  Advertising  Executives,  Los  Angeles 
Bonaventure. 

FEBRUARY 

7-9 — Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel.  Columbus. 

11- 14 — Southern  Classified  Advertising  Managers's  33rd  annual  Business 

Conference,  Augusta  Hilton,  Augusta.  Ga. 

14-16 — International  Circulation  Managers  Association  Legal  Sym¬ 
posium.  Hyatt  House,  Los  Angeles. 

14 — Education  Writers  Association,  news  workshop,  in  connection  with 
American  Association  of  School  Administrators  convention,  Super- 
dome,  New  Orleans. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 23— Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

22- 25 — Maryland-Delaware-D.C.  Press  Association.  Sheraton-Frederick. 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference,  Radisson  St.  Paul,  Minn. 

28 —  Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute,  PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

4- 6 — New  York  State  Publishers  Association,  Kutsher's  Country  Club, 

Monticello,  N.Y. 

5- 10 — Newspaper  Advertising  Co-operative  Network  (NACON),  Islandia 

Hyatt  House,  San  Diego,  Calif. 

18-23 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 
Missouri  School  of  Journalism,  Columbia. 

21-23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 
Lodge.  Hershey,  Pa. 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association.  Continental  Regency  Hotel,  Peoria,  III. 

APRIL 

7-10 — Inter-State  Circulation  Managers  Association  Convention,  Shera¬ 
ton  Inn,  Gettysburg,  Pa. 

9-11 — Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 
Petersburg,  Fla. 

18-20 — PNPA/IAMA  Advertising  Conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

23-25 — American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 

MAY 

6-8 — Ohio  Circulation  Manager's  Assoc.,  Stouffer's  Inn,  Dayton.  Ohio. 
6-9— New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 
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Privacy  suit  dismissed 

Ruling  in  favor  of  the  Washington  Star  in  a  multi-million- 
dollar  damage  suit,  a  Maryland  Circuit  court  judge  has  de¬ 
cided  that  the  newspaper  did  not  invade  the  privacy  of  six 
University  of  Maryland  basketball  players  when  it  published 
a  story  saying  they  were  in  academic  difficulties. 

In  a  10-page  opinion,  7th  Circuit  Judge  George  W.  Bowling 
ruled  that  the  players’  status  as  public  figures  negated  their 
claim  of  unreasonable  publicity  given  to  private  facts.  While 
the  students’  scholastic  standing  was  confidential  informa¬ 
tion,  Bowling  said,  it  “directly  affected  their  status  as  public 
figures  and  could  be  publicized  with  impunity. 

♦  ♦  * 

10  largest  dailies 

Newsday,  the  daily  on  New  York’s  Long  Island,  compiled 
a  top  lO  list  from  the  recently  released  Audit  Bureau  of 
Circulations  figures  and  learned  they  had  jumped  from  1 2th 
place  to  lOth. 

The  top  1 0  daily  papers,  according  to  Newsday’s  report  of 
the  ABC  totals,  are  as  follows; 


1.  New  York  News  1,824,836* 

2.  Los  Angeles  Times  1,018,490* 

3.  New  York  Times  878,714* 

4.  Chicago  Tribune  793,672 

5.  Chicago  Sun-Times  683,573 

6.  Detroit  News  631,836 

7.  New  York  Post  621,564* 

8.  Detroit  Free  Press  617,  605 

9.  Washington  Post  559,371 

10.  Newsday  494,998 


Source:  ABC  Fas-Fax,  6  months  ending  Sept.  30,  1978 
*6  months  average  for  period  ending  March  31,  1978 

^  ^ 

Tougher  Sunshine  Law  in  Pa. 

News  media  groups  in  Pennsylvania  are  planning  a  con¬ 
certed  effort  in  the  1979  state  legislature  to  put  teeth  into 
open  record  and  open  meeting  laws  which  have  been  eroded 
by  court  decisions  in  recent  years. 

State  Rep.  James  W.  Knepper,  Jr.,  (R-Allegheny),  pub¬ 
lisher  of  the  weekly  Carnegie  (Pa.)  Signal-Item,  told  a  meet¬ 
ing  of  media  representatives  at  the  headquarters  of  the 
Pennsylvania  Newspaper  Publishers  Association  in  Harris¬ 
burg  that  he  will  introduce  legislation  in  the  1979  General 
Assembly  to  reinforce  the  sunshine  laws  which  “have  been 
eroded”  by  the  courts. 

Courts  in  the  state  have  negated  much  of  the  existing  open 
meeting  laws  by  ruling  that  votes  taken  on  final  passage  are 
the  formal  actions  which  the  law  requires  be  open  to  the 
press  and  public.  This  does  not  include  discussions  and 
deliberations  which  governing  bodies  engage  in  prior  to  final 
votes. 

Rep.  Knepper  said  legislation  would  be  written  for  intro¬ 
duction  in  the  House  in  January.  In  addition  to  meetings  and 
records,  bills  are  expected  to  restrict  the  use  of  search  war¬ 
rants  for  gaining  access  to  newsrooms,  except  where  there  is 
probably  cause  to  suspect  contrandband  is  stored  or  where 
evidence  of  a  crime  may  be  located. 

*  * 

AP  makes  offer  to  Guild 

The  Associated  Press  offered  employees  represented  by 
the  Wire  Service  guild  a  pay  increase  of  5%  the  first  year  and 
5%  more  in  the  second  year  of  a  proposed  two-year  contract. 

The  guild,  which  had  asked  for  17%  plus  improved  pen¬ 
sions,  health  insurance,  vacations  and  other  benefits,  did  not 
formally  reply  to  the  management  offer. 

The  pay  scale  for  news  personnel  under  the  contract  expir¬ 
ing  at  midnight  Dec.  31  ranges  from  $236  a  week  at  the  start 
to  $410  after  six  years. 

Talks  are  continuing  this  week. 
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The  largest  single  offset  press 
ever  sold  in  Latin  America,  a 
Wood-Hoe  Lithomatic  II,  will  be 
installed  at  El  Universal,  Caracas, 
Venezuela,  early  in  1980. 

The  100,000  circulation  daily, 
one  of  South  America’s  leading 
newspapers,  has  purchased  nine 
double-width  printing  units,  five 


color  couples,  a  double  delivery 
3:2  folder,  and  nine  fully  automatic 
Hoe  reels. 

El  Universal’s  new  Lithomatic  II 
will  go  into  production  in  a  new 
addition  to  its  plant,  officials  of  the 
Caracas  newspaper  say. 

El  Universal  executives  say  the 
need  for  greater  color  quality  and 
flexibility  was  among  the  factors 
that  prompted  the  Lithomatic  II 
purchase. 

The  South  American  sale 
follows  acquisition  of  Lithomatic  II 


presses  by  Dayton  Newspapers, 
Inc.,  of  Dayton,  Ohio,  and  the  San 
Rafael,  California,  Independent 
Journal. 

Wood  Industries  also  reports 
sales  of  its  Lithoflex  web  offset  press 
for  mid-size  dailies  to  the  Salem, 
Massachusetts,  Evening  News;  the 
Meriden,  Connecticut,  Record  and 
Journal;  the  Galesburg,  Illinois, 
Register-Mail;  and  the  Chicago 
plant  of  the  Daily  Racing  Form. 


WOOD -HOE 


Industries 


Division  of  Wood  Industries,  Inc.  333  Cedar  Avenue  Middlesex,  N.J.  08846  (201)  469-6600 
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Regulation  of  the  press 

As  anticipated  (E&P  Sept.  30,  page  60),  the  FTC  sym¬ 
posium  on  media  concentration  was  stacked  in  favor  of  some 
kind  of  control  over  media  groups. 

Speaker  after  speaker  expressed  the  view  that  regulation 
of  the  size  of  media  groups  is  desirable.  There  was  no 
unanimity  as  to  ivhy  such  regulation  should  be  imposed. 
There  was  no  acknowledgement  that  one  form  of  govern¬ 
ment  regulation  leads  to  other  forms.  Nor  any  admission 
that  government  regulation  might  be  bad. 

Up  to  now,  the  free  market  forces  in  the  media  business 
have  dictated  who  has  bought  what  and  for  how  much.  The 
minute  it  is  decided  that  some  government  regulation  is 
necessary,  the  American  press  will  be  at  the  mercy  of  some 
government  bureau  or  department  deciding  whose  publica¬ 
tion  can  be  bought  and  by  whom. 

The  independent  free  press  of  this  country  is  presently 
under  the  control  of  the  most  efficient  regulator  ever 
devised — the  public  exercising  its  will  and  desires  through 
the  box  office. 

All  publishers,  no  matter  how  large  or  how  small,  know 
they  must  receive  the  public’s  vote  every  day  through  ad¬ 
vertising  and  circulation  purchases  and  that  if  they  fail  to 
perform  in  their  interest  they  will  fail  in  attracting  their 
patronage. 

Government  control  of  quantity  means  eventual  govern¬ 
ment  control  of  quality  and  thei’e  is  no  way  a  press  can 
remain  free  and  independent  as  long  as  it  is  subject  to 
bureaucratic  regulation. 


Happy  Holidays  to  all 

Measured  by  every  yardstick  this  has  been  an  exception¬ 
ally  successful  year  for  Editor  &  Publisher  and  its  staff.  We 
are  grateful  to  all  our  friends  and  associates  affiliated 
thi’oughout  the  newspaper  industry  who  have  made  it  come 
to  pass. 

Our  sincere  thanks  to  our  subscribers  who  in  increasing 
numbers  keep  up  with  the  news  of  the  newspaper  business 
through  our  weekly  columns  and  who  vigorously  and  vo¬ 
ciferously  let  us  know  when  we  are  wrong  or  when  they  do 
not  agree  with  our  point  of  view. 

Our  humble  thanks,  also,  to  our  advertisers  who  have 
joined  us  in  ever  increasing  numbers  this  year  and  who  are 
convinced  that  our  audience  is  vigorous,  interested  and  im¬ 
portant  to  them. 

And,  our  thanks  to  our  news  sources  who  comprise  the 
most  valuable  mix  of  subscribers,  advertisers  and  corre¬ 
spondents  that  any  publication  is  privileged  to  enjoy.  The 
interaction  of  that  triumvirate  grouping  helps  us  produce  a 
unique  news  magazine  for  the  most  discriminating  and  dis¬ 
cerning  audience  available  anywhere. 

To  all  our  friends  and  associates — a  Happy  Holiday  Sea¬ 
son. 


^'vABP 
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FEEDBACK 


By  Vic  Cantone 


MUSICAL  CHAIRS 


Letters 


LAYOUT 

In  response  to  the  letter  of  Carrick  H. 
Patterson,  executive  editor  of  the  Arkan¬ 
sas  Gazette,  I  say  “Sour  Grapes.” 

Patterson  didn’t  like  the  way  his  paper 
showed  up  in  comparison  to  the  St. 
Petershurfi  Times  in  Daryl  Moen’s  ele¬ 
ments  of  design  article  printed  in  Editor 
&  PuBusHER  September  23. 

Perhaps  comparisons  of  the  St. 
Petersburg  Times  with  several  other  pa¬ 
pers  would  have  been  less  offensive  but 
the  feeling  remains  that  the  St. 
Petersburg  Times  is  consistantly 
superior  in  graphics  and  design. 

Patterson  missed  the  point.  The  article 
was  meant  to  be  educational. 

Marilyn  M.  Mower 
(Mower  is  editor  of  South  Coaster,  weekly 
newspaper,  St.  Petersubrg  Beach,  Fla.) 

*  ♦  ♦ 

In  theory,  it  is  difficult  to  disagree  with 
many  of  Daryl  Moen’s  layout  principles. 

In  practice,  he  has  yet  to  put  together  a 
revised  front  page  for  the  Arkansas 
Gazette  that  is  as  effective  as  the  origi¬ 
nal. 

Anybody  who  thinks  an  8-column 
tombstone  (Page  42,  Dec.  9)  is  clean  and 
effective  make-up  has  no  business  teach¬ 
ing  page  make-up  to  journalism  students. 

Robert  D.  Ingle 
(Ingle  is  managing  editor,  Miami  Herald.) 

*  *  * 

LOCATION 

The  article  which  appeared  in  the 
November  18  E&P  incorrectly  states  the 
location  of  the  Press  Shrine  as  Eastches- 
ter,  N.Y.  St.  Paul’s  Episcopal  Church  is 
actually  located  in  Mount  Vernon,  N.Y., 
in  Westchester  County. 

Peter  P.  Gallo 

(The  bronze  plaque  on  the  wall  of  the 
church  placed  there  in  1955  by  the  Na¬ 
tional  Park  Service  of  the  U.S.  Depart¬ 
ment  of  the  Interior  states: 

“St.  Paul’s  Church,  Eastchester 

“National  Historic  Site 

“St.  Paul’s  Church  was  founded  in  the 
new  settlement  of  Eastchester  in  1665 
etc. 

The  official  title  of  one  of  the  organiza¬ 
tions  that  has  been  active  in  preserving 
the  church  is:  “The  Society  for  the  Na¬ 
tional  Shrine  of  the  Bill  of  Rights  at  St. 
Paul’s  Church,  Eastchester,  N.Y.,  Inc.” 

Gallo  is  correct  that  the  actual  geo¬ 
graphical  location  of  the  church  now  is  at 
897  South  Columbus  Avenue,  Mount 
Vernon,  N.Y. — Ed.) 
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SHIELD  LAW  UPHELD 

I  read  with  increasing  alarm  each  week 
the  roundup  of  the  growing  list  of  report¬ 
ers  across  the  nation  being  called  in  to 
testify,  being  ordered  to  reveal  confiden¬ 
tial  sources  or  even  to  turn  over  their 
notes. 

The  situation  is  bleak,  indeed,  but  not 
without  hope.  For,  just  a  few  weeks  ago, 
a  reporter  for  the  Peoria  Journal  Star 
who  covered  a  murder  in  a  small  town 
near  Peoria  “won”  his  case  in  the  first 
test  of  the  Illinois  Shield  Law. 

The  reporter,  Richard  Ney,  published 
information  about  an  alleged  confession 
made  by  the  murder  suspect.  The  de¬ 
fense  tried  to  get  Ney  to  reveal  who  his 
source  was,  but  he  refused.  The  judge 
ultimately  ruled  that  in  this  free-press 
and  fair  trial  case,  the  Shield  Law’s  con¬ 
stitutionality  held  up. 

A  breath  of  fresh  air.  With  reasonable 
judges  around,  there  still  is  hope. 

Steve  R.  Pasternack 

(Pasternack  is  with  the  Department  of  In¬ 
formation  Sciences,  Illinois  State  Univer¬ 
sity,  Normal,  III.) 


FOOD  SERVICE 

A  new  service  to  editors  and  writers 
called  the  “USDA  News  Feature  Ser¬ 
vice”  is  now  available  from  the  U.S.  De¬ 
partment  of  Agriculture. 

The  service  will  include  photos  and 
timely  tips  from  department  experts  on 
nutrition,  inflation,  health,  research, 
credit,  shopping,  gardening  and  other 
subjects  newspaper  readers  want  to 
know  about. 

Some  of  this  will  provide  background 
information  on  the  news  originating  from 
the  department. 

Newspaper  editors  who  would  like  to 
receive  the  service  should  write  to  the 
Press  Division,  GPA,  U.S.  Department 
of  Agriculture,  Washington,  D.C.  20250. 

Russell  Forte 

Short  takes 


RTA  raises  cut  below  7%  ceiling — 
Cleveland  Plain  Dealer. 

*  *  ♦ 

Witnesses  tell  state  probers  of  steaming 
open  absentees — Ashury  Park  (N.J.) 
Press. 


EDITOR'S  COMMENT 


Hjoem  Hcimar 
Foreign  Editor 
Aftenposten,  Oslo,  Norway 


“Our  readers  greatly  appreciate  the  news  stories  and 
analysis  from  NYT  writers.  I  don’t  hesitate  to  say 
the  Aftenposten  would  not  be  the  same  without  the 
material  we  receive  from  The  New  York  Times  News 
Service. . .” 


She  i^eUf  j|ork  Sime^ 

■  NEWS  SERVICE 
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UUhQt  makes 


the  largest  market  in  Massachusetts  outside 

of  Boston? 


INDUSTRIAL  CLOUT! 


Springfield  -  produced  industriol  products  ore  knouun,  respected  ond  purchosed  throughout  the  uuorld  to  such  on 
extent  thot  mony  of  the  fine  products  monufoctured  by  these  Springfield  gionts  listed  belouu  hove  become 
household  nomes  in  oreos  from  Tokyo  to  Timbuktu . . . 


Smith  ond  ULlesson 

Spolding 

Uniroyol 

Breck 

fimericon  Bosch 
Crone  Co. 

G.C.  Merriom 
Milton  Brodley 
Monsonto 
Moore  Co. 


Notionol  Blonk  Book  Co. 
Pockoge  Machine 
Thelon  Co. 

Titeflex 
Rexnord  Co. 
eastern  Contoiner  Corp. 
Stonley  Home  Products 
Diomond  Match 
Digitol 

Friendly  Ice  Creom 


Ibolkroft 

I.B.M. 

Mossochusetts  Mutuol 
Life  Insuronce  Co. 
Strothmore  Poper  Co. 

\^n  Norman  Machine  Co. 
U.S.  envelope 
UJ.F  Voung 


CCONOMIC  VITALITV! 

From  Springfield’s  solid  industriol  bose  hos  emerged  one  of  Neuu  englond’s  most  stoble  ond  diversified  markets 
. . .  ujhich  has  grouun  and  is  projected  to  continue  grouuing . . .  extending  beyond  it's  olreody  envioble  ronking . . . 


OFFICIflLS.M.S.fl.RfiNKING 


Population 

Retail  Soles 

Consumer 
Spendable  Income 

4  Springfield-Chicopee-Holyoke 

551,400 

$1,674,749,000 

€BI 

$3,172,612,000 

5  Neai  Hoven-UUest  Hoven 

424,300 

$1,300,887,000 

$2,718,446,000 

6  Bridgeport 

407,100 

$1,283,174,000 

$2,747,761,000 

7  ULbreester 

378,900 

$1,058,786,000 

$2,257,261,000 

8  UUoterbury 

224,100 

$  604,076,000 

$1,364,964,000 

Source  SRDS  1WIP/7R 
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Lack  of  media  diversity 
assailed  by  FTC  witnesses 


By  I.  William  Hill 

Almost  boycotted  by  the  newspaper 
part  of  the  media,  the  Federal  Trade 
Commission  (Dec.  14-l.S)  held  its  con¬ 
troversial  symposium  on  media  concen¬ 
tration  with  21  professors,  mostly  profes¬ 
sors  of  economics  or  law,  dominating  the 
program. 

Four  hundred  and  eighty  persons  reg¬ 
istered,  with  a  heavy  concentration  of 
attendance  on  the  first  day.  The  Ameri¬ 
can  Newspaper  Publishers  Association 
had  declined  to  take  part  on  the  program, 
questioning  whether  the  FTC  was  an  ap¬ 
propriate  forum,  whether  the  proposed 
agenda  was  fair  and  balanced,  and 
whether  the  FTC  would  subsequently 
claim  it  had  authority  to  act  on  sym¬ 
posium  questions. 

At  the  same  time,  the  FTC  had  refused 
to  permit  publishers  of  free  circulation 
newspapers,  often  called  “shoppers”,  to 
appear  on  the  program,  although  the  Na¬ 
tional  Association  of  Advertising  Pub¬ 
lishers,  a  trade  association  for  more  than 
6(X)  publishers  of  1 1(X)  such  papers,  had 
sought  the  opportunity.  They  were  told 
the  symposium  wished  to  focus  on  the 
flow  of  ideas  and  news  and  not  on  adver¬ 
tising. 

As  Heather  Kirkwood,  the  FTC 
Bureau  of  Competition  staff  lawyer  who 
organized  the  sumposium  program  said, 
“the  media,  like  all  other  such  indus¬ 
tries,  should  be  subjected  to  periodic  an¬ 
titrust  scrutiny.” 

It  was  obvious  from  such  speakers  as 
Representative  Morris  K.  Udall  (D- 
Ariz.)  that  the  job  done  by  the  Justice 
Department  regarding  the  media  in  the 
antitrust  field  was  being  challenged. 
Also,  in  a  non-programmed,  “cameo” 
appearance.  Senator-elect  Larry  Pressler 
(R-S.D.)  said  he  plans  to  introduce  legis¬ 
lation  which  will  break  up  newspaper 
chains  and  media  conglomerates.  He 
said:  “A  Teddy  Roosevelt  era  of  trust- 
busting  is  needed  to  break  up  the  media 
giants.  The  most  abusive  monopolies  in 
our  nation  are  chain  newspapers  and 
media  conglomerates.  The  independent 
editor  and  newsman  are  threatened  with 
extinction.”  He  ended  his  brief  remarks 
by  congratulating  the  FTC  on  holding  the 
sumposium. 

FTC  chairman  Michael  Pertschuk,  in 
opening  the  program  gave  this  reason  for 
the  event:  “We  must  examine  whether 
the  right  of  free  speech  can  be  dissas- 
sociated  from  the  economic  structure  of 


the  media  which  gives  access  to  that 
speech.  .  .  .  The  First  Amendment  pro¬ 
tects  us  from  the  chilling  shadow  of 
government  interference  with  the  media. 
But  are  there  comparable  dangers  if 
other  powerful  economic  or  political 
institutions  assume  control  of  the 
media?" 


The  first  speaker  to  present  a  paper 
was  Ben  H.  Bagdikian,  a  onetime  Wash- 
inaton  Post  national  editor  who  is  now  a 
professor  of  journalism  at  the  University 
of  California  at  Berkeley.  He  recalled 
that  in  1924  William  Randolph  Hearst 
and  other  group  operators  controlled  31 
corporations  that  owned  153  Newspa¬ 
pers,  or  8%  of  all  dailies. 

"Today  there  are  167  chains  that  con¬ 
trol  1,082  papers,  or  61%  of  all  newspa¬ 
pers,”  he  said. 

He  went  on:  “The  concentration  of 
control  of  our  newspapers,  magazines, 
broadcasting,  books  and  movies  has 
reached  alarming  levels.  Fewer  than  100 
corporate  executives  have  ultimate  con¬ 
trol  of  the  majority  of  each  medium  in  the 
United  States.” 

Bagdikian  went  on  to  sound  a  warning: 
“Today  there  is  a  greater  potential  than 
ever  for  using  journalism  as  a  by-product 
by  large  conglomerates  who  have  an 
explicit  desire  to  influence  public  opinion 
and  government  policy  in  their  favor.” 

Bagdikian  also  described  the  “pattern 
of  localism”  in  American  newspapers 
and  deplored  the  lack  of  diversity  of 
opinion  growing  out  of  monopoly  situa¬ 
tions. 


“Monopoly  is  an  established  act  in 
American  daily  newspapers,  he  said. 
“There  are  1760  daily  papers  in  about 
1600  communities,  and  in  9714%  of  these 
communities  there  is  only  one  local 
newspaper  company.  Those  of  you  who 
live  in  the  34  cities  of  the  country  that 
still  have  newspapers  in  face-to-face 
competition  should  realize  that  you  are 
in  a  2Vi%  minority.” 


Every  Saturday  since  1884 


Taking  up  newspaper  groups,  he  said, 
“The  25  largest  newspaper  corporations 
control  52%,  or  a  majority,  of  all  papers 
sold  daily  in  the  United  States.  .  .  . 
The  ten  biggest  chains  control  36% 
of  all  circulation  and  20%  of  all  news¬ 
paper  companies.” 

As  to  how  the  growth  of  groups  affects 
the  reader,  Bagdikian  cited  a  master's 
thesis  at  Berkeley,  in  which  the  same 
day’s  issue  of  56  daily  newspapers  was 
studied.  This  revealed  no  instances  of 
group-inspired  stories  of  a  propagandis- 


tic  kind,  but  in  every  category  of  serious 
news  the  independently-owned  newspa¬ 
pers  had  more  news  than  group  newspa¬ 
pers. 

Bagdikian's  conclusions  included: 
“As  long  as  mass  advertising  by  regional 
and  national  firms  is  the  major  support  of 
newspapers,  the  economies  of  scale  will 
result  in  monopoly  papers.”  As  a  solu¬ 
tion  to  concentration  of  control  over 
existing  papers:  “The  large  corporations 
could  be  required  to  divest  control  of 
papers  beyond  a  certain  number  or  be¬ 
yond  a  certain  aggregate  circulation,  or 
some  formula  involving  those  two  fac¬ 
tors.” 

Law  Professor  Thomas  1.  Emerson  of 
Yale,  in  discussing  what  in  media  might 
be  possible  for  the  government  to  regu¬ 
late  under  the  First  Amendment, 
suggested  that  the  government  could 
regulate  the  commercial,  or  advertising, 
part  of  the  newspaper  since  it  is  intended 
for  profit. 

George  E.  Reedy,  Nieman  Professor 
of  Journalism  at  Marquette  University 
and  a  former  Press  Secretary  to  Lyndon 
Johnson,  contended  the  symposium 
wasn’t  paying  attention  to  the  real  is¬ 
sues.  Contending  that  the  press  of  today 


is  irrelevant  and  without  influence,  he 
called  for  new  means  of  communication 
to  be  developed,  citing  news  letters, 
company  publications,  lectures  and 
some  form  of  word-of-mouth.  He  pre¬ 
dicted  concentration  of  press  ownership 
will  continue  but  that  the  content  of 
newspapers  will  remain  “characterless”. 

In  a  luncheon  address,  Udall  advised 
(Continued  on  page  8) 


.  A  Teddy  Roosevelt  era  of  trust-busting  is 
needed  to  break  up  the  media  giants  .  .  — 

Sen.-elect  Larry  Pressler 


“  .  .  .  We  must  examine  whether  the  right  of  free 
speech  can  be  disassociated  from  the  economic 
structure  of  the  media  which  gives  access  to  that 
speech.  .  — FTC  chairman  Michael  Pertschuk 
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the  media  to  curb  their  greed  and  look 
beyond  the  bottom  line  of  profits  if  they 
want  to  escape  government  regulation. 

At  one  point,  he  declared  that  the  Jus¬ 
tice  Department  antitrust  division  is  so 
overwhelmed  by  such  gigantic  legislation 
as  that  involving  AT&T  and  IBM  that  it 
cannot  meet  the  demands  of  antitrust  ac¬ 
tion  needed  to  “stem  the  avalanche  to¬ 


bined  morning  and  afternoon  publica¬ 
tions. 

He  also  condemned,  as  restricting  new 
competition,  the  joint  publishing  ar- 


former  president  of  the  Inland  Daily 
Press  Association.  Kuser  disagreed  with 
Barnett  on  the  matter  of  the  economic 
effect  of  combined  advertising  rates.  He 


“  .  .  .When  two  newspapers  go  after  the  same 
audience,  one  will  be  shutting  down  before 
long  .  .  — James  N.  Rosse,  economics  profes¬ 

sor 


wards  economic  concentration”  in  such 
area  as  the  media. 

He  reminded  the  audience  of  his  bill  to 
try  to  keep  more  newspapers  indepen¬ 
dent  by  giving  their  owners  inheritance 
tax  advantages  and  said  he  would  re¬ 
introduce  the  legislation  in  the  coming 
Congress  with  70  co-sponsors  and  that  10 
sponsors  were  prepared  to  introduce  the 
same  legislation  in  the  Senate. 

“While  we  talk,”  he  said,  “the  trend 
goes  on.  In  1977,  51  dailies  and  many 
more  weeklies  changed  hands.  And,  in 
the  first  three  quarters  of  this  year,  40 
more  dailies  went  to  chain  ownership. 
What  the  FTC  is  doing  in  calling  together 
this  symposium  is  healthy  and  construc¬ 
tive.” 

Stanford  Professor  of  Economics 
James  N.  Rosse,  in  his  discussion  of  the 


“  .  .  .Today  there  are  167  chains  that  control 
1,082  papers,  or  61%  of  all  newspapers  .  .  .” — 

Ben  H.  Bagdikian,  J-school  professor 

rangements  in  some  cities  under  the  argued  that,  in  recent  years,  the  advertis- 
Newspaper  Preservation  Act.  He  em-  ing  marketplace  has  changed  dramati¬ 
phasized,  however,  that  all  his  remarks  cally  so  that,  at  present,  national  adver- 
were  being  made  solely  as  an  individual.  tiser  virtually  dictate  newspaper  rates. 

Barnett  argued  that,  although  the  John  R.  Malone,  consulting 
newspaper  industry  itself  may  have  economist.  Newspaper  Technology  and 
..  Management,  with  vast  experience  in 

ler  tne  same  newspaper  economics,  declared  that  he 

down  before  believes  the  best  site  for  a  new  newspa- 

omiCS  protes-  pg^  JJJ,  jj^g^  being  only  served 

by  a  group  newspaper. 

le  current  trend  toward  own-  He  also  had  a  theory  as  to  how  to  limit 
centration  through  its  own  the  size  of  a  newspaper  group.  “We 
t  may  still  be  able  to  protect  should  not  allow  more  newspapers  in  a 
ng  daily  competition  and  re-  group  than  the  head  of  the  group  has 
St  some  forms  of  newspaper  sons,”  he  said. 

I-  After  each  group  of  overview  papers 

to  foster  new  dailies,  Barnett  and  panel  discussions,  audience  partici- 


propelled  the  current  trend  toward  own¬ 
ership  concentration  through  its  own 
practices,  it  may  still  be  able  to  protect 
the  remaining  daily  competition  and  re¬ 
store  at  least  some  forms  of  newspaper 
competition. 

One  way  to  foster  new  dailies,  Barnett 


“  .  .  .It  is  hard  to  see  why  loans  should  not  be 
allowed  to  small  newspaper  businesses  .  .  .” — 
Stephen  R.  Barnett,  deputy  solicitor  general 


said,  might  be  to  change  regulations  of 
the  Small  Business  Administration  that 
now  prohibit  loans  for  newspaper  com¬ 
panies.  While  established  metropolitan 
dailies  are  aided  by  the  Newspaper  Pres¬ 
ervation  Act,  he  said,  “it  is  hard  to  see 
why  loans  should  not  be  allowed  to  small 
newspaper  businesses.” 


“  .  .  .It  would  be  a  very  real  threat  if  Mobil  Oil 
took  over  the  Gannett  Co.’s  78  daily 
newspapers  .  .  .” — John  Siegenthaler,  pub¬ 
lisher,  Nashville  Tennessean 


newspaper  industry,  analyzed  the 
economic  factors  in  newspaper  success, 
and  observed:  “When  (wo  newspapers 
go  after  the  same  audience,  one  will  be 
shutting  down  before  long.” 

Calling  press  management  now  “an¬ 
tediluvian,”  Rosse  suggested  four  im¬ 
provements  he  considers  to  be  needed: 
reorganization  from  within,  remember¬ 
ing  that  a  free  press  must  be  economi¬ 
cally  successful,  wider  use  of  new 
technology,  and  a  great  expansion  of 
syndicate  production. 

In  unusually  strong  remarks  for  a  de¬ 
partmental  official.  Deputy  Solicitor 
General  Stephen  R.  Barnett  cited  the  un¬ 
desirability  of  local  newspaper  monopoly 
and  said  the  stifling  effect  of  such 
monopolies  is  “not  appreciated  in  Wash¬ 
ington.” 

Barnett  also  called  for  government  in¬ 
vestigation  of  selling  news  features  and 
columns  on  an  exclusive  basis  in  various 
markets  and  of  advertising  rate  struc¬ 
tures  that  offer  reduced  rates  for  com- 


Barnett’s  criticism  of  “joint  operating 
agreements  for  newspapers  in  22  cities” 
was  countered  by  John  Seigenthaler, 
publisher  of  the  Nashville  Tennessean 
and  one  of  the  only  two  publishers  on  the 
sumposium  program,  as  being  “based  on 
a  position  that  ignores  the  reality  of 
what’s  happening  in  the  newspaper  in¬ 
dustry.”  He  said  the  agreements  have 
been  necessary  to  keep  diversity. 

Siegenthaler  also  warned  that  it  is  in- 


pation  was  encouraged. 

This  led  to  one  member  of  the  associa¬ 
tion  of  free  circulation  newspapers  say¬ 
ing  he  thought  that  cross-ownership  reg¬ 
ulations  should  prevent  an  established 
newspaper  from  publishing  a  “  shopper” . 

Another  member  of  the  audience,  who 
identified  himself  as  a  member  of  the 
Hawaii  state  legislature,  demanded  that 
the  government  should  see  to  it  that  a 
newspaper  is  forced  to  supply  a  copy  to 
anyone  who  wants  to  buy  one,  even  if 
that  person  lives  in  an  area  where  circu¬ 
lation  distribution  is  unprofitable. 

One  strong  voice  fighting  federal  con¬ 
trol  over  the  media  bucked  the  constant 
stream  of  criticism  of  existing  newspaper 
groups.  This  came  from  Lee  Loevinger, 
a  former  member  of  the  Federal  Com¬ 
munications  Commission  and  a  former 
assistant  U.S.  Attorney  General. 

“It’s  time  for  a  few  words  of  common 
sense,”  he  said.  “The  number  of  media 
views  has  been  growing  at  a  faster  rate 


“  .  .  .We  should  not  allow  more  newspapers  in  a 
group  than  the  head  of  the  group  has 


sons  .  . 
economist 


’ — John 


evitable  that  publicly  owned  newspaper 
companies  will  become  targets  for 
takeovers  by  other  conglomerates.  “It 
would  be  a  very  real  threat  if  Mobil  Oil 
took  over  the  Gannett  Co.’s  78  daily 
newspapers.” 

The  other  participating  publisher  was 
R.  George  Kuser,  Jr.  president  of 
American  Newspapers,  Inc.  and  a 


Malone,  consulting 

than  the  population,”  he  said.  “Actu¬ 
ally,  there  is  more  competition  than  there 
ever  has  been.  Our  multiplicity  of  news 
outlets  is  unequaled  in  any  other  coun¬ 
try.  We  have  diversity  coming  out  of  our 
ears.” 

He  then  sounded  this  warning:  “The 
danger  of  government  power  is  far 
(Continued  on  next  page) 
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Advertisers  fear  FTC  may 
ban  all  ads  aimed  at  kids 


(Continued  from  pa  fie  8) 
greater  than  the  danger  of  media  power. 
The  only  monopoly  in  the  country  today 
is  the  U.S.  government." 

He  then  called  the  FTC  "the  most  in¬ 
appropriate  agency  to  investigate  and  act 
in  the  media  area.” 

Other  members  of  Loevinger's  panel 
were  quick  to  disagree.  “The  only  ques¬ 
tion  is,  who  is  going  to  regulate  the 
media,”  said  Harvey  Shulman,  Univer¬ 
sity  of  Oregon  law  professor.  “Is  it  going 
to  be  the  government  or  the  private 
interests?" 

During  the  course  of  the  sumposium, 
Ms.  Kirkwood  announced  that  the  FTC 
would  be  happy  to  receive  further  views 
in  writing  up  until  January  15.  After  that, 
the  FTC  staff  will  publish  all  views  ex¬ 
pressed  while  a  study  goes  on  to  review 
how  antitrust  laws  might  affect  the  media 
before  narrowing  down  the  number  of 
issues.  It  is  expected  that  this  will  take  at 
least  until  March. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

One 

Year 

12/19  12'13  Ago 


Affiliated  Publications  (AMEX)  .  20  19%  16 

Blue  Chip  Stamps  (OTC)  .  I8V4  ISVj  I6V4 

Combined  Comm.  Corp.  (NYSE)  ....  29%  30%  2812 

(a)  Capital  Cities  Comm.  (NYSE)  ....  37%  40V8  58% 

Cowles  Comm.  (NYSE)  .  19  18%  16Ve 

Dow  Jones  (NYSE)  .  32V4  32  33 

Gannett  (NYSE)  .  42  42%  37 

Gray  Comm.  (OTC)  .  22%  23  IIV2 

(b)  Harte-Hanks  (NYSE)  .  22V4  23%  32V4 

Jefferson  Pilot  (NYSE)  .  31V2  31V4  31V« 

(c)  Knight-Ridder  (NYSE)  .  23V2  24%  38'% 

Lee  Enterprise  (NYSE)  .  22  23',2  25 

Media  General  (AMEX)  .  19'.%  19%  14'% 

Media  Investment  (OTC)  .  57'/2  57'%  N  A 

Multimedia  (OTC)  .  25'%  26'%  27 

New  York  Times  (AMEX)  .  28'%  28%  19 

Panax  (OTC)  .  8  8  N/A 

(d)  Post  Corp.  (Wise)  (OTC)  .  14'%  15'%  24’% 

Quebecor  (AMEX)  .  8’%  8'%  9’% 

Southam  Press  ((^E)  .  25%  26%  21% 

Stauffer  Communications  23'%  23'%  N  A 

Thomson  Newspapers  (CE)  .  15%  15'%  12'% 

Time  Inc  (NYSE)  .  39’%  42  35% 

Times  Mirror  (NYSE)  .  29%  29%  24% 

Toronto  Sun  (CE)  .  13'%  13%  N'A 

Torstar  (CE)  .  16%  16'%  14 

Washington  Post  (AMEX)  .  45%  46  34% 


(a)  Stock  split  2  tor  1 ,  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1,  effective  8/3078 

(d)  Stock  split  2  for  1.  effective  11/16  78 


SUPPLIERS 


Abitibi  (CE)  .  19'%  18%  10’% 

Addressograph  Multi.  (NYSE)  .  20'%  23'%  14'/2 

Altair  (OTC)  .  4  4’%  2'% 

Berkey  Photo  (NYSE)  .  5  5’%  3’% 

Boise  Cascade  (NYSE)  .  26%  27  24% 

Carrier  Corp.  (NYSE)  .  22’%  23%  N/A 

Compugraphic  (NYSE)  .  36'%  38%  44'% 

CompuScan  (OTC)  .  5%  5%  5% 

Crown  Zellerbach  (NYSE)  .  30%  31  33 

Cutler-Hammer  (NYSE)  .  57%  57  32% 

Digital  Equipment  (NYSE)  .  48'%  50%  44% 

Domtar  (AMEX)  .  20  19%  13'% 

Dow  Chemical  (NYSE)  .  25  26  26'% 

(t)  ECRM  (OTC)  .  4'%  2’% 

Eastman  Kodak  (NYSE)  .  57'%  60%  48% 

Eltra  (NYSE)  .  25%  28’%  24’% 

Georgia  Pacific  (NYSE)  .  24%  25%  27 

Grace,  W.R.  (NYSE)  .  26  2TVe  26’% 

Great  Lakes  Paper  (CE)  .  37%  39%  22'% 

Great  No.  Nekoosa  (NYSE)  .  30'%  31%  25% 

(e)  Harris  Corp.  (NYSE)  .  31’%  27%  41% 

Hunt  Chem.  (NYSE)  .  12  12%  11% 

International  Paper  (NYSE)  .  30%  38%  40% 


(e)  Stock  split  2  for  1 ,  effective  9/2278 

(f)  Merged  with  Addressograph-Multigraph.  effective  11/ 
30/78 


A  panel  of  advertising  experts  says  if 
the  Federal  Trade  Commission  puts 
curbs  on  television  advertising  directed 
at  children,  it  will  ultimately  harm  news¬ 
paper  ads,  too. 

The  warning  was  sounded  repeatedly 
in  a  three-hour  Washington  press  brief¬ 
ing  sponsored  by  the  American  Associa¬ 
tion  of  Advertising  Agencies,  the  As¬ 
sociation  of  National  Advertisers  and  the 
American  Advertising  Federation.  The 
advertising  industry's  press  briefing  was 
to  prepare  for  coverage  of  the  FTC  pro¬ 
ceedings  beginning  January  15  in  San 
Francisco  and  January  29  in  Washington, 
D.C. 

The  briefing  was  arranged  by 
Burson-Marsteller,  hired  earlier  this  year 
by  the  American  Association  of  Adver¬ 
tising  Agencies  and  the  Association  of 
National  Advertisers,  to  prepare  a  public 
relations  drive  to  counter  moves  by  the 
FTC  to  restrict  the  number  and  type  of 
commercials  on  children’s  tv  programs. 

F.  Kent  Mitchel,  chairman  of  the  ANA 
Steering  Committee  and  vicepresident- 
public  relations  for  General  Foods  Corp., 
raised  the  question  of  the  ultimate  effect 
of  an  FTC  ban  on  children’s  tv  advertis¬ 
ing.  If  television  is  being  restricted,  he 
asked  how  long  will  it  be  before  similar 
restrictions  affecting  advertising  address¬ 
ed  to  children  extends  to  Sunday  or 
even  daily  comic  section? 

“Is  that  any  more  far-fetched,”  he  ad¬ 
ded,  “than  reporters  being  jailed  for  not 
revealing  their  notes?” 

Peter  W.  Allport,  president  of  the  As¬ 
sociation  of  National  Advertisers,  pre¬ 
dicted  that  if  the  FTC  tries  to  enforce 
regulations  on  tv  advertising,  the  broad¬ 
casters  would  claim  discrimination  and 
go  into  court.  The  commission,  he  said, 
then  would  be  forced  to  regulate  or  ban 
all  advertising  addressed  to  children,  in¬ 
cluding  newspaper  advertising. 

Allport  said  it  would  be  “short¬ 
sighted”  to  think  that  regulating  or  ban¬ 
ning  tv  advertising  would  benefit  news- 
If  the  FTC  were  allowed  to  ban  tv  com¬ 
mercials  directed  at  kids,  he  argued,  it 
would  do  the  same  thing  in  other 
areas — and  other  media. 

Douglas  Thomson,  president  of  Toy 
Manufacturers  of  America,  said  the 
major  toy  retailers  take  the  tv-promoted 
toys,  generally  identify  them  in  their 
newspaper  and  circular  ads  and  use  them 
as  traffic  builders. 

Viewing  the  economic  effect  of  tv  ad¬ 
vertising,  he  said  many  tv  advertised 
products  are  used  as  traffic  builders  with 
the  retailer  trying  to  maintain  his  profit 
by  high  turnover  of  the  goods — 
“turnover  aided  by  the  promotional 
strength  of  the  tv  ads  and  moved  into  the 


market  by  newspapers  and  radio  ads, 
circulars  and  window  displays”. 

He  said  retailers  would  place  fewer 
newspaper  ads  for  toys  without  the  push 
of  tv. 

Several  speakers  stressed  the  First 
Amendment  aspects  of  what  the  FTC 
proposes  to  do.  Jay  S.  Davis,  member  of 
the  law  firm  serving  as  legal  counsel  to 
ANA,  declared  that  the  “proposed  cen¬ 
sorship  of  advertising  would  appear  to 
violate  the  First  Amendment”. 

He  said  what  the  FTC  staff  is  attempt¬ 
ing  is  a  ban  or  censorship  of  children’s 
advertising  for  reasons  unrelated  to 
truthfulness.  The  underlying  complaint, 
he  explained,  is  that  even  though  the  ad¬ 
vertising  is  not  false  or  misleading  it  must 
be  stopped.  “The  complaint,”  he  added, 
“is  that  advertising  to  children,  although 
truthful,  is  unfair.” 

He  noted  that  the  Supreme  Court  has 
held  that  advertising,  like  other  varieties 
of  speech,  is  entitled  to  the  protection  of 
the  First  Amendment.  “The  court  has 
said  that  even  if  there  are  dangers  arising 
from  the  free  flow  of  infomiation,  they 
are  to  be  chosen  over  the  dangers  of  sup¬ 
pressing  it,”  he  said.  “There  is,  indeed, 
a  heavy  burden — and  there  should 
be — on  those  who  would  act  as  censors 
of  any  speech.” 

Children,  too,  he  argued,  are  members 
of  the  public  to  whom  the  free  flow  of 
information  should  not  be  denied.  He 
cited  statements  from  other  speakers  at 
the  long  session  that  children  who  are  old 
enough  to  respond  to  and  act  upon  ad¬ 
vertising  messages  do  understand  their 
purpose  and  can  receive  and  evaluate  in¬ 
formation  given  them  in  tv  commercials. 

“They,  too,  then  are  entitled  to  the 
Constitutional  protections  of  the  First 
Amendment,  to  the  free  flow  of  informa¬ 
tion,”  Davis  said. 

Mitchel  of  ANA  said  the  advertisers’ 
position  in  essence  was  that  the  present 
system  of  advertising  to  children  carries 
with  it  major  benefits  to  parents,  chil¬ 
dren,  the  economy  and  society  at  large. 


Cremin  joins  E&P 

Sam  Cremin,  a  1 978  graduate  of  Colby 
College,  Waterville,  Me.,  has  joined 
Editor  &  Plbi.isher  as  an  associate 
editor.  Previously  a  stringer  for  the 
Westchester  Gannett  Newspapers,  Cre¬ 
min  was  editor  of  the  student  newspaper 
and  literary  magazine  while  attending 
Colby  College.  He  will  cover  the  adver¬ 
tising  field  for  E&P,  replacing  Tom 
Maier,  who  left  to  join  the  Rockland 
Journal-News  in  Nyack,  N.Y.  as  a  re¬ 
porter. 
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Recruitment  Time  may  close  Washington  Star 


drive  begun 
for  carriers 

The  Detroit  Free  Press  has  assigned 
Mike  Bradley  and  John  Walsh  to  head  a 
ten  person  team  which  will  aggressively 
seek  ways  to  recruit  and  retain  better 
newspaper  carriers. 

The  Free  Press  is  putting  its  money 
with  the  team.  They've  raised  the  weekly 
home  delivery  cost  IOC.  All  of  this  in¬ 
crease  will  go  directly  to  the  carriers. 

Now  a  Free  Press  car  carrier  with  a 
200  paper  route  can  make  $18,700  over 
four  years  of  service — a  walking  carrier 
with  a  50  paper  route,  $4,690  over  the 
same  time.  This  cumulative  figure  in¬ 
cludes  scheduled  wage  increases  de¬ 
signed  to  retain  carriers.  Yet,  the  in¬ 
creased  home  delivery  rate  will  mean  a 
2S7(  wage  hike  for  starting  carriers  as 
well. 

For  extra  incentive  Bradley's  team 
will  dish  out  $10,000  and  $15,000  in  bicy¬ 
cles.  radios,  tv's  and  trips  during  the 
months  of  December  and  January.  Also, 
carriers  who  stay  on  until  April  1  will  get 
25 C  for  every  inch  of  fresh  snow  which 
falls  on  their  route  over  the  winter.  The 
poster  ads  for  this  snow  bonus  begin, 
“Get  the  Drift  .  .  .  Money  for  your 
snowbank." 

Bradley  said  he  hopes  these  kinds  of 
cash  bonuses  will  attract  senior  citizens, 
and  high  school  students — the  kind  of 
part  time  worker  who  is  more  dependa¬ 
ble  than  the  typical  adolescent  carrier 
who  works  only  for  short  bursts  of  time. 

Yet,  Bradley's  program  will  pursue 
these  traditional  carriers  as  well.  To 
bring  along  to  Boy  Scout  meetings,  area 
schools  and  recreation  centers  the  team 
has  created  a  recruiter's  slide  show. 

Also,  to  involve  the  friends  and  family 
of  potential  carriers  the  Free  Press  is  of¬ 
fering  a  $10  finder's  bonus  for  new  walk¬ 
ing  carriers  and  $15  for  new  car  carriers. 

Bradley,  who  is  unaware  of  any  paper 
which  has  undergone  such  an  aggressive 
program  to  improve  its  home  delivery 
service,  said  the  Free  Press's  program  is 
bom  not  from  recent  complaints,  but  the 
desire  to  maintain  service  standards  and 
the  need  to  compete  with  the  fast  food 
chains  which  lure  away  an  increasing 
number  of  their  carriers. 

Weekly  goes  daily 
in  North  Carolina 

Forest  City  (N.C.)  Courier  went  daily 
on  November  13. 

The  newspaper  was  acquired  in  1975 
as  a  weekly  by  Ron  Paris,  Jock  Lauterer 
and  Bill  Blair,  who  began  their  own 
weekly  paper.  This  Week,  in  1969  in 
competition  to  the  Courier. 

Paris  and  Lauterer  are  editors  of  the 
Daily  Courier.  Blair  is  business  manager. 
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The  Wushinfiton  Star's  board  chair¬ 
man  has  now  made  it  clear  publicly  to  the 
newspaper's  1 1  unions  that  if  an  impasse 
develops  in  pending  negotiations  for 
five-year  contracts,  the  Star  will  fold  on 
January  1  and  “if  we  go  down,  we  stay 
down". 

James  R.  Shepley,  the  Star's  board 
chairman  and  president  of  Time,  Inc., 
told  a  meeting  of  union  leaders  that  since 
the  Star  will  lose  $10  million  this  year 
and  faces  even  greater  losses  next  year, 
management  must  be  given  the  ability  to 
manage  or  “no  amount  of  investment 
can  save  us". 

Shepley  said  he  had  asked  for  the 
meeting  because  George  Hoyt,  the  Star's 
publisher,  had  told  him  that  negotiations 
had  not  yet  made  the  progress  necessary 
to  reach  the  contractual  goals  that  are 
“indispensable  if  we  are  to  continue  pub¬ 
lishing  after  December  31". 

He  told  the  union  men  that  he  believed 
the  survival  of  newspaper  unions  in 
Washington  depends  entirely  on  con¬ 
tinued  publication  of  the  Star  since  The 
Newspaper  Guild,  Teamsters  and 
pressmen  have  no  current  contracts  with 
the  Washiufiton  Post. 

“If  the  Post  achieves  monopoly,  what 
odds  do  you  give  the  unions  of  retaining 
any  position  here?"  he  asked  the  union 
leaders. 

In  his  15-minute  speech,  he  countered 
point  by  point  all  the  arguments  ad¬ 
vanced  by  union  negotiators  and  others 
that  Time,  Inc.,  might  be  bluffing,  that 
Time  wouldn't  want  to  take  the  loss  of 
folding  the  newspaper  they  had  owned 
less  than  a  year,  that  the  newspaper 
could  resume  publication  after  a  short 
pause,  that  Time,  Inc.,  was  only  using 
the  January  I  deadline  to  rush  the 
negotiators  into  poor  contracts,  that 
Time  was  trying  to  emasculate  the 
unions. 

Time,  said  its  president,  is  “not  irre¬ 
trievably  on  the  hook  here."  He  said 
Time  paid  a  very  low  price  for  the  Star, 
backed  by  some  “solid  real  estate  as¬ 
sets".  A  termination,  he  said,  would  not 
let  Time  off  scot  free.  However,  he  esti¬ 
mated  a  loss  of  less  than  $10  million  after 
taxes — “by  no  means  an  unacceptable 
loss". 

He  told  the  union  men  not  to  confuse 
the  situation  at  the  Star  with  the  London 
newspapers'  suspension  of  publication 
until  new  contracts  are  signed.  “If  we  go 
down,"  he  said,  “we  stay  down  .  .  It's 
a  Washington  fact  of  life  that  the  Star 
could  not  recover  from  a  shutdown." 

Denying  that  Time  was  trying  to  emas¬ 
culate  the  unions,  he  argued  that  Time's 
offer  of  salary  adjustments  over  the  next 
three  years  is  so  large  that  the  manage¬ 
ment  will  be  required  to  seek  exceptions 
under  the  President's  anti-inflation  pro¬ 
gram. 

Although  all  14  contracts  the  Star  cur¬ 


rently  has  with  its  1 1  unions  are 
scheduled  to  remain  in  effect  until  late 
next  year.  Time  is  seeking  to  replace  the 
existing  accords  with  new  agreements 
designed  to  guarantee  five  years  of  labor 
stability  (E&P  December  2). 

According  to  the  Star  employes'  un¬ 
ions.  Time  Inc.  has  proposed  sweeping 
changes  in  their  labor  contracts.  In  broad 
terms,  the  proposals  would  restrict  pay 
increases  for  white-collar  employes  and 
severely  reduce  the  newspaper's  blue- 
collar  work  force. 

Leaders  of  the  printers'  union  say  that 
Time  has  proposed  to  guarantee  25  of  an 
estimated  175  current  printing  jobs,  with 
an  initial  cut  of  80  jobs  planned  by  next 
June.  Officials  of  Teamsters  Local  639 
say  the  union  faces  a  proposal  to  bring  in 
300  to  400  nonunion  employes. 

Officials  of  the  Guild  say  Time  has  of¬ 
fered  terms  modeled  on  a  contract  previ¬ 
ously  negotiated  with  Time  magazine  and 
other  Time  Inc.  employes.  It  would 
freeze  basic  wage  schedules  and  allow 
management  latitude  to  provide  “merit" 
pay  raises  as  it  chooses. 

Management,  union  officials  say, 
would  have  the  right  to  deny  10%  of  the 
Star's  highest  salaried  white-collar 
employes  any  wage  increase  during  the 
next  five  years. 

“We  have  asked  nothing  that  will  alter 
the  fact  that  the  Star  is  the  only  fully 
unionized  newspaper  in  Washington,” 
he  said.  “We  are  in  no  way  seeking  to 
emasculate  this  newspaper's  unions. 
Union  survival  is  at  stake  only  if  the 
Washington  Post  should  become  a 
monopoly.” 

At  this  point,  he  said,  the  Star  requires 
an  infusion  of  about  a  million  dollars  a 
month  of  outside  cash  just  to  pay  its  bills, 
meet  its  payroll  and  take  the  necessary 
measures  to  compete  with  the  Post. 

“If  we  continue  on  our  present 
course — if  the  impasse  develops — that 
million  will  not  be  forthcoming  in 
January.  The  Washington  Star  Company 
will  have  one  and  only  one  option — close 
down  operations,  put  the  real  estate  on 
the  market  and  pay  off  the  creditors.”  he 
added. 

Replying  to  formal  union  requests  to 
continue  the  negotiations  into  January. 
Shepley  said  that  advertisers  need  evi-' 
dence  of  a  commitment  by  both  man¬ 
agement  and  unions  to  a  common  effort 
to  lick  the  problems. 

A  representative  of  the  Columbia 
Typographical  Union,  one  of  the  unions 
involved  in  the  negotiations,  said  after 
Shepley  read  his  statement  that  the  dead¬ 
line  cannot  be  met.  Robert  Peterson,  the 
union's  secretary-treasurer,  said,  “It's 
unreasonable  to  negotiate  a  contract  in 
two  or  three  weeks.  It's  an  impossible 
burden  on  all  the  unions.  All  unions  have 
demonstrated  a  willingness  to  keep  the 
Star  operating.” 
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By  Sam  Cremin 

Police  searching  an  illegal  Brooklyn 
coupon  “clip-house”  found  over  one 
million  mass-cut  coupons  stacked  by 
product  into  1400  neat  piles.  The 
coupons,  valuing  in  excess  of  one- 
quarter  of  a  million  dollars,  were  to  be 
submitted  for  cash  redemption. 

This  illegal  “clip-house”  was  first 
marked  when  it  moved  coupons  for  a 
non-existent  “Breen”  detergent  run  on 
inserts  for  three  New  York  area 
papers — Daily  News,  Newsday,  and  the 
Newark  Star-Ledger  (E&P,  December 
9). 

The  idea  of  using  the  Breen  insert  to 
catch  mis-redeemers  was  conceived  by 
Brooklyn  D.  A.  Eugene  Gold's  Economic 
Crimes  Bureau  in  conjunction  with  the 
U.S.  Postal  Service  and  Blair  Marketing 
(a  manufacturer  and  distributor  of  free 
standing  color  inserts.) 

More  than  2.000  other  New  York  area 
stores  also  tried  to  redeem  their  coupons 
for  the  non-existent  Breen.  The  charges 
against  them  range  from  grand  larceny  to 
petty  fraud. 

Breen  is  only  one  of  the  many  fraud 
control  programs  instituted  in  the  last 
few  years.  Sterling  McKusick,  a  Min¬ 
neapolis  Postal  Inspector,  who  in  April 
became  the  first  national  coordinator  of 
coupon  fraud  control,  said  that  there  are 
presently  60  or  70  national  fraud  investi¬ 
gations  going  on. 

Over  the  past  five  years  couponing  has 
more  than  doubled.  This  increase  has 
brought  a  more  than  proportional 
number  of  mis-redeemers,  said  Roland 
Dreier  of  the  Nielson  coupon  redemption 
center. 

According  to  Paul  Kelly  of  the  Gro¬ 
cery  Manufacturers  Association,  “News¬ 
papers  which  run  coupons  have  a  serious 
obligation  to  take  all  the  possible 
safeguards  that  coupons  will  not  fall  into 
the  hands  of  criminals.  Around  major 
paydays  the  total  coupon  worth  of  a  sin¬ 
gle  newspaper  can  reach  $5,  $6  some¬ 
times  even  $7.  The  newspaper  should 
double  check  their  circulation  figures  for 
those  days.  Often  small  grocers  who  can 
only  sell  500  papers  will  order  1 ,000  so 
that  they  can  take  the  coupons  from  the 
extra  copies.  By  taking  care  of  the  un¬ 
sold  copies  the  paper  can  control  mis- 
redemption.” 

To  illustrate  the  extreme  possibilities 
of  newspaper  oversight,  Kelly  tells  the 
story  of  a  Detroit  pressman  and  trucker 
who  were  caught  stealing  skids  of  color 
coupon  inserts  by  fork  lift. 

Bob  Hamm  of  Blair  Marketing  also 
feels  that  “newspapers  should  take  a 


great  deal  more  care  in  handling 
coupons  .  .  .  They  handle  millions  of 
dollars  in  coupons.  They  should  take 
some  leadership  in  this  field.  They  have 
their  own  interests  to  protect.” 

While  estimates  on  the  actual  scale  of 
coupon  mis-redemption  vary  greatly  all 
agree  that  coupon  fraud  rakes  manufac¬ 
turers  of  many  millions  of  dollars  a  year. 
And  as  the  Brooklyn  D.A.'s  office  points 
out,  “the  real  cost  is  ultimately  passed 
on  to  the  consumer  in  the  way  of  higher 
grocery  prices  as  manufacturers  attempt 
to  recoup  their  fraud-related  losses.” 

Californians  Peter  Perl  and  Norman 


redemption  checks. 

Towne  is  accused  or  providing  vast 
numbers  of  coupons  to  codefendent 
Peter  Perl,  beginning  in  1974  when  Perl 
owned  a  Los  Angeles  liquor  store  called 
Carmel  Market.  The  indictment  and  a 
trial  memorandum  prepared  by  Assistant 
U.S.  Attorney  George  King  alleges  that 
Towne  instructed  Perl  on  how  to  fraudu¬ 
lently  redeem  coupons  without  detection 
and  that  Towne  took  609f  of  the  pro¬ 
ceeds  and  Perl  40%. 

Home  computer  ads 

Digital  Broadcasting  Corp.,  McLean, 
Va.,  plans  to  promote  a  low-cost  compu¬ 
ter  time-sharing  network  next  month 
with  ads  in  newspapers  and  on  radio,  tv 
in  Washington,  D.C.  area  media.  The 
network  allows  customers  access  to 
1.800  computer  programs  currently  on 
file  in  the  system,  ranging  from  games,  to 
financial  planning,  accounting  and  text 
editing  systems.  The  cost  is  $2.75  per 
hour  of  computer  time.  DBC  will  also 
sell  a  computer  terminal  for  $595. 


Bank  ad  investments 
in  newspaper  up  31% 


Financial  institutions  increased  their 
newspaper  advertising  by  3I%  to  $I72 
million  during  the  first  three  quarters  of 
1 978  and  had  a  greater  rate  of  gain  than 
any  other  category  in  the  retail  classifica¬ 
tion.  according  to  the  Newspaper  Adver¬ 
tising  Bureau,  Inc. 

Savings  and  loan  association  advertis¬ 
ers  showed  the  biggest  increase  in  the 
financial  group,  up  70%  to  $56  million, 
and  banks  and  trust  companies,  at  $75 
million,  had  a  23%  gain. 

The  entertainment  and  hobbies  cate¬ 
gory  was  also  strong,  up  1 9%  to  $771 
million.  The  two  largest  subdivisions  of 
this  group  each  had  a  large  gain;  TV. 
radio  and  record  stores  up  30%  to  $146 
million,  and  theatres,  up  19%  to  $278 
million.  Other  advertisers  in  the  leisure 
field  with  strong  showings  were:  camera 
and  photo  supply  stores,  up  27%  to  $21 
million;  health  clubs  and  equipment,  up 
23%  to  $24  million;  musical  instrument 
stores,  up  21%  to  $15  million,  and  boat¬ 
ing,  sporting  goods  and  hobbies,  up  17% 
to  $72  million. 

Newspaper  advertising  by  housing  and 
home  related  stores  and  services  rose 
15%  and  amounted  to  $882  million  for  the 
nine  months.  Building,  hardware  and 
farm  equipment  at  $218  million  showed 
an  18%  rise;  real  estate  dealers  were  up 


17%  to  $153  million,  and  furniture,  fur¬ 
nishings  and  equipment  advertising  went 
ahead  14%  to  $486  million. 

Food  stores  at  $443  million  and  drug 
stores  at  $115  million  were  ahead  10% 
and  general  merchandise  and  apparel 
stores  gained  9%  to  more  than  $2.0  bil¬ 
lion.  The  big  gainer  within  the  general 
merchandise  and  apparel  category  was 
major  general  merchandise  stores,  up 
21%  to  $362  million. 

Total  retail  advertising  in  daily  news¬ 
papers  for  the  first  nine  months  of  1978 
amounted  to  more  than  $4.8  billion  and 
was  up  13.3%  from  the  previous  year. 

Bureau  estimates  of  newspaper  adver¬ 
tising  are  based  on  linage  measurements 
by  Media  Records,  Inc.  in  its  index 
cities,  plus  other  data. 


Agencies  merge 

FCB/Caribbean  and  Espasas  Advertis¬ 
ing,  San  Juan,  P.R.  have  agreed  to 
merge,  it  was  announced  by  Foote,  Cone 
&  Belding  International.  Espasas  was 
founded  in  1971.  The  combined  agency 
will  have  annual  billings  of  over 
$6,000,000,  and  a  staff  of  28.  The  agency 
will  be  located  in  FCB’s  San  Juan  of¬ 
fices. 
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Hickman  students  present  Carousel 


Hickman  students  present  Carousel 


Example  A 


Example  B 


Using  artwork  effectively 


( Last  of  four-part  series) 

By  Daryl  Moen 

The  proliferation  of  artists  in  the  news¬ 
room  has  resulted  in  numerous  editorial 
illustrations.  Artists  have  dressed  up 
pages,  explained  complicated  stories  and 
added  excitement  to  the  paper.  They  also 
have  created  some  problems. 

It's  a  nice  problem  to  have,  admit¬ 
tedly,  but  handling  illustrations  has  been 
troublesome  for  some  layout  desks. 

Using  illustrations  correctly  is  one  of 
four  simple  steps  to  improve  the  looks  of 
your  newspaper.  The  others  discussed  in 
earlier  articles  are  working  in  modules, 
showing  the  relationship  between  stories 
and  pictures  and  working  with  multiple 
photographs. 

The  rush  to  illustrate  produced  excess¬ 
es  in  design.  It  gave  us  stories  with  a  red 
Valentine  printed  over  them.  We  loved 
it,  but  couldn't  read  the  copy.  It  gave  us 
Halloween  stories  with  the  type  reversed 
against  a  witch's  black  cape.  It  was 
scary — to  look  at  and  to  read.  It  gave  us 
type  set  in  the  shape  of  horses,  buildings, 
Christmas  trees  and  footballs.  They  were 
nice  to  look  at,  but  who  would  want  to 
try  to  read  them? 

Many  of  us,  journalists  and  artists 
alike,  simply  didn't  know  the  limits. 


(This  four-part  series  was  written  for 
E&P  by  Daryl  Moen,  associate  professor 
at  the  Missouri  School  of  Journalism  and 
managing  editor  of  Columbia  Missourian, 
who  is  working  on  a  news  reporting  and 
writing  textbook  to  be  published  by  St. 
Martin's  Press  next  year.  His  three  previ¬ 
ous  articles  on  newspaper  layout  and  de¬ 
sign  ran  in  the  September  23,  page  15; 
October  28,  page  32;  and  December  9, 
page  22  editions  of  E&P.) 
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Making  a  drawing  and  copy  work  to¬ 
gether  is  harder  than  making  photo¬ 
graphs  and  copy  work  together  because 
illustrations  are  not  always  rectangular 
or  square. 

Many  artists  invited  into  our  news¬ 
rooms  know  a  great  deal  about  form  but 
little  about  content.  Even  many  jour¬ 
nalists  forget  the  bottom  line  is  com¬ 
municating  with  the  reader. 

With  the  number  of  illustrators  being 
added  to  newsrooms,  the  situation  may 
get  worse  before  it  gets  better.  We  are 
not  unlike  the  teenager  trying  his  first 
drink  of  alcohol;  he  has  to  take  too  much 
before  he  realizes  his  limits.  But  there 
are  some  steps  we  can  take  to  correct  the 
abuses. 

First,  we  can  remember  that  we  are 
using  illustrations  to  attract  attention  not 
to  the  design  but  to  the  information. 
Some  illustrations  are  informative  them¬ 
selves.  Graphs,  maps,  charts  and  a 
cutaway  of  a  building  give  us  information 
in  a  way  that  no  writer  can.  But  many 
illustrations  highlight  information  con¬ 
tained  in  the  story:  drawings  that  accom¬ 
pany  a  rape  victim's  account  or  a  story 
about  life  inside  a  prison.  The  illustration 
should  draw  attention  to  the  copy. 

Anything  we  do  that  adversely  affects 
the  readability  of  our  story  is  counter¬ 
productive.  That  is  the  case  in  Example 
A. 

The  layout  desk  tried  to  print  the 
merry-go-round  horses  over  the  copy. 
The  fidelity  of  most  newspaper  printing 
is  not  good  enough  to  control  the  density 
of  color  ink  even  if  the  right  color  and 
screen  are  selected.  Only  light  colors 
should  be  used  over  copy,  and  even  then 
you  should  use  them  sparingly. 

The  second  major  problem  with  this 


illustration  and  many  others  is  that  in¬ 
stead  of  working  together,  the  drawing 
and  the  copy  compete  for  attention. 

Strive  for  harmony. 

One  solution  to  those  two  problems 
can  be  found  in  Example  B.  There,  the 
copy  and  illustration  work  together.  The 
headline  is  where  the  name  of  the  circus 
might  be.  The  copy  is  in  a  clean  b!  'k  on 
the  merry-go-round  apron. 

Some  designers  like  to  mold  type  as  if 
it  were  a  piece  of  clay.  Curves  here,  juts 
there.  A  little  works;  a  lot  is  distracting. 
Leave  the  excess  to  dress  designers  and 
abstract  artists.  Simplicity  is  the  key  in 
newspapers.  Do  not  reverse  type  in  large 
quantities.  Even  when  it  is  done  in  small 
amounts,  use  a  larger  type  size. 

Sizing  is  another  common  problem.  Il¬ 
lustrations,  particularly  those  with  news 
stories,  often  are  overplayed. 

Be  modest.  Unless  it  is  an  unusually 
detailed  drawing,  two  columns  or  less  is 
about  right  for  most  news  or  news- 
feature  illustrations.  Most  locator  maps 
can  be  run  small.  Illustrations  showing 
action,  such  as  the  path  the  kidnappers 
took  to  elude  the  police,  need  more 
space. 

Because  feature  section  illustrations 
usually  are  more  detailed,  they  need  to 
be  larger.  Sometimes  they  are  large  only 
because  a  cover  page  must  be  filled.  Siz¬ 
ing  depends  on  the  amount  of  detail  and, 
in  some  cases,  the  use  of  color. 

At  some  papers,  the  artist  designs  the 
entire  feature  page.  That  is  fine  if  the 
artist  is  designing  for  the  reader  rather 
than  for  himself.  At  other  papers,  the 
artist  has  no  voice  in  the  play  of  his 
work.  That  is  a  waste  of  a  valuable  tal¬ 
ent.  The  artist,  like  the  photographer, 
can  bring  a  great  deal  to  your  page. 
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Drive  opened 
to  protect 
state  animal 

Thousands  of  West  Virginians  are 
proud  to  say,  “l*m  An  S.O.B.”* 

They  have  joined  the  staff  of  the 
Charleston  Daily  Mail  in  coming  to  the 
defense  of  the  black  bear,  the  state 
animal  which  now  numbers  less  than  500. 

Oh,  yes.  S.O.B. *  In  this  case,  S.O.B. 
stands  for  “Save  Our  Bears.”  the  Daily 
Mail  launched  its  “I'm  An  S.O.B.” 
supporter  campaign  after  the  state  De¬ 
partment  of  Natural  Resources  an¬ 
nounced  that  bear  hunting  at  current 
levels  would  make  the  state  animal  ex¬ 
tinct  within  10  years. 

Already,  in  encouraging  public  inter¬ 
est: 

The  newspaper  is  sponsoring  a  contest 
in  which  thousands  of  drawings  of  bears 
have  been  received  from  school  children. 
They  range  in  age  from  5  to  16.  Most  are 
imaginative  and  funny  cartoons,  depict¬ 
ing  the  bears'  plight  in  their  fight  for  sur¬ 
vival.  Contest  prizes  of  $200  have  spurred 
their  interest. 

Special  badges  proclaiming  the  wearer 
as  “I'm  An  S.O.B.”  supporter  were 
issued  the  first  week  to  2,500  readers 
who  wrote  in  or  dropped  by  the  Daily 
Mail's  newsroom  to  sign  a  petition  ask¬ 
ing  the  West  Virginia  Legislature,  Gov. 
John  D.  Rockefeller  IV,  and  other  re¬ 
sponsible  state  officials  to  protect  the 
state  animal. 

Editorials,  feature  stories,  columns 
and  photographs  have  generated  an  out¬ 
pouring  of  mail  from  throughout  the  state 
endorsing  the  newspaper's  plea  to 
abolish  the  November  part  of  the  split 
bear  hunting  season.  The  November 
bear  season  has  been  taking  the  lives  of 
an  inordinate  number  of  female  bears, 
pregnant  with  their  young.  By  De¬ 
cember,  when  the  second  half  of  the  bear 
season  is  set,  the  females  are  in  hibera- 
tion.  The  newspaper  has  not  yet  advo¬ 
cated  suspension  of  this  part  of  the  bear 
hunting  season,  although  that  remains  a 
possibility. 

The  promotional  campaign  in  behalf  of 
the  bear  hasn't  been  entirely  smooth. 
Some  state  officials  in  the  Department  of 
Natural  Resources  accused  the  paper  of 
being  too  emotional.  Said  DNP  Deputy 
Director  Willis  Hertig: 

“It's  easy  to  generate  a  highly  emo¬ 
tional  state  of  mind  when  one  talks  about 
the  state  animal.  The  Daily  Mail's  pro¬ 
gram  is  largely  an  emotional-type  ap¬ 
proach.  It  uses  words  like  'extinction,' 
'endangered,'  and  'threatened,'  to  excite 
the  public.  I'm  very  disappointed  they 
elected  to  get  children  involved  in  this 
program.” 

The  newspaper  responded  that  it  was 
the  DNR  alert  about  the  bears'  plight,  a 


BEAR  HUG — Gov.  Jay  Rockefeller  is 
not  sure  where  he  stands  on  the  Daily 
Mail's  "Save  Our  Bears"  campaign,  but 
submitted  to  a  bear  hug  anyway, 
story  which  appeared  in  the  November 
issue  of  the  “Wonderful  West  Vir¬ 
ginia”  magazine,  that  prompted  its  ac¬ 
tion.  It  also  pointed  out  that  the  Legisla¬ 
ture  designated  the  black  bear  as  the 
state  animal  in  compliance  with  the  vote 
of  West  Virginia  school  children;  there¬ 
fore.  children  had  to  be  involved  if  future 
generations  of  West  Virginians  were  to 
know  that  the  state  animal  still  existed. 

This  holiday  season,  while  most  publi¬ 
cations  were  focusing  their  attention 
upon  reindeer,  the  Daily  Mail  set  up  a 
booth  in  front  of  the  Kanawha  County 
Public  Library  in  the  heart  of  downtown 
Charleston  to  solicit  names  for  its  S.O.B. 
petitions,  to  distribute  badges,  and  to  give 
shoppers  bear  hugs  from  a  circulation 
employee  dressed  in  a  bear  costume. 

Gov.  Rockefeller,  thus  far,  has  side¬ 
stepped  the  issue.  Confronted  at  a  press 
conference  on  the  capitol  lawn  by  a  Daily 
Mail  copy  editor  dressed  in  the  bear  cos¬ 
tume,  the  governor  submitted  to  a  bear 
hug  but  declined  to  wear  the  S.O.B. 
badge.  The  “bear,”  (alias  the  copy 
editor),  asked  the  governor  if  he  sup¬ 
ported  the  Daily  Mail's  campaign. 

“I'm  not  sure,”  said  the  governor. 
“I  support  my  friends.” 

“Are  the  state's  bears  your  friends?” 
the  copy  editor  persisted. 

“I  don't  know.”  the  governor  said.  “I 
only  met  a  bear  once  in  Wyoming,  and 
we  only  had  a  brief  conversation.  In  fact, 
the  bear  didn't  have  anything  to  say,  and 
I  was  too  busy  trying  to  go  the  other 
way.  It  was  a  very  brief  conversation.” 

The  governor  has  a  summer  home  on  a 
3,0()0-acre  spread  in  Pocahontas  county 
in  the  eastern  part  of  the  state.  It  is  sur¬ 
rounded  by  sheep  farmers,  who  say  they 
occasionally  lose  sheep  to  bears. 

The  Daily  Mail  plans  to  continue  its 
campaign  through  the  Legislative  session 
beginning  in  January,  acting  then  as  a 
lobbyist  for  the  state's  bears.  It  also  has 
appointed  Rex  Woodford,  executive 
news  editor,  to  spearhead  the  S.O.B.  ef¬ 
fort.  An  avid  bird  hunter,  outdoorsman 
and  conservationist,  he  raised  the  issue 
originally  in  a  column  he  wrote  about  the 
dwindling  bear  population. 


Drug  operation 
told  in  6-part 
NY  Times  series 

A  1965  Chevy  with  orange  racing 
stripes. 

A  red  suit  case  full  of  heroin  in  Hec¬ 
tor's  Bronx  Apartment. 

There  were  the  clues  which  helped  the 
detectives  of  Team  C,  8th  Bronx 
Homicide  Squad.  New  York  City  Police 
Department,  break  the  case  of  a  $.30  mil¬ 
lion  dollar  heroin  operation  in  the  Bronx. 

The  war  between  one  gang  headed  by 
teenager  and  another  by  Julito  lasted  two 
and  a  half  years  and  resulted  in  27  deaths. 

Written  by  two  Neu-  York  Times  report¬ 
ers,  Leonard  Buder  and  Howard  Blum, 
the  six-part  series  began  in  the  Times  on 
Sunday.  December  17.  It  took  more  than 
four  and  a  half  months  of  leg  work,  for 
Buder  and  Blum  to  gather  the  material 
which  reads  like  a  detective  story. 

Many  nights  when  the  detectives  of 
Team  C  left  home,  they  did  not  know 
whether  they  would  ever  see  their  wives 
or  children  again  so  vicious  was  the  fight. 
In  one  particularly  hair-raising  after¬ 
noon,  Detective  Kevin  Hallinan  was 
waiting  in  Hector's  apartment  for  some¬ 
one  to  come  and  chiim  the  red  suit  case. 

There  was  a  knock  on  the  door.  Hec¬ 
tor's  wife  said.  “It's  the  kids  coming 
home  from  school.” 

When  Detective  Hallinan  opened  the 
door,  he  was  facing  two  tough  Spanish¬ 
speaking  guys.  He  slammed  the  door. 
The  door  knob  came  off  in  his  hand.  He 
heard  footsteps  go  down  the  stairs.  Then 
more  foot  steps,  much  heavier,  came  up. 
He  called  out,  “Who's  there?” 

The  Times  article  gives  the  answer  and 
tells  how  that  incident  led  to  a  computer 
search  of  the  Drug  Enforcement  Agen¬ 
cy's  files  on  suspected  operators  in  dope, 
which,  in  turn,  led  to  the  identification  of 
one  of  the  gang  leaders  as  a  Los 
Angeles-based  HI  (heroin)  dealer,  who 
had  been  picked  up  in  Hector's  hallway. 

The  articles  by  reporters  Buder  and 
Blum  explain  why  Mexican  heroin, 
which  is  dark  and  brown  in  color,  is 
much  preferred  over  the  white  Thai  her¬ 
oin  by  the  street  people.  They  also  ex¬ 
plain  why  a  garlic  bullet,  which  was  used 
successfully  by  the  Team  C  detectives,  is 
such  a  threat  to  those  who  believe  in 
voodoo. 

Parade  wins 

Parade  magazine's  August  13,  1978 
cover  story  article,  “Not  All 
Runaway — Some  Are  Throwaways”, 
has  won  first  place  in  the  national  feature 
news  category  of  the  Odyssey  Institute's 
Second  Annual  Media  Awards  “for  out¬ 
standing  reporting  on  issues  (pertaining  to 
the  health,  welfare  and  safety  of  chil¬ 
dren.” 
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Lawyer  in  Virginia 
indicted  for 
newspaper  ad 

A  lawyer  in  Virginia  faces  two  charges 
of  advertising  his  legal  services  unlawful¬ 
ly  in  a  weekly  paper  published  with  the 
Norfolk  Virfiinian-Pilot  and  Ledger-Star. 

Stuart  R.  Gordon,  attorney  and  direc¬ 
tor  of  the  Legal  Clinic  of  Bettis  &.  Gor¬ 
don  in  Virginia  Beach,  was  indicted  by  a 
grand  jury  there  for  violating  two  state 
statutes.  One  prohibits  advertising  to 
draw  wills,  and  the  other  bars  lawyers 
from  advertising  services  in  obtaining  di¬ 
vorces. 

The  U.S.  Supreme  Court  ruled  in  1977 
that  a  state  bar  could  not  prohibit 
lawyers  from  advertising.  Common¬ 
wealth  Atty.  Andre  Evans  said  the  high 
court’s  ruling  applies  only  to  bar  associa¬ 
tions,  not  to  state  criminal  laws. 

“The  Supreme  Court  in  the  ‘Bates’ 
case  ruled  that  the  state  bar  organiza¬ 
tions  could  not  prohibit  an  attorney  from 
advertising  routine  legal  services,’’ 
Evans  said.  “But  this  is  a  different  situa¬ 
tion  in  that  Virginia  has  two  criminal  sta¬ 
tutes  that  prohibit  advertising  wills  and 
divorces.” 

Atty.  Gen.  J.  Marshall  Coleman  disa¬ 
greed  with  the  indictment,  saying:  “The 
Supreme  Court  makes  a  nullity  of  the 
rules  and  statutes  in  Virginia  prohibiting 
lawyer  advertising.”  He  said  he  would 
watch  this  case  closely. 

Coleman  issued  a  written  opinion 
about  the  Bates  case  in  the  April  1978 
edition  of  Virginia  Bar  News,  a  bar  as¬ 
sociation  newsletter. 

In  that  opinion,  the  attorney  general 
said  Virginia’s  Supreme  Court  rules  pro¬ 
hibiting  truthful  advertising  by  lawyers 
“are  unenforceable  under  the  First 
Amendment.” 

He  stated  that  “in  every  case,  the  state 
bears  the  burden  of  showing  that  the 
prohibition  or  limitation  (of  advertising) 
is  justified  .  .  .” 

In  the  case  of  Bates  vs.  State  Bar  of 
Arizona,  the  high  court  rules:  “The  con¬ 
stitutional  issue  in  this  case  is  only 
whether  the  state  may  prevent  the  publi¬ 
cation  in  a  newspaper  of  .  .  .  truthful 
advertising  concerning  the  availability 
and  terms  of  routine  legal  services.  The 
flow  of  such  information  may  not  be  re¬ 
strained.  ...” 

In  another  development,  the  Virginia 
State  Bar  Council  will  consider  new  rules 
for  lawyer  advertising  at  a  meeting  in 
Roanoke  on  January  19. 

The  committee,  which  allows  ads  as 
long  as  they  are  not  false,  deceptive  and 
misleading,  wants  to  go  even  fiirther  by 
requiring  lawyers  who  advertise  to  limit 
their  practice  to  a  particular  field  of  law. 

The  final  decision  is  up  to  the  Supreme 
Court  of  Virginia. 
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Ad  violates  state  laws 

Camera  ban  upheld 
by  Ky.’s  top  courts 

The  Kentucky  Supreme  Court  has 
voted  to  ban  newspaper  and  tv  cameras 
from  the  courtrooms. 

Chief  Justice  John  Palmore  said  the 
court  has  decided  to  see  how  the  photo¬ 
graphing  of  trials  in  other  states  works 
before  proceeding  in  Kentucky. 

The  decision  came  after  several  Jeffer¬ 
son  County  Circuit  Court  judges  agreed 
last  year  to  permit  cameras  to  photo¬ 
graph  trials  in  most  cases  involving 
adults. 

Beginning  December  4,  the  Idaho  Su¬ 
preme  Court  permitted  live  coverage  of 
its  proceedings  by  newspaper  photog¬ 
raphers,  tv  camera  crews  and  radio 
broadcasters.  The  experiment  will  end 
June  30,  1979. 

Readers  protest  cut 
of  comics  for  news 

Recently,  the  Altoona  Mirror,  when 
changing  from  hot  to  cold  type  and  losing 
space  for  news  copy,  decided  that  to 
have  more  space  available,  the  comics 
would  be  cut. 

This  disturbed  readers  and  almost 
everyone  in  the  Mirror  got  calls  and 
comments  from  friends  and  neighbors 
after  half  the  comics  were  dropped. 

After  a  week  or  two,  the  publisher, 
Mrs.  Marge  Helsel,  decided  to  put  all  the 
comics  back  in  the  newspaper. 

200  on  newsstand 

The  Los  Angeles  Herald  E.xaminer  has 
raised  its  weekday  price  from  150  to  200 
but  the  price  of  the  Sunday  and  home 
delivered  editions  will  remain  the  same. 


Editors  tell 
UPl  what  they 
want  more  of 

United  Press  International’s  1978  sur¬ 
vey  of  its  daily  newspaper  subscribers 
reveal  that  editors  want  more  emphasis 
on  coverage  of  consumer-related  topics, 
lifestyle  and  leisure  subjects,  agriculture, 
pocketbook  issues,  and  people. 

H.  L.  Stevenson,  editor  in  chief  and 
vicepresident,  reveals  that  editors  feel 
stronger  state  news  coverage  is  vital,  as 
well  as  more  meaningful  analysis  of  polit¬ 
ical  issues. 

“The  majority,”  says  Stevenson,  “are 
less  interested  in  UPI’s  coverage  of 
popular,  classical  and  country  music. 
Larger  papers  are  more  interested  in 
rock  than  smaller  ones.” 

Stevenson  notes  that  afternoon  dead¬ 
lines  for  page  one  seem  to  be  falling  more 
and  more  in  the  area  of  1 1  a.m.  while 
morning  editions  are  staying  close  to  the 
traditional  midnight  to  1  a.m.  closing, 
with  most  having  later  sports  deadlines. 

Also,  Stevenson  adds  that  in  reviewing 
the  survey  with  the  services  committee 
of  the  advisory  board,  UPl  was  urged  to 
pay  particular  attention  to  business, 
economic  and  consumer  developments 
in  the  year  ahead.  “We  intend  to  do  so,” 
he  commented. 

The  survey  in  all  circulation  categories 
cited  heavy  use  of  people  features,  in¬ 
cluding  the  “Peopletalk”  column  by 
Kenneth  Clark  inaugurated  a  year  ago 
for  PM  papers  and  “About  People”  for 
morning  papers. 

There  were  some  responses  that  too 
much  of  feature  material  is  designated 
for  weekend  editions,  and  Stevenson 
said  some  of  it  will  be  shifted  to  such 
days  as  Mondays,  Wednesdays  and 
Thursdays. 

UPl  was  encouraged  by  strong  ratings 
in  medical  and  scientific  coverage  on 
which  it  placed  emphasis  following  a 
survey  3  years  ago  by  the  UPl  Newspa¬ 
per  Advisory  Board. 

Stevenson  added  that  international, 
Washington,  and  national  coverage  re¬ 
ceived  high  marks  from  majorities  in  all 
circulation  categories  with  sports  and 
business  coverage  rated  fair  to  good. 
Among  the  most  frequently  cited  “strong 
points”  were  international  coverage, 
handling  of  breaking  stories,  writing  and 
bright  features.  “Weak  points’’  most 
often  mentioned  were  the  early  spotting 
of  trends,  investigative  reporting,  and 
poor  coordination  between  news  and  pic¬ 
tures. 

Stevenson  said  announcements  on  ex¬ 
pansion  of  coverage  of  several  areas  pin¬ 
pointed  by  the  survey  will  be  made  in  the 
near  future,  and  also  that  all  bureaus 
have  been  instructed  to  take  renewed 
steps  to  improve  such  areas  and  news 
and  picture  coordination. 
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From  the  top  oj  Glen  Ellen.  Vermont 


Skiing  and  selling  excellent  in  newspaper-reading  New  England 


In  wintertime,  weather-wise,  New  England  has  it  for  skiers.  Week  after  week,  ski  areas  here  report  snow 
conditions  good  to  excellent,  all  slopes  and  trails  open,  lifts  operating  full  time,  and  plenty  of  new  powder — 
man-made  or  heaven-sent.  Throughout  the  region,  special  week-end  and  6-day  packages  are  attracting 
skiers  from  far  and  wide  to  areas  where,  unlike  resorts  in  other  areas,  if  snow  doesn’t  fall  from  above,  the 
snow  machines  stand  ready. 

Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Money  left  behind  by  ski 
enthusiasts  enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
the  resident  readers  of  that  year-round,  all-time  best-seller — the  local  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily.  News  (M)  Boston  Globe  (M&E)  Bridgeport  Post-Telegram  (M&E)  Pawtucket  Times  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Boston  Herald  American  (M)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  Boston  Herald  American  (S)  Hartford  Courant  (M)  Woonsocket  Call  (E) 

Brockton  Enterprise  &  Times  (E)  Hartford  Courant  (S) 

Fall  River  Herald  News  (E)  Meriden  Record  &  Journal  (M&E) 

Gardner  News  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

Pittsfield  Berkshire  Eagle  (E)  New  London  Day  (E) 

Springfield  Daily  News  (E)  Norwich  Bulletin  (M&S) 

Springfield  Union  (M)  Torrington  Register  (E) 

Springfield  Republican  (S)  Waterbury  American  (E) 

Waltham  News  Tribune  (D)  Waterbury  Republican  (M&S) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  fE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


Ad  scene 


By  Dan  Lionel 


New  York  codifies  pubiication  tax  ievies 


Currently  appearing  in  the  official 
New  York  State  Bulletin  which  consti¬ 
tutes  a  public  notice  of  pending  applica¬ 
tion  of  state  agency  regulations  is  a 
“Notice  of  Proposed  Agency  Action — 
relating  to  exemption  from  Sales  and  Use 
Tax  of  newspapers,  periodicals  and 
shopping  papers.”  The  notice  stems 
from  New  York  State’s  Department  of 
Taxation  and  Finance  and  it  refers  to  the 
implementation  of  various  legislative  and 
agency  amendments  resulting  from  com¬ 
plaints  by  various  segments  of  New 
York’s  printing  and  publishing  interests. 

Principal  beneficiaries  of  the  new  rul¬ 
ings  will  be  printers  who  will  no  longer 
have  to  charge  a  sales  tax  and  retailers 
who  will  not  have  to  pay  it  when  they 
prepare  preprints  for  distribution  in 
newspapers  or  pennysavers.  That  por¬ 
tion  of  preprints  they  hand  out  in  the 
store  or  by  other  means  than  as  part  of  a 
publication  will  still  be  subject  to  sales 
tax.  Previously,  only  supplements 
printed  by  a  newspaper  were  exempt 
from  the  tax  imposition. 

Publishers  of  newsletters  also  escape 
the  sales  tax  under  the  new  regulations. 
Acceptance  of  newsletters  as  ‘periodi¬ 
cals’  required  a  bit  of  bending  of  one  of 
the  principal  tests  of  the  official  defini¬ 
tion  of  a  ‘periodical’  which  requires  that 
“each  issue  must  contain  a  variety  of 
articles  by  different  authors  devoted  to 
literature,  the  sciences  or  the  arts,  etc.” 
The  new  regulations  read,  ‘‘Where  a 
newsletter  has  no  signed  articles,  but  has 
a  staff  of  writers  who  originally  prepare 
articles,  such  publication  will  be  consid¬ 
ered  to  have  articles  by  different  au¬ 
thors.” 

While  shopping  papers  or  pennysavers 
won  tax  exemption  via  legislative  action 
in  the  previous  session  they  must  ob¬ 
serve  a  number  of  strictures  to  qualify. 
These  include: 

1 .  They  must  be  distributed  to  the  pub¬ 
lic  on  a  community  wide  basis; 

2.  be  published  at  stated  intervals  at 
least  fifty  times  per  year; 

3.  have  continuity  as  to  title  and  gen¬ 
eral  nature  of  content  from  issue  to  issue; 

4.  contain  in  each  issue  advertisements 
from  numerous  unrelated  advertisers; 

5.  be  independently  owned  in  that  the 
publication  is  not  owned  by  or  under  the 
control  of  the  owners  or  lessees  of  a 
shopping  center  or  a  merchants’  associa¬ 
tion; 

6.  have  not  in  excess  of  90%  of  the 
printed  area  of  each  issue  for  advertise¬ 
ments. 

On  the  other  hand  the  law  would  ap¬ 
pear  to  give  a  green  light  for  the  avoid¬ 


ance  of  sales  tax  to  program  booklets 
which  easily  qualify  as  periodicals  and 
currently  proliferate  in  countless  com¬ 
munities  where  they’re  distributed  by 
drug  stores,  gas  stations,  etc.  Say  the 
new  regulations,  “A  weekly  publication 
which  consists  of  television  program¬ 
ming  schedules  and  contains  several  arti¬ 
cles  on  matters  of  general  interest  by  var¬ 
ious  authors  is  a  periodical.”  As  such, 
publishers  avoid  paying  sales  tax  on  all 
elements  that  go  into  publishing  their  pa¬ 
per. 

Despite  this  effort  by  the  Tax  Com¬ 
mission  to  write  a  single  document  that 
clarifies  many  of  the  vagaries  and  seem¬ 
ing  contradictions  in  the  application  of 
sales  tax  to  the  various  segments  of  the 
publishing  industry  there  appears,  in  this 
new  compilation  at  least  the  seeds  for 
further  confrontations. 

For  example,  a  microfilm  copy  of  a 
newspaper  is  subject  to  sales  tax.  Thus  if 
a  paper  wants  to  sell  subscriptions  in  this 
form  to  libraries  etc.,  they’re  taxable.  On 
the  racing  scene  a  publication  which 
consists  of  entries  and  selections  at  vari¬ 
ous  race  tracks  with  articles  of  general 
interest  and  reports  is  a  newspaper.  On 
the  other  hand — ^without  the  articles  pub¬ 
lications  offering  tips  on  the  bang  tails 


A  Tax  Task  Force  in  South  Dakota  has 
voted  12  to  3  to  introduce  legislation  to 
expand  the  state’s  4%  sales  tax  to  32  new 
businesses  and  services,  of  which  one  is 
advertising. 

Defeat  of  the  ad  tax  measure  is  viewed 
as  highly  unlikely  by  a  Task  Force 
Committee  formed  to  protest  the  tax 
proposal.  One  reason  is  that  both  candi¬ 
dates  running  for  Governor  supported 
the  measure. 

Hundreds  of  papers  along  with  tes¬ 
timony  and  material  from  such  organiza¬ 
tions  as  ANPA,  NNA  and  NAB  were 
presented  to  the  Task  Force  Committee 
throughout  the  summer  and  fall. 

The  measure  is  a  “replacement  tax” 
for  those  taxes  levied  against  property 
and  the  South  Dakota  state  lawmakers 
are  looking  to  an  advertising  tax  to  help 
solve  their  financial  problems. 

One  of  their  best  arguments  against  the 
tax  on  advertising,  according  to  the 
South  Dakota  Press  Association,  is  that 
since  the  tax  burden  would  tend  to  re¬ 
duce  advertising  budgets,  sales  would 


are  considered  tip  sheets  or  form  sheets 
and  are  subject  to  tax. 

Print  a  comic  book  in  New  York  State 
and  you  pay  no  sales  tax — no  doubt  be¬ 
cause  of  its  redeeming  social  values. 

Kutzer  joins  NYSPA 
as  executive  director 

New  York  State  Publishers  Associa¬ 
tion  has  a  new  executive  director. 

He  is  John  D.  Kutzer,  formerly  direc¬ 
tor  of  personnel  at  the  Philadelphia  Bul¬ 
letin.  He  replaces  W.  Melvin  Street. 

Prior  to  working  for  the  Bulletin, 
Kutzer  was  with  Penn  Central  where  he 
started  as  a  labor  relations  and  personnel 
management  trainee  and  later  corporate 
labor  relations  supervisor. 

Doremus  acquires 
Boston  ad  agency 

Doremus  &  Co.,  which  is  celebrating 
its  75th  anniversary,  has  acquired  the 
Boston  officer  personnel  and  accounts  of 
Wilson  Haight  &  Welch. 

At  the  same,  the  agency  said  it  was 
closing  its  Philadelphia  office  due  to  ris¬ 
ing  costs.  Doremus  operated  the  regional 
officer  for  almost  50  years. 

The  agency  makes  its  headquarters  in 
New  York. 

User  group  meeting 

The  Midwest  VIP  Users  Group  will 
hold  a  National  VIP  Users  Group  Con¬ 
vention  April  18-21  in  Chicago. 


decline,  therefore,  reducing  the  income 
from  the  sales  tax.  Reduced  sales  means 
less  income  to  the  state. 

Another  has  been  that  no  state  has  de¬ 
signated  a  tax  on  advertising  per  se,  al¬ 
though  Washington  State,  and  a  few 
others,  have  a  gross  receipts  tax  which 
does  tax  advertising  revenues  along  with 
other  revenues  for  a  newspaper. 

Should  South  Dakota  lawmakers 
adopt  their  proposed  tax  package,  which 
includes  a  direct  tax  on  advertising,  it 
will  weaken  their  position  along  with 
other  states.  Iowa,  a  neighboring  state  of 
South  Dakota  is  concerned  because 
about  10  years  ago  Iowa  had  a  tax  on 
advertising  repealed  but  it  took  two 
years  to  accomplish  the  task. 

Washington  State  lawmakers  have 
“tested  the  waters”  on  a  tax  on  advertis¬ 
ing  in  previous  sessions  and  it  was  not 
known  if  they  were  serious  or  merely 
wanting  to  strike  terror  in  the  hearts,  and 
pocketbooks,  of  the  news  media  just  for 
the  exercise. 


Tax  on  advertising 
imminent  in  S.  Dakota 
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A  MILESTONE  was  reached  by  the  retail  advertising  department  of  the  Greenville 
(S.C.)  News  and  Greenville  Piedmont  during  November.  For  the  first  time  ever  retail 
revenue  topped  $1  million  in  a  single  month.  From  left  are  Lew  Spence,  retail 
advertising  manager;  Don  Hatley,  retail  sales  manager;  Bettie  Tullis,  salesperson 
of  the  month;  and  Ron  Miller,  vicepresident  and  advertising  director. 


534-page  edition 
in  largest  ever 

The  Kansas  City  Star  took  extra  ef¬ 
forts  this  year  to  publicize  the  50th  An¬ 
nual  Convention  of  the  Future  Farmers 
of  America  with  over  23.000  young  ag¬ 
ribusinessmen  and  women  attending  and 
the  start  of  the  American  Royal  Florse  & 
Livestock  Show. 

John  Arnett,  director  of  marketing 
services,  said  that  on  November  5.  the 
Star's  efforts  paid  off  with  the  publica¬ 
tion  of  the  largest  Sunday  Kansas  City 
Star  in  its  98-year  history.  "Next  time 
you  print  a  paper  this  heavy  please  in¬ 
clude  a  hoist,”  quipped  one  reader,  who 
was  referring  to  the  4'/i-pound,  5 34- page 
product.  Three  separate  press  runs  and 
nearly  200  staffers  were  needed  to  as¬ 
semble  the  32  sections  into  one  package. 

It  featured  two  sections,  "Agribusiness” 
and  "American  Royal.”  The  Royal  at¬ 
tracted  300.000  persons  to  the  city. 

Jim  McKeamey,  vicepresident  sales/ 
marketing,  and  Darryl  Everett,  national 
advertising  manager,  directed  the  na¬ 
tional  selling  effort  for  the  18-page  "Ag¬ 
ribusiness,”  which  began  in  August.  The 
week  before  publication  readers  were  in¬ 
vited  to  order  copies  in  advance  for  out- 
of-town  friends  and  business  associates. 


“What  really  excites  us,  though,  is  the 
certainty  that  we've  barely  scratched  the 
surface  in  the  field.”  said  Everett,  who 
said  the  Star  was  planning  an  ongoing 
series  of  special  agribusiness  reports  in 
addition  to  the  agri-news  pages  that  ap¬ 
pear  every  Sunday  in  the  business  sec 
tion.  Over  22.0(K)  copies  of  "Agribusi¬ 


ness”  were  sent  to  the  homes  of  the  FFA 
members,  3,(KK)  more  were  mailed  to  ag¬ 
ribusiness  executives,  USDA  officials 
and  international  contacts  in  the  field. 

On  November  5.  the  Star  took  a  full- 
page  ad  in  the  morning  paper,  the  Kan¬ 
sas  City  Times,  to  announce  the  record 
of  the  big  issue  of  the  Sunday  Star. 


For  die  latest  nem  on  no-findt 
turn  to  State  Farm. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  *'*<^*" 

INSURANCE 
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Newspeople 


Phiiii’M.  Ki  inkdinst.  previously  with 
Westport  (Conn.)  Fairpress — joined 
New  Rochelle  (N.Y.)  Standard-Star  as 
city  editor,  succeeding  Patricia 
Kkeoan — named  education  editor  for 
Westchester-Rockland  Newspapers. 


Bonnell 


Vaughn 


Glover 


JoNviHAN  Yarui.ey,  book  editor  for 
Miami  Herald — to  book  editor  of  Wash- 
infiton  (D.C.)  Star. 


Jay  Sharbutt,  AP  tv  columnist —  Robert  J.  Bonneel,  managing  editor, 

named  to  succeed  Wii.i.iam  Gi.over  who  Orlando  Sentinel  Star — to  editorial  di- 
is  retiring  as  drama  critic.  Peter  Boyer,  rector  of  the  Sentinel  Star  Co.’s  Sun- 

AP  Staffer  in  Los  Angeles — to  take  coast  division.  Steve  Vaughn,  deputy 

over  Sharbutt's  daily  tv  column.  managing  editor — moves  up  to  managing 

*  *  *  editor. 

David  R.  V/est,  manager  of  Illinois  *  *  * 

Press  Association — designated  a  Cer-  Joseph  L.  Bennett,  former  copy  editor 
tified  Association  Manager  by  American  for  Pittshiirt’h  (Pa.)  Press — named  man- 
Society  of  Association  Executives.  ager  of  news  bureau  at  Penn  State  Uni- 

*  *  *  versity. 

Tim  Koors,  photographer,  Phoeni.x  *  *  * 

Gazette — awarded  Medal  of  Valor  from  James  Durante,  executive  vicepresi- 
American  Legion  Post  in  Phoenix  for  dent  of  Today  Newspapers,  Wayne, 
saving  the  life  of  a  3-year-old  boy.  N.J. — named  publisher,  succeeding 

*  *  *  Joseph  Matzner,  who  retains  position  of 

Dick  Woi.ef,  45,  previously  director  of  chairman  of  board.  Joseph  Faieea,  ad  di¬ 
communications  for  U.S.  Senate  Demo-  rector  of  Today  Newspapers — named 
cratic  nominee  Jane  Eskind  and  David  vicepresident  of  advertising.  An- 
Kapi  AN.  formerly  copy  editor  at  Gannett  nouncement  of  appointments  was  made 
Westchester  Newspapers  in  White  by  Harold  Matzner,  president  of  Today 
Plains,  N.Y. — joined  Nashville  Banner  Newspapers. 

as  copy  editors.  *  *  * 

Don  C.  Dailey,  an  employe  of 
Springfield  (Mo.)  Newspapers  for  24 
years — resigned  as  ad  director.  He  will 
continue  as  president  of  KHMO  radio  in 
Hannibal.  Mo.,  and  with  his  partial  own¬ 
ership  of  KYTV  in  Springfield.  Michael 
Bi.asi,  ad  salesman — appointed  national 
ad  manager,  and  StanCofeman,  formerly 
with  Lebanon  (Mo.)  Daily  Record — 
named  retail  ad  manager  of  the  two 
woRCESTEH  •  w(  Gaonett-owoed  newspapers. 

WORCESTE  ...  o.  ... 

*  *  * 

Detroit  News  announced  addition  of 
four  reporters  to  its  Lansing  Bureau. 
Joining  bureau  chief  David  Asheneelter 
and  reporter  Charlie  Cain  are:  Susan 
WORCESTER  Taylor  Martin.  Luther  Keith.  Pat  Shel- 
LEN BARGER,  and  JoHN  BrODER. 


James  E.  Byrnf:s  HI,  formerly  with  AP 
and  Delaware  County  (Pa.)  Daily 
Times — joined  Philadelphia  Bulletin  as  a 
reporter  for  the  Metro  edition.  Bruce 
Johnson,  previously  with  Paterson  (N.J.) 
News — joined  Bulletin’s  sports  depart¬ 
ment  as  copy  editor  and  layout  man. 


Carla  A.  Marinucci,  24,  lifestyle 
editor.  Livermore  (Calif.)  Times — named 
a  recipient  of  a  1979-80  Rotary  Interna¬ 
tional  Journalism  Fellowship  and  will  at¬ 
tend  Univ.  of  Mexico  to  study  interna¬ 
tional  relations  and  Latin  American 
policies. 


Ron  Hendren,  political  columnist  for 
Los  Angeles  Times  syndicate — joined 
“Today”  show  on  NBC,  starting 
January  1. 


James  J.  Kilpatrick,  syndicated  col¬ 
umn  writer  of  “A  Conservative 
View,’’ — joined  the  Oklahoma  Hall  of 
Fame  on  November  16. 


Richard  T.  Rae,  director  of  advertising 
at  Hamilton  Journal  News  since  March, 
1978 — named  general  manager,  succeed¬ 
ing  Craig  Martin,  who  was  recently 
named  president  and  publisher  of  Rus¬ 
sellville,  Ark.  operations  of  Harte-Hanks 
Communications  Inc. 


Barbara  Webb,  a  reporter  for  Tulsa, 
Seminole,  and  Ardmore,  Oklahoma 
papers — named  press  secretary  for  U.S. 
Senator-elect  David  Boren  of  Oklahoma. 


<  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTE 


Angela  L.ago — named  manager,  per¬ 
sonnel  recruiting  and  Equal  Employment 
Opportunity  administrator  for  United 
Press  International. 


1  •  WORCI 


WORCESTER 


fR  •  WORCESTE 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  W( 


Ei.wood  Exley,  previously  senior  pub¬ 
lic  relations  assistant — named  assistant 
director  of  public  relations  of  the  Con¬ 
necticut  General  Life  Insurance  Co.. 
Hartford. 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WC 


%  •  WORCESTI 


the  other  major  market 
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I  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTEI 


James  A.  Wells,  circulation  manager 
at  the  Cape  Co</  (Hyannis)  Times — to  the 
New  Bedford  (Mass.)  Standard-Times  as 
assistant  to  the  general  manager.  FVior  to 
joining  the  Cape  Cod  Times  in  1975, 
Wells  held  a  circulation  management  po¬ 
sition  at  the  Courier-News  in  Bridgewa¬ 
ter,  N.J. 


RCESTER  •  WORCESTER 


^STER  •  WORCESTER  •  WC 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 
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RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WC 
<  •  WORCESTER^WQB^iiMMMiABfilSIi?  *  WORCESTEI 


Dennis  V.  Washburn,  32,  a  buyer  in 
the  purchasing  department — promoted 
to  director  of  purchasing  for  Courier- 
Journal  and  Louisville  Times  Co.,  Stan¬ 
dard  Gravure  Corp.,  Dissly  Research 
Corp.  and  Data  Courier  Inc.,  succeeding 
Li  )YD  Mitchell,  retired. 
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in  the  news 

Bill  Hlntkr — promoted  from  chief 
accountant  to  newly  created  position  of 
assistant  controller  of  Cape  Publications 
Inc.,  publisher  of  Cocoa  (Fla.)  Today. 

*  J}: 

Gkorgi;  D.  Havis  Jr.  and  Ran  on  N. 
Stair — named  assistant  controllers  of 
Multimedia  Inc. 

Hasso  Hkring,  previously  associate 
editor — named  editor  of  Albany  (Ore.) 
Democrat- Herald ,  replacing  John 
Buchnkr — promoted  to  general  manager. 

John  W.  Scon — from  managing  editor 
to  editor  of  Wilson  (N.C.)  Daily  Times. 
succeeding  Ei  i/abhth  SwiNon.i .  presi¬ 
dent  and  publisher. 

Bruck  L.  Ruoo,  previously  general 
manager  of  FP  Publications  Ltd. — to 
publisher  and  general  manager  of  Peier- 
horoaj’h  (Ont.)  E.xaminer,  succeeding 
W.J.  Garnkr — retired. 

sic  *  * 

Donai.o  L.  Minor,  circulation  director. 
Bakersfield  Californian — elected  presi¬ 
dent  of  California  Newspaper  Youth 
Foundation. 

Rabbi  And  Mrs.  Shoi.om  Ki.ass.  pub¬ 
lishers  of  Jewish  Press  in  New  York — to 
receive  Jewish  National  Fund's  Macca- 
bean  Award  for  their  “indefatigable  ad¬ 
vocacy  of  human  rights,  their  affirmative 
presentation  of  the  Jewish  way  of  life, 
their  peerless  leadership  and  their  com¬ 
mitment  to  the  State  of  Israel." 

5fC  *  * 

Dam:  Dkan,  composing  room  manager. 
Fort  Myers  (Fla.)  News-Press — 
promoted  to  production  coordinator. 
Paul  McLkan.  systems  operator — 
elevated  to  production  systems  super¬ 
visor.  Mki.  Bough,  night  composing 
foreman — to  assistant  composing  man¬ 
ager. 

*  *  * 

Palm  a  C  vn  nixiE.  assistant  ad  manager 
for  special  events — promoted  to  retail  ad 
manager  of  Cocoa  (Fla.)  Today,  a  new 
position. 

*  * 

Hal  Braun,  previously  group  vicepresi¬ 
dent  and  advertising  sales/marketing  di¬ 
rector  of  Parade — named  ad  director  of 
Ladies'  Home  Journal. 

*  * 

Sam  Kaim  an,  special  assistant  to  the 
U.S.  Controller  of  the  Currency  in 
Washington — joined  Los  Angeles  Times 
as  a  reporter,  covering  urban  environ¬ 
ment.  Richard  O'Rhim.y,  previously 
Times  county  bureau  chief — named  an 
assistant  metropolitan  editor. 

^ 

Karen  M.  Ceucanese — appointed  by 
Capital  Newspapers,  Albany,  N.Y.  as 
marketing  and  research  manager. 


Fraser  Hepner 


Dunc  an  H.  Fraser,  former  ad  director 
and  assistant  publisher.  A/h//ct.s7  (Mass.) 
Record — appointed  ad  director  of 
Northampton  (Mass.)  Daily  Hampshire 
Gazette. 

Thomas  C.  Hepner,  marketing  director 
of  Anderson  (S.C.)  Independent  and 
Daily  Mail — named  coiporate  director  of 
newspaper  advertising  sales.  Harte- 
Hanks  Communications  Inc.,  replacing 
David  Hart — named  national  ad  director 
at  Fashion  Showcase. 

*  * 

Peier  Brouwner,  publisher  of  Kitch¬ 
ener.  Ontario's  new  Sunday  paper. 
Newsday — resigned.  Hal  Savage,  gen¬ 
eral  manager — named  publisher. 

•4:  Jk 

At  Ai  bergaie,  reporter.  Los  Antzeles 
Herald-F.\aminer — left  to  become  news 
secretary  tor  John  Van  de  Kamp,  distiict 
attorney. 

^  ^ 

Frank  Watters,  ad  director  of 
Mauisonville  (Ky.)  Messeniter  for  7 
years — named  assistant  to  the  publisher 
of  Florence  ( Ala.)  Times-Tri  Cities  Daily. 

❖  5^  5}! 

Wil  l  Corbin,  Lakeland  (Fla.)  Ledf>er 
city  editor — named  assistant  managing 
editor. 

*  5k  * 

Richard  D.  W(K)d,  chairman  and  chief 
executive  officer  of  Eli  Lilly  &  Co.. 
Indianapolis — elected  a  director  of  Dow 
Jones  &  Co. 
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Kelly 


Leary 


Leo  J.  Kettv,  circuiation  consult¬ 
ant — joined  Los  Aufteles  Herald 
F.xaminer  as  circulation  director.  He  has 
been  consulting  the  paper  since  July, 
1976.  Prior  to  that  he  was  assistant  circu¬ 
lation  manager  for  Chicai’o  Tribune. 

*  sk  :k 

John  J.  Leary,  executive  editor  of  Al¬ 
bany  (N.Y.)  Times-Union  for  12  years — 
retired. 

5k  4:  5k 

Wilson  C.  Wearn,  president  of  Mul¬ 
timedia  Inc.,  Greenville.  ,S.C. — named  a 
trustee  of  the  Fred  W.  Symmes  Founda¬ 
tion.  established  by  the  late  textile 
executive  to  disburse  funds  for  the  im¬ 
provement  of  Greenville. 

*  *  * 

Jim  Goi  ds(  hmidt,  formerly  a  wire  and 
news  editor,  Macon  (Ga.)  News — joined 
the  San  Francisco  F.xaminer  wire  desk. 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 

Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 
Application  deadline: 

March  15,  1979 
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Jacobson  succeeds 
Bloomer  as  editor 
of  Birmingham  News 

John  W.  Bloomer,  whose  career  as  a 
newspaper  executive  in  the  Southeast 
spanned  more  than  30  years,  has  retired 
as  editor  of  the  Birniinf>lwm  ( Ala.)  News. 

He  has  been  succeeded  by  managing 
editor  James  E.  Jacobson.  Jacobson's 
former  position  will  be  filled  by  assistant 
managing  editor  Clarke  Stallworth. 

Jacobson  will  be  responsible  for  both 
news  and  editorial  page  content,  while 
Stallworth  will  direct  news  operations. 

A  native  of  Wabash,  Ind.  Bloomer  has 
been  associated  with  the  News  since 
1957.  Be  began  his  career  with  the 
Elizahelhton  (Tenn.)  Star  and  has  held 
executive  positions  with  newspapers  in 
Georgia,  Florida.  Virginia  and  Missis¬ 
sippi. 

While  managing  editor  of  the  Colum¬ 
bus  (Ga.)  Ledf>er  and  Enquirer,  B\oomer 
saw  his  paper  receive  the  Pulitzer  Prize 
in  connection  with  the  Phoenix  City, 
Ala.  corruption  investigation  and 
cleanup. 

Bloomer  was  managing  editor  of  the 
Birmingham  News  during  Brimingham's 
most  racially  troubled  period,  the  early 
1960s. 

“The  paper  took  a  leading  role  trying 
to  find  a  solution  to  racial  problems  and 
to  bring  Birmingham  back  as  a  unified, 
viable  community,"  Bloomer  said. 

Bloomer  is  a  director  of  the  Alabama 
Press  Association;  a  member  of  the  Ad¬ 
visory  Council  on  Journalism  and  Com¬ 
munications  at  Auburn  University;  a 
member  of  the  American  Society  of 
Newspaper  Editors;  and  past  president 
of  the  Alabama  Professional  Chapter  of 
the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

Jacobson  joined  the  News  as  an  edito¬ 
rial  writer  and  was  named  editorial  page 
editor  in  1966.  He  moved  from  the  edito¬ 
rial  page  to  the  newsroom  as  assistant 
managing  editor.  In  1975  he  was  named 
managing  editor. 


Bloomer  Jacobson 


editorial  writer,  Jacobson's  assignments 
have  included  war  correspondence  from 
Vietnam  and  the  Middle  East. 

A  graduate  of  the  University  of 
Alabama,  Jacobson  was  named  Distin¬ 
guished  Alumnus  of  the  Year  in  1968  by 
the  University's  journalism  department. 
The  same  year  he  was  named  Daily 
Newspaper  Journalist  of  the  Year  by  the 
Alabama  Press  Association. 

He  is  president  of  the  Alabama  Chap¬ 
ter  of  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi;  a  member  of 
the  Associated  Press  Managing  Editor's 
Association;  and  president  of  the  Uni¬ 
versity  of  Alabama  School  of  Communi¬ 
cation  Alumni  Association. 

Stallworth  became  city  editor  of  the 
Birmingham  Post-Herald  in  1963.  He 
served  as  managing  editor  of  the  Colum¬ 
bus  (Ga.)  Ledger-Enquirer  and  was  ap¬ 
pointed  city  editor  of  the  Bimiingham 
News  in  1967.  In  1977  he  was  named 
assistant  managing  editor. 

As  a  reporter  for  the  Birmingham 
Post-Herald,  Stallworth  covered  the 
Phenix  City  cleanup  and  was  awarded 
the  Associated  Press  Sweepstakes 
Award  for  the  best  newspaper  story  in 
Alabama  during  1954. 

He  won  prizes  in  the  Associated  Press 
newswriting  contest  for  eight  consecu¬ 
tive  years  and  recently  won  an  AP award 
for  a  feature  about  Billy  Carter  and  his 
campaign  for  mayor  of  Plains.  Ga. 

PR  directors 

Gene  S.  Green  has  been  named  direc¬ 
tor  of  public  relations  for  The  Michener 
Company  in  Philadelphia  and  James  E. 
Glynn  was  appointed  to  the  same  post  at 
C.I.T.  Financial  Corporation  in  New 
York. 


Nominations  sought 
for  AP  directorships 

The  nominating  committee  of  the  As¬ 
sociated  Press  will  meet  in  the  general 
office  of  the  corporation  in  New  York 
January  16  to  nominate  directors. 

Under  a  resolution  of  the  membership, 
the  committee  must  nominate  no  fewer 
than  two  members  as  candidates  for  each 
vacancy  and  present  a  report  to  the  an¬ 
nual  meeting  of  members  in  New  York 
City,  April  23,  1979. 

The  directors  elected  from  the  general 
membership  whose  terms  will  expire  in 
April.  1979  are  as  follows: 

David  R.  Bradley,  St.  Joseph  (Mo.) 
News-Press  and  Gazette: 

Jack  Tarver.  Atlanta  (Ga.)  Constitu¬ 
tion  and  Journal: 

G.  Gordon  Strong,  Oakland  (Calif.) 
Tribune: 

Robert  L.  Taylor,  Philadelphia  Eve- 
nini’  and  Sunday  Bulletin: 

W.  S.  Morris  HI,  Augusta  (Ga.) 
Chronicle  and  Herald. 

The  director  from  cities  under  50,000 
population  whose  term  expires  in  April, 
1979  is  as  follows: 

Charles  S.  Rowe,  Fredericksbur}> 
(Va.)  Free  Lance-Star. 

The  By-Laws  provide  that  no  director 
shall  be  elected  to  hold  office  for  more 
than  three  consecutive  terms,  unless  dur¬ 
ing  his  term  of  office  as  director  he  shall 
have  served  as  chairman  of  the  corpora¬ 
tion. 

Of  the  directors  listed  above,  David  R. 
Bradley  is  not  eligible  for  renomination 
and  G.  Gordon  Strong  will  not  be  a  can¬ 
didate  for  renomination.  The  other  direc¬ 
tors  listed  are  eligible  for  renomination. 

Suggestions  for  nominations  should  be 
sent  directly  to  the  nominating  commit¬ 
tee.  or  any  member,  as  follows: 

EASTERN  DIVISION 

W.  H.  James,  New  York  Daily  News 
George  W.  Wilson.  Concord  (N.H.) 
Monitor  &  Patriot 

SOUTHERN  DIVISION 

Frank  A.  Daniels,  Jr.  Raleifth  (N.C.) 
Times 

Joe  D.  Smith.  Jr.,  Alexandria  (La.) 
Town  Talk 

CENTRAL  DIV;t-10N 
J.  F.  Hladky.  Jr..  Cedar  Rapids  (la.) 
Gazette 

David  Kruidenier,  Des  Moines  Regis¬ 
ter 

WESTERN  DIVISION 

Elbert  H.  Baker  11,  Tacoma  (Wash.) 
News,  Tribune  &  Sunday  Ledger 
J.  Hart  Clinton.  San  Mateo  (Calif.) 
Times 

Elbert  H.  Baker  11,  Tacoma  News. 
Tribune  &  Sunday  Ledger,  is  Chairman 
of  the  nominating  committee. 
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The  American  press,  under  attack  by  the 
White  House,  Congress,  business  groups,  the 
courts  and  a  hostile  public,  is  in  grave  danger  of 
restrictive  regulation.  In  this  eloquent  book, 
Hohenberg  examines  the  recent  rise  of  “adver¬ 
sary  journalism”  and  the  loss  of  both  public 
esteem  and  professional  effectiveness.  Though 
he  admits  that  the  press  has  done  much  to 
create  mistrust,  he  argues  forcefully  that  any 
move  toward  regulation  might  well  emasculate 
the  press  and  seriously  disrupt  the  functioning 

of  American  society. 
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How  to  get 
your  book 
reviewed 

By  Miriam  OUenberg 

Book  publishers  assume  that  because 
you've  worked  on  a  newspaper,  you're 
on  a  first-name  basis  with  every  editor, 
columnist  and  television  commentator 
who  counts  and  all  of  them  are  anxi¬ 
ous  to  publicize  your  book. 

So  you  dutifully  scan  old  press  club 
rosters  for  even  remote  acquaintances. 
You  make  lunch  dates  with  friends  you 
haven't  seen  since  you  covered  police 
together  decades  ago.  Ordinarily,  you 
have  no  time  for  talk  shows  but  now  you 
watch  them  in  search  of  familar  faces 
who  might  share  the  tube  with  you.  And 
you  dispatch  your  own  small  hoard  of 
free  books  to  possible — though  rarely 
probable — reviewers. 

That's  how  1  started  out  to  publicize 
“The  Pursuit  of  Hope”  which,  as  the 
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multiple  sclerosis.  Her  book  was  pub¬ 
lished  by  Rawson,  Wade  Publishers  Inc., 
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subtitle  explains,  describes  “how  a 
Pulitzer  Prize  winner  and  many  others 
fought  and  conquered  the  fear,  uncer¬ 
tainty  and  despair  of  multiple  sclerosis". 

With  me,  the  publisher  probably 
leaned  harder  than  usual  on  the  friend¬ 
ship  route  to  reviews  because  1  had  once 
been  president  of  the  Washington  Press 
Club  (when  it  was  the  Women's  National 
Press  Club)  and  theoretically — but  only 
theoretically — knew  Everybody. 

1  sent  the  book  to  a  couple  editors  I 
had  known  as  reporters  but,  on  the  ad¬ 
vice  of  newsmen  who  had  written  books 
themselves,  1  made  follow-up  calls  to  tell 
these  editors  1  was  hoping  they  would 
send  the  book  along  to  their  reviewer.  It 
wasn't  intended  as  a  gift. 

As  the  publisher  was  confident, 
friends  were  important  but  not  exactly 
the  way  the  publisher  had  visualized 
using  them.  Friends  of  mine  started  the 
publicity  ball  rolling  but  friends  of  people 
with  multiple  sclerosis  took  it  from  there. 

The  book  was  still  weeks  away  from 
publication  and  1  was  just  beginning  in  a 
tentative  way  to  probe  the  possibility  of 
reviews  and/or  stories  when  a  long-time 
colleague  at  the  Wasiiiaton  Slur  told  me 
she  had  suggested  a  story  on  me  and  The 
Book.  She  reacted  not  to  a  call  from  me 
but  to  a  page  clipped  from  my  publisher's 
catalogue  which  somebody  in  the  Star's 
book  department  had  put  on  the  news¬ 
room  bulletin  board.  Another  friend  did 


the  interview  about  the  book  and  me  and 
multiple  sclerosis. 

The  story  was  more  effective  than  any 
review.  It  described  the  mysterious 
neurological  disease  enough  to  interest 
people  who  had  perhaps  heard  of  it  only 
through  fund-raising  commercials  about 
“the  crippler  of  young  adults". 

At  the  same  time,  the  story  focussed 
on  the  theme  of  “The  Pursuit  of 
Hope" — that  1  had  found  many  people 
with  multiple  sclerosis  who,  through 
courage  and  ingenutiy,  were  living  full 
and  rewarding  lives. 

Unplanned  in  my  campaign  for  re¬ 
views.  Just  a  lucky  break,  the  story  made 
a  perfect  door-opener.  The  first  reaction 
came  from  a  young  reporter  in  the  Wash¬ 
ington  bureau  of  a  syndicate  of  small 
town  newspapers.  He  confided  that  as 
soon  as  he  read  the  book  and  did  a  story 
on  his  interview  with  me,  he  was  going  to 
give  the  book  to  a  girl  friend  who  had  just 
been  diagnosed  as  a  victim  of  multiple 
sclerosis. 

Later,  the  chief  of  an  important  Wash¬ 
ington  news  bureau  told  me  the  same  thing. 
He  was  personally  going  to  review  the 
book  because  he  had  a  friend  with  the 
disease  and  would  I  please  autograph  the 
book  to  her? 

Experiences  like  that  gave  the  book  an 
image:  Everybody  knows  somebody 
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with  multiple  sclerosis. 

The  young  reporter  from  the  small¬ 
town  syndicate  gave  me  another  angle 
for  publicity.  On  a  hunch.  I  asked  him 
where  his  13  newspapers  were  located. 
When  he  mentioned  one  in  Oregon  and 
tw.o  others  in  the  Great  Lakes  area.  1  told 
him  that  at  least  three  of  his  newspapers 
were  in  the  “high  risk”  area  for  multiple 
sclerosis.  He  listened  wide-eyed  and 
scribbled  furiously  as  1  told  him  that  mul¬ 
tiple  sclerosis  is  much  more  common  in 
the  Northwest,  the  Great  Lakes  states 
and  New  England  than  in  the  South  At¬ 
lantic  or  Southwestern  states. 

That  scored  so  well  with  him  that  1 
started  calling  newspaper  friends  corres¬ 
ponding  for  northern  newspapers  to  try 
to  interest  them  in  reviews  by  asking 
them  casually:  “Are  you  aware  that  your 
readers  are  in  the  high  risk  area  for  mul¬ 
tiple  sclerosis?” 

While  I  was  pushing  for  reviews  out  of 
Washington,  the  National  Multiple 
Sclerosis  Society  was  alerting  chapters 
across  the  country.  The  society  put  a 
column-long  review  of  the  book  in  its 
regular  news  letter  and  responded  to  let¬ 
ters  from  newly  diagnosed  patients  seek¬ 
ing  information  by  suggesting  that  they 
read  my  book.  One  of  the  victims  por¬ 
trayed  in  the  book  arranged  for  what 
started  out  to  be  a  small  meeting  to  hear 
me  “review”  my  own  book.  More  than 
150  people  showed  up.  Regional  direc¬ 
tors  for  the  national  society  are  now 
suggesting  similar  meetings  across  the 
country. 

The  word  of  mouth  advertising.  1  was 
sure,  would  sell  the  book.  My  newspaper 
background  made  me  turn  to  my  own 
kind  to  publicize  the  book.  My  publisher 
and  the  National  MS  Society,  however, 
agreed  with  a  lot  of  other  people  that  the 
way  to  make  a  best  seller  was  an  appear¬ 
ance  on  the  Today  Show.  Both  the  pub¬ 
lisher  and  the  society  tried  and  failed  to 
interest  Today. 

Enter  a  friend.  Robert  Abemethy.  a 
long-time  friend,  read  the  book  and  in¬ 
terviewed  me  for  the  Today  Show.  So, 
though  1  hate  to  admit  it,  the  publisher 
was  right.  Media  friends  do  want  to  help 
publicize  your  book. 

English-language  daily 
for  L.America  to  start 

A  new,  multi-regional,  English- 
language  daily  newspaper  for  Latin 
America  will  begin  publication  in  Feb¬ 
ruary,  it  was  announced  by  Mauro  Sal¬ 
les,  publisher  and  editor-in-chief. 

The  paper,  which  will  be  called  Latin 
America  Daily  Post,  will  be  distributed 
daily  throughout  Latin  America  accord¬ 
ing  to  Salles. 


WINNERS  of  a  Gute  Award  for  a  national  or  regional  ad  campaign  was  the  R.J. 
Reynolds  Tobacco  Co./Salem  Light.  Left  to  right,  Bill  Eder  and  Dan  Hopkins,  both 
with  William  Esty  Co.  Inc.  and  Ed  Moore,  Courier-Journal  and  Louisville  Times. 


Louisville  papers 
present  ad  awards 

Sixty-five  awards  recognizing  the 
creative  efforts  of  newspaper  advertisers 
were  presented  by  the  Courier-Journal 
and  Louisville  Times  during  the  first 
Gute  Awards  in  Louisville.  More  than 
700  advertisers,  agency  executives  and 
newspaper  staff  members  attended  the 
awards  ceremony. 

The  Gute  Awards,  named  after  Johann 
Gutenberg,  the  father  of  movable  type, 
were  presented  in  33  classifications  to 
local  and  national  advertisers  and  their 


agencies. 

Out  of  475  entries  in  the  contest, 
judges  at  the  Newspaper  Advertising 
Bureau  selected  34  Gute  winners  and  31 
certificate  of  merit  winners.  Gute  Award 
winners  received  a  pewter-finished  re¬ 
plica  of  the  Gutenberg-type  press, 
mounted  on  a  walnut  plaque.  Merit  win¬ 
ners  received  a  certificate  printed  on 
parchment-type  paper,  illuminated  in  the 
style  of  the  Gutenberg  Bible. 

At  the  awards  ceremony  held  in 
Louisville,  a  multi-media  presentation 
covering  the  history  of  printing  was 
shown. 


Local  Florida  agencies 
cited  for  newspaper  ad 

The  Fort  Myers  (Fla.)  News-Press 
held  its  first  annual  Advertising  Agency 
Awards  Banquet  October  16.  1978  in 
downtown  Fort  Myers.  Local  advertis¬ 
ing  agencies  in  Southwest  Florida  at¬ 
tended  to  receive  awards  for  advertising 
excellence  in  newspaper  ads  created  by 
the  agencies  and  appearing  in  The 
News- Press. 

Awards  were  presented  for  three 
categories  and  overall  excellence. 

Burdette  Advertising,  Inc.  won  the 
Grand  Award  for  Overall  Excellence  for 
the  most  accumulated  awards  points. 

Awards  for  the  “Best  Color  Ad 
created  by  an  advertising  agency  and  ap¬ 
pearing  in  The  News-Press”  were  pre¬ 
sented  to:  Burdette  Advertising,  Inc  - 
First  Place,  WB  Advertising  Agency  - 
Second  Place,  and  Del  Thorrington  Ad¬ 
vertising  -  Third  Place. 

Burdette  Advertising,  Inc.  also  won 
First  Place  for  the  “Best  Black  &  White 
Ad  created  by  an  advertising  agency  and 
appearing  in  The  News-Press".  Second 


Place  was  awarded  to  Warren  Eriksen 
Advertising,  and  Third  Place  also  to 
Burdette  Advertising,  Inc. 

Del  Thorrington  Advertising  was 
awarded  First  Place  for  the  “Best  Clas¬ 
sified  Display  Ad  created  by  an  advertis¬ 
ing  agency  and  appearing  in  The  News- 
Press’.  Second  Place  went  to  WB  Adver¬ 
tising. 

Judging  was  conducted  by  advertising 
and  art  directors  from  six  Florida  news¬ 
papers. 


TOP  AGENCY — Rob  Pace,  president 
of  Burdette  Advertising,  Inc.,  receiving 
the  Grand  Award  for  Overall  Excellence 
for  the  most  accumulated  award  points 
from  News-Press  publisher,  Paul  Flynn. 
News-Press/ Advertising  Agency  Awards 
Banquet,  October  16,  1978. 
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Information  Act  bugs 
California  news  media 

The  California  Newspaper  Publishers 
Association  is  finding  that  some  newspa¬ 
pers  which  aided  editorially  in  passage  of 
the  state's  Information  Practices  Act  are 
apparently  regretting  the  effectiveness  of 
their  stands. 

At  issue  are  news-troubling  interpreta¬ 
tions  and  applications  of  a  law  that  went 
into  effect  July  1  of  this  year. 

A  CNPA  spokesman,  William  Siemer 
said  November  26:  “Everybody  thought 
it  was  the  greatest  thing  in  the  world, 
including  a  lot  of  newspapers,  but  it  has 
really  turned  around  and  bitten  us  in  the 
butt.” 

Limiting  information,  which  state 
agencies  can  make  public,  was  the  av¬ 
owed  goal  of  the  legislation  that  was 
proposed  (and  is  now  the  law)  with  the 
draft  backed  by  state  Senate  Majority 
Leader  David  A.  Roberti,  D-Hollywood. 

Gov.  Edmund  G.  Brown  Jr.  signed  it 
into  law  earlier  in  the  year  to  a  chorus  of 
published  comments  mostly  of  praise. 
Brown  had  earlier  vetoed  two  other 
somewhat  similar  proposed  laws  as  being 
“too  weak”  in  guarding  citizen  privacy. 

The  California  Highway  Patrol,  after 
considering  how  to  implement  the  new 
law,  has  embarked  on  a  policy  of  with¬ 
holding  addresses  of  persons  who  have 
been  arrested  or  injured  in  accidents. 
There  is  also  withholding  of  addresses  in 
public  workers’  compensation  cases. 

Records  are  more  closely  guarded 
than  in  all  previous  times  by  the  Califor¬ 
nia  Youth  Authority. 

An  aide  to  Sen.  Roberti  (Clifford  Berg) 
is  telling  inquiring  news  people  that,  al¬ 
though  the  law  does  not  specify  the 
withholding  of  addresses,  the  newer 
practices  of  state  agencies  do  seem  to 
him  somewhat  consistent  with  the  law's 
intent. 

The  law  does  permit  state  agencies  to 
“release  non-personal  information”. 
The  wording  defines  such  information  as 
“.  .  .  limited  factual  data  which  could 
not  in  any  reasonably  way  reflect  or  con¬ 
vey  anything  detrimental,  disparaging  or 
threatening  to  an  individual's  reputation, 
rights,  benefits,  privileges  or  qualifica¬ 
tions  ...” 


Women  allow  men 
into  locker  room 

Now  that  women  entering  the  men's 
locker  room  is  old  hat,  it’s  time  for  a 
new  craze — men  in  the  women’s  locker 
room. 

Last  week  male  sportswriters  were 
permitted  into  the  locker  rooms  of  two 
college  women’s  basketball  teams — 
Seattle  and  Yale  Universities. 

In  Seattle,  women's  basketball  coach 
Cathy  Benedetto  opened  the  locker  room 
to  male  reporters  for  the  first  time  on 
Tuesday  (Dec.  5.)  The  female  basketball 
players  sat  in  their  sweat-soaked  uni¬ 
forms  for  about  15  minutes  after  the 
game  and  answered  questions  from  both 
male  and  female  reporters.  No  one  got 
undressed  until  the  reporters  left. 

About  a  dozen  male  reporters  showed 
up  in  the  locker  room  after  the  game, 
only  two  or  three  of  whom  regularly 
cover  the  women’s  team.  Tv  camera 
crews  were  also  on  hand. 

“As  I’ve  said  before,  the  whole  thing 
about  women  in  men’s  locker  rooms  and 
men  in  women’s  locker  rooms  is  really 
silly,”  Benedetto  said.  “Their  (players) 
privacy  is  up  to  them.” 

In  New  Haven,  Connecticut,  Yale 
University  women’s  basketball  coach 
permitted  Yale  Daily  News  reporter  Ken 
Serbin  permission  to  do  an  interview  in 
the  locker  room  following  a  game  with 


Providence. 

“1  just  thought  that  he  was  trying  to  do 
his  job,”  she  said.  “He  didn’t  do  it  as  a 
gimmick  or  to  cause  any  embarrass¬ 
ment.” 

Award-winning  team 
serve  now  as  editors 

The  two  Scripps  Howard  reporters 
who  won  the  Raymond  Clapper  Award 
in  1976  for  exposing  Congressional  travel 
abuses  have  both  gone  on  to  become 
newspaper  editors. 

Carl  West  was  an  investigative  report¬ 
er  in  Scripps  Howard’s  Washington  of¬ 
fice  when  he  teamed  with  Alan  Hortton, 
then  Scripps  Howard’s  Pentagon  corre¬ 
spondent,  to  delve  into  Congressional 
travel. 

Hortton  left  the  bureau  to  become 
editor  of  the  Shelhyville,  (Ind.)  News, 
and  West  moved  to  the  Pentagon.  Now 
West  is  leaving  Washington  at  year’s  end 
to  become  editor  of  the  Slate  Journal  in 
Frankfurt,  Ky. 

West  had  been  bureau  chief  in 
Frankfurt  for  the  Kentaeky  Post  when  he 
came  to  Washington  in  1971  as  Washing¬ 
ton  correspondent  for  two  Scripps  How¬ 
ard  Newspapers — the  Kentucky  Post 
and  the  Evansville  Press.  He  moved 
from  that  assignment  to  the  national 
staff.  Now  he  is  moving  from  the  Na¬ 
tion’s  Capital  to  the  State  Capital  of  his 
home  state  of  Kentucky. 


SOONER  OR  LATER, 
PROBABLY  SOONER, 

YOITLL  NEED  A  DECISION  ON 
COMMUNICATIONS  LAW. 


BNA’s  new  weekly  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  •  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Try  the  Reporter  in  your  own  office  for 
45  days  and  see  if  it  doesn’t  make  the  tough  decisions  easier. 

MAIL  COUPON  TODAY  FOR  45-DAY.  NO-RISK  APPROVAL  OFFER. 


The  act  did  set  up  the  California  Office 
of  Information  Practices  and  its  head  is 
Peter  Strom.  Recently  he  told  a  reporter 
(for  the  Valley  News,  Van  Nuys)  “You 
are  catching  us  in  the  middle  of  an  area 
we  are  trying  to  resolve.”  He  calls  the 
situation  ’sticky’. 

G.B.  Craig,  commissioner  of  the 
California  Highway  Patrol,  has  mailed  to 
California  editors  a  letter  informing  of 
the  limiting  policies  on  addresses.  This 
communique  though  asks  that  all  com¬ 
plaints  or  questions  go  to  the  new  unit 
(COI P)  that  Strom  is  responsible  for  or  to 
Sen.  Roberti. 
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Send  me  MEDIA  LAW  REPORTER  on  approval  for  45  days.  At 
the  end  of  the  period.  I  will  either  accept  your  invoice  at  the  rate  of 
$258  per  year,  effective  from  the  start  of  the  approval  period,  or 
return  all  materials  at  your  expense  and  owe  nothing. 
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Organization _ _ _ _ — — 

Street _ _ _ _ _ 

City  /  State  /Zip  -  ■  - - - 
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Federal  agency  funds 
journalism  seminars 

The  National  Endowment  for  the 
Humanities,  a  federal  agency,  plans  to 
support  nine  humanities  seminars  for 
journalists  in  1979. 

The  seminars,  which  meet  during  the 
summer  at  selected  colleges  and  univer¬ 
sities,  will  bring  journalists  together  for  a 
month  of  full-time  study  under  the  direc¬ 
tion  of  distinguished  critics,  historians, 
philosophers,  political  scientists,  and 
other  scholars. 

The  program's  purpose  is  to  advance 
public  understanding  and  use  of  the 
humanities  as  a  resource  for  helping  to 
clarify  American  values  and  goals  by  giv¬ 
ing  men  and  women  with  practical  re¬ 
sponsibilities  the  opportunity  to  stand 
back  from  their  work  and  explore  its 
humanistic  dimensions. 

Seminar  topics  cover  a  wide  range  of 
public  policy  and  other  questions  which 
underlie  present  day  concerns  about  the 
quality  of  life  at  a  time  of  challenge  to 
many  of  our  society's  traditional  values. 

Four  seminars  are  open  to  full-time 
journalists  in  all  sectors  of  the  print  and 
broadcast  media.  They  deal  with  such 
topics  as  moral  values  in  American  poli¬ 
tics,  the  relationship  between  technology 
and  democratic  ideals  in  contemporary 
society,  an  analysis  of  major  themes  in 
twentieth-century  American  fiction,  and 
freedom  of  information  in  the  interna¬ 
tional  arena. 

Five  other  seminars  are  intended  for 
members  of  various  professions,  includ¬ 
ing  journalism.  These  will  deal  with 
value  conflict  in  Western  society,  the 
economic  and  cultural  effects  of  our 


market  economy,  the  cultural  founda¬ 
tions  of  U.S. -Asian  relations,  indi¬ 
vidualism  in  American  society,  and  the 
influence  of  contemporary  religious 
movements. 

From  12  to  I.S  persons  will  attend  each 
seminar  tuition-free,  receiving  a  stipend 
of  up  to  $1,200  to  cover  expenses,  plus 
reimbursement  for  travel.  The  applica¬ 
tion  deadline  is  April  16,  1979.  For  appli¬ 
cations  and  further  information  write: 
Professions  Program  Division  of  Fellow¬ 
ships,  MS  101  National  Endowment  for 
the  Humanities  Washington,  D.C.  20506 

News  writing  tips 
offered  to  readers 

In  a  new  booklet,  the  Patriot  Ledger 
of  Quincy,  Mass.,  asks  its  readers  to 
submit  news  about  themselves  and  their 
organizations,  suggests  how  they  can 
write  it  and  tells  them  what  happens  to  it. 

Entitled  “Sharing  Your  News  with 
The  Patriot  Ledger,”  the  24-page  hand¬ 
book  emphasizes  that  local  news  is  the 
paper's  cornerstone,  describes  just  what 
it  is,  and  offers  examples  of  typical  news 
releases,  both  unsatisfactory  and  ideal. 

The  booklet  also  includes  general  in¬ 
formation  about  The  Patriot  Ledger, 
methods  for  reader  access,  a  directory  of 
the  news  department  and  a  listing  of 
town  correspondents  for  the  28  com¬ 
munities  covered  by  the  75,000  circula¬ 
tion  daily. 

Copies  may  be  obtained  by  writing  to 
Richard  W.  Carlisle,  associate  editor. 
The  Patriot  Ledger,  13  Temple  Street, 
Quincy,  Mass.  02169. 


Daily  publisher 
buys  weekly 

The  Met  ter  (Ga.)  Advertiser,  weekly 
newspaper  owned  by  R.G.  Daniell  for 
the  past  50  years,  has  been  sold  to  W.D. 
(Dub)  Joiner  Jr.,  formerly  of  Stone 
Mountain,  and  to  Elliot  Brack  of  Law- 
renceville,  Ga. 

Joiner  will  be  the  editor  and  publisher, 
and  has  already  moved  to  Metter.  Brack 
is  president  of  the  corporation  buying  the 
newspaper.  He  remains  as  vicepresident 
and  general  manager  of  the  Gwinnett 
Daily  News  in  Lawrenceville. 

Daniell.  who  purchased  the  paper  in 
1928,  was  honored  at  a  reception  mark¬ 
ing  his  50  years  as  publisher  on 
November  29,  given  by  the  new  pur¬ 
chasers. 

Joiner,  32,  worked  on  newspapers  in 
Statesboro,  Alma,  and  for  Atlanta 
Journal-Constitution.  He  also  has  worked 
on  the  DeLand  (Fla.)  Sun-News  and 
staffed  the  Waycross  bureau  of  the  Florida 
Tinies-Union  for  five  years.  He  is  a  na¬ 
tive  of  DeLand,  and  comes  to  his  new 
post  from  The  Christian  Inde.x,  the  Geor¬ 
gia  Baptist  Convention  newspaper, 
where  he  was  the  associate  editor. 

Brack,  43,  is  a  former  publisher  of  the 
weekly  Wayne  County  Press  of  Jesup, 
and  of  the  Montgomery  Monitor  in 
Mount  Vernon.  He  is  also  a  visiting  as¬ 
sistant  professor  of  Journalism  at  the 
Henry  W.  Grady  School  of  Journalism 
and  Mass  Communications  at  the  Uni¬ 
versity  of  Georgia,  where  he  teaches  a 
seminar  in  newspaper  management. 

33  books  authored 
by  staff  reporters 

Dallas  Morning  News  staff  writers 
have  to  their  credit  32  books  and  a 
thirty-third,  by  Carlton  Stowers,  sports 
reporter  and  columnist,  is  due  in  the  next 
few  weeks. 

Stowers,  who  covers  the  Dallas  Cow¬ 
boys  for  the  paper,  is  co-author  of  a  re¬ 
cent  book,  “Where  the  Rainbows  Wait,” 
a  tale  of  the  23-pupil,  one-room  school  at 
Terlingua,  remote  town  in  the  Big  Bend 
of  Texas.  Associated  with  him  in  the 
writing  of  the  book  was  Trent  Jones. 
Stowers'  fifth  book,  “The  Overcomers” 
(Word  Publishers),  will  be  out  in  the  next 
few  weeks. 

The  News  recently  used  a  728-line  ad¬ 
vertisement  to  tell  of  the  “literary  excel¬ 
lence”  of  its  staff  writers  as  “indicative 
of  the  high  standard  of  journalism  read¬ 
ers  enjoy  every  day  in  the  Dallas  Morn¬ 
ing  News.”  The  eleven  who  have  pro¬ 
duced  books  were  listed  as — 

Frank  Tolbert  (5),  Sam  Blair  (3),  Bob 
St.  John  (4),  Carlton  Stowers  (4),  Henry 
Stowers  (3),  Julia  Benell  (2),  Bill 
McClanahan  (2),  Lon  Tinkle  (2),  Wayne 
Gard  (5),  William  B.  Ruggles  (1),  Fred 
Pass  (1). 
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More  than  700  enter 
newspaper  marathon 

A  10-kilometer  run  sponsored  recently 
by  the  San  Bernardino  (Calif.)  Sitn- 
Telefirain  drew  721  contestants,  over  300 
more  than  had  been  expected. 

The  event,  part  of  the  newspaper's  ef¬ 
fort  to  reach  the  youth  market,  was  held 
in  cooperation  with  the  Southern 
California  Road  Runners,  who  had  esti¬ 
mated  that  about  250  would  compete. 

Playing  it  safe,  the  Sun  ordered  400  “1 
Survived  the  Sun  10,000  Meter  Run" 
T-shirts,  an  award  to  be  given  to  each 
runner  who  finished  in  less  than  I  !4 
hours. 

When  the  number  of  applicants 
reached  more  than  500  at  the  cut-off  time 
for  publishing  the  runners’  names  and 
numbers,  the  Sun  quickly  ordered  200 
more  T-shirts.  Then  150  more  persons 
arrived  unexpectedly  on  the  morning  of 
the  event.  It  was  the  largest  race  ever 
staged  in  San  Bernardino  County. 

The  Sun,  which  sponsors  several  other 
sports  events,  wanted  maximum  expo¬ 
sure  for  the  marathon.  It  called  the  race 
“The  Sun  I  OK  Run”  and  provided  spe¬ 
cial  medalions,  trophies,  ribbons  and  the 
T-shirts,  which  carried  the  newspaper’s 
name  and  logo. 

Many  less  experienced  runners 
struggled — and  in  some  cases  even 


crawled — across  the  finish  line  to  get  a 
T-shirt. 

To  promote  the  spectacle,  the  Sun  ran 
about  1,100  inches  of  advertising  in  the 
daily  paper  and  400  inches  in  its  weekly 
shopper.  Flyers  were  sent  to  running 
clubs. 

Ads  included  a  list  of  entries  and  their 
running  numbers  so  fans  could  keep 
track  of  competitors.  After  the  race, 
runners’  names  and  times  were  pub¬ 
lished  in  a  Sun  advertisement. 

The  two  top  winners  were  Taiwanese 
national  champions  Roung  Hwa  Wang  in 
the  men’s  division,  and  Su  Mei  Lee  in 
the  women’s  competition.  Both  are 
Olympic  hopefuls. 

Jill  Scanlan,  of  the  Sun’s  Promotion 
and  Research  Department,  said  the  event 
was  so  successful  that  the  newspaper  is 
planning  another  lOK  for  next  fall  that  is 
expected  to  attract  1,500  to  2,000  par¬ 
ticipants. 

Houston  ad  agency 
opened  by  Culpepper 

Formation  of  Culpepper  &  Associates, 
an  advertising,  marketing  and  public  re¬ 
lations  agency  headquartered  in  Hous¬ 
ton,  Texas,  has  been  announced  by 
Robert  J.  Culpepper,  Jr. 

Culpepper  was  most  recently  vice- 
president  and  general  manager  of 
McDonald  &  Little’s  Office  in  Houston. 


Times-Mirror  group’s 
ad  revenues  up  28.5% 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  November  5,  1978, 
were  up  27.3%  to  $43,541,000  from 
$34,215,000  for  the  same  period  in  1977. 
The  eleventh  period  results  reflect  in¬ 
creased  advertising  at  the  company’s 
northeastern  newspapers  which  were  af¬ 
fected  by  the  newspaper  strike  in  New 
York  City. 

For  the  1 1  accounting  periods,  January 
I,  through  November  5,  1978,  total  ad¬ 
vertising  revenues  for  the  group  were 
$4 14,838,000  compared  with  $322,775,000 
for  the  same  period  last  year,  an  increase 
of  28.5%. 

Wood  shareholders 
to  vote  on  merger 

Wood  Industries  said  this  week  direc¬ 
tors  approved  and  authorized  manage¬ 
ment  to  complete  work  on  the  agreement 
in  principle  to  merge  with  a  subsidiary  of 
the  West  German  firm  MAN.  Maschinen- 
fabrik  Augsburg-Nuremberg  manufac¬ 
turers  commercial  vehicles,  engines  and 
printing  presses. 

Shareholders  of  Wood  as  of  December 
18  are  to  vote  January  30,  1979  on  the 
merger.  Value  is  estimated  to  be  about 
$8.5  million. 


TO  ALL  OUR  FRIENDS: 

Editor  &  Publisher's 
Advertising  Department 
wishes  you  the  best  of 
holiday  seasons  and  a  very 
happy  and  successful  new  year. 


Donna  Bates 
Carolina  Cavazos 
Brian  Chester 
Abby  D’Aloise 


Lee  Danner 
Dick  Flynn 
Sarah  French 
Marty  Mylott 


Don  Parvin 
Laura  Putnam 
Elaine  Sims 
Louise  Villani 
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Press  urged  to  adopt  new 
stance  on  press  freedom 


By  I.  William  Hill 

Is  the  press  protesting  too  loudly  about 
its  treatment  by  the  courts  or  should  it 
take  an  even  more  strident  “Don't  tread 
on  me"  stance? 

There  were  answers  aplenty  to  this 
question  last  week  (Dec. 8)  at  the  session 
on  “Freedom,  the  Courts  and  the 
Media"  at  the  William  O.  Douglas  In¬ 
quiry  into  the  State  of  Individual  Free¬ 
dom  sponsored  in  Washington  by  the 
Center  for  the  Study  of  Democratic  In¬ 
stitutions.  There  was  even  one  solemn¬ 
faced  woman  sitting  in  the  audience  of 
several  hundred  who  wore  a  pie-sized 
placard  reading  “Freedom  Begins  with 
Love". 

The  subject  of  the  day  was  formally 
examined  at  length  by  two  speakers — 
Yale  Professor  of  Law  Robert  H.  Bork 
and  New  York  Times  attorney  Floyd 
Abrams,  followed  by  a  panel  of  five  con¬ 
sisting  of  former  Supreme  Court  Justice 
Abe  Fortas,  CBS  legal  reporter  Fred 
Graham,  ABC  News  Vice  President 
Sander  Vanocur,  New  York  Times  col¬ 
umnist  Anthony  Lewis,  and  University 
of  Texas  law  professor  L.A.  Scott  Powe. 
Jr.,  then  about  a  dozen  eager  questioners 
from  the  audience. 

Lead-off  speaker  was  Professor  Bork, 
who  stated  early  that  the  current  media- 
courts  conflicts  in  rhetoric,  tactics  and 
mood  may  be  a  crucial  matter  and  “it  is 
far  from  certain  that  the  press,  in  any  of 
these  matters,  had  adopted  the  stance 
which  is  most  conducive  to  its  long-run 
prospects  for  maximum  freedom". 

The  key  topic  for  the  day  was  the 
question  of  whether  a  reporter  can  be 
forced  by  the  judiciary  to  reveal  confi¬ 
dential  sources  with  a  passage  from 
former  Supreme  Court  Justice  Douglas' 
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dissent  in  the  Branzburg  v.  Hayes  case 
as  the  touchpoint.  In  this  passage.  Doug¬ 
las  said,  “I  see  no  way  of  making  man¬ 
datory  the  disclosure  of  a  reporter's  con¬ 
fidential  sources  of  the  information  on 
which  he  bases  his  news  story.  The  press 
has  a  preferred  position  in  our  constitu¬ 
tional  scheme,  not  to  enable  it  to  make 
money,  not  to  set  newsmen  apart  as  a 
favored  class,  but  to  bring  fulfillment  to 
the  public's  right  to  know." 

Bork  stated:  “Since  neither  the  rights 
of  law  enforcement  nor  those  of  the  press 
are  or  can  be  absolute,  and  since  both  are 
of  constitutional  dimension,  a  decision 
between  them  ought  to  be  made  with 
knowledge  of  the  respective  costs  im¬ 
posed  upon  law  enforcement  and  news 
gathering." 

Though  admitting  we  have  little  idea  of 
those  costs,  Bork  pointed  out  that  those 
predicted  for  the  press  after  the 
Branzburg  decision  were  not  borne  out. 

Bork  went  on  to  point  out  another 
problem  arising  from  the  press  position 
in  Branzburg  namely  that  of  determin¬ 
ing  what  type  of  material  is  meant  by  the 
word  “press".  Is  a  little  pamphleteer 
with  a  mimeograph  machine  part  of  the 
press? 

He  also  posed  the  question  arising 
from  the  fact  “freedom  is  not  merely  a 
right.  It  is  a  problem",  insofar  as  it  is 
often  perceived  as  “a  center  of  irrespon¬ 
sible  power".  In  this  connection,  he 
cited  concern  about  press  irresponsibil¬ 
ity  that  is  growing  even  among  those  who 
value  press  freedoms. 

Bork  recalled  attending  a  seminar  on 
“Law  and  the  Press"  that,  when  it  was 
over,  was  described  by  a  judge  in  atten¬ 
dance  as  having  merited  the  title  “The 
Law  or  the  Press." 

Abrams'  address  consisted  largely  of  a 
review  of  the  Myron  Farber  contempt 
case  in  New  Jersey.  He  also  made  some 
observations  such  as  these: 

“The  difficulty  is  that  many  judges 
seem  to  view  every  exception  to  the  First 
Amendment  as  an  invitation  to  the  next 
one;  and  every  limitation  on  the  First 
Amendment  as  a  signal  that,  in  the  lan¬ 
guage  of  a  high  CIA  official,  “The  First 
Amendment  is,  after  all,  just  an  amend¬ 
ment.  And  they  view,  alas,  every  Farber 
case  as  in  imprimatur  for  the  next  one." 

“If  state  shield  laws  must  yield  to  the 
Sixth  Amendment,  what  of  other 
privileges?”  And  Abrams  cited  protec¬ 
tions  against  lawyer,  doctor  or  clergy¬ 
man  having  to  reveal  confidential  knowl¬ 
edge  to  the  courts. 

Former  Justice  Fortas  raised  the  ques¬ 


tions  of  decency  and  morality  in  what  the 
press  tends  to  make  public  about  secret 
matters  of  government.  He  declared  the 
obligation  of  the  press  to  defend  freedom 
in  an  ordered  society. 

“Existing  media  codes  of  conduct  are 
not  adequate."  Fortas  said.  “What  do 
newspapers  do  to  check  on  their 
employes  to  see  if  they  abide  by  what¬ 
ever  code  of  ethics  a  given  newspaper 
may  have  adopted?" 

Broadcaster  Graham  was  the  speaker 
who  called  for  the  press  to  adopt  a 
“Don't  tread  on  me”  attitude  to  the 
courts,  publishing  editorials  calling  at¬ 
tention  to  the  judiciary's  negative  at¬ 
titude  toward  the  press.  He  also  pre¬ 
dicted  press  influence  on  future  judicial 
appointments,  stronger  shield  laws,  and 
a  questioning  by  the  press  of  life  tenure 
for  “imperialistic  judges". 

Vanocur  declared  that  the  rhetoric  of 
the  press  “frightens  me”,  saying  there 
has  never  been  such  a  collection  of 
hemophiliacs  “since  all  the  Hapsburgs 
had  breakfast  together". 

“The  wrong  lessons  have  been  learned 
from  the  experience  of  Watergate,"  he 
said,  pointing  out  how  Robert  Wood¬ 
ward  and  Carl  Bernstein  had  operated 
under  competent,  professional  editors. 
He  compared  this  with  a  teacher  who, 
when  asked  what  he  taught  in  journalism 
school,  replied.  “How  to  send  people  to 
jail". 

"Too  many  journalists  don't  want  to 
cover  news,”  he  said,  “they  want  to  be 
social  engineers.  The  prevailing  air  of  too 
many  men  is  mindlessness.” 

Lewis  said  he  thought  the  most  fre¬ 
quent  journalistic  vice  was  a  “short  at¬ 
tention  span".  In  general,  he  said, 
editors  of  newspapers  are  criticized  far 
too  often.  “Most  of  them  exercise  good 
judgment  in  what  they  publish,"  he  said. 

He  went  on  to  say  he  thought  it  wrong 
for  the  press  to  wear  itself  out  in  a  fight 
with  the  judiciary,  taking  exactly  the  op¬ 
posite  tack  to  Graham. 

Professor  Powe  said  the  trouble  with 
the  press  today  is  that  “it  is  being  treated 
by  the  Supreme  Court  like  everyone 
else,  and  we're  all  treated  badly.” 

He  went  on  to  say  the  press  has  been 
in  court  more  often  recently  because  of 
“new  and  novel  claims  rising  out  of  new 
kinds  of  reporting.” 

TvB  to  go  after 
retail  ad  business 

Television  Bureau  of  Advertising  is 
agressively  going  after  retail  advertising 
business. 

On  January  10,  TvB  member  stations 
in  more  than  50  markets  have  scheduled 
retailer  meetings.  In  each  market,  tv  sta¬ 
tions  will  host  clothing,  drug,  home  fur¬ 
nishing.  discount  and  department  stores' 
management,  auto  dealers,  bankers,  real 
estate  brokers  and  other  retailers  for  the 
showing  of  a  new  film  entitled  “Televi¬ 
sion:  Your  Competitive  Medium.” 
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Syndicates 


By  Lenora  Williamson 


Newspaper  book  series  running  longer 


As  syndicates  are  increasing  their 
newspaper  series  of  excerpts  from  as¬ 
sorted  non-fiction  books  even  the  time 
span  of  the  series  is  stretching  out  longer 
and  longer.  The  latter  is  the  case  cer¬ 
tainly  in  at  least  two  new  serializations 
from  Special  Features  of  the  New  York 
Times  Syndication  Sales  Corporation. 

As  Special  Features  releases  “The 
Sportsmedicine  Book”  in  a  52-week 
series,  the  syndicate  acquisition  editor 
Carlos  Andoval  says  he  expects  to  ex¬ 
tend  “Sportsmedicine"  as  a  permanent, 
original  column  after  that.  Meantime,  the 
52-weekly  installments  of  the  book  by 
Dr.  Gabe  Mirkin  and  Marshall  Hoffman 
will  run  about  500  words  each  with  an 
original  Q  and  A  column  every  4th  week. 

And  this  month  Special  Features 
launched  “a  continuing  weekly  feature" 
from  the  1,250,000-work  “People's  Al¬ 
manac  #2."  There  will  be  frequent 
5-part  bonus  series  and  individual  arti¬ 
cles,  and  the  series  will  run  2  years. 

Special  Features  continues  its  success¬ 
ful  collaboration  with  authors  David 
Wallechinsky  and  Irving  Wallace,  having 
bought  the  earlier  best-seller,  “The  Book 
of  Lists”,  to  newspapers  across  the 
country  as  a  52-week  series. 

Excerpts  from  the  second  almanac 
cover  trivia,  hard  facts,  predictions  and 
retrospectives  in  750  word  packages. 
Canada  Wide  Feature  Service  will  dis¬ 
tribute  “The  People's  Almanac  #2"  in 
Canada. 

One  media  note  from  the  early  ex¬ 
cerpts  in  the  promotion  kit;  it  seems  that 
President  George  Washington's  farewell 
address  was  published  in  only  one  news¬ 
paper  right  after  he  made  it — a  small 


Philadelphia  paper  ran  the  address  on 
page  2. 

About  the  authors:  Irving  Wallace  i:- 
the  best  selling  novelist  credited  with 
such  works  as  “The  Prize”  and  “The 
Chapman  Report”  and  David  Wal¬ 
lechinsky  is  his  son  who  adopted  the 
original  family  name  of  his  grandfather  in 
1972.  The  family  name  had  gotten 
changed  to  “Wallace"  by  an  immigration 
agent  at  Ellis  Island. 

David  was  raised  in  a  book  environ¬ 
ment  and  took  to  reading  almanacs  at  age 
8.  He's  co-authored  several  books  and 
eventually  conceived  the  idea  of  “The 
People's  Almanac”  which  could  be  read 
for  pleasure  and  contain  more  informa¬ 
tion  than  given  generally  by  standard 
stories  in  other  reference  books.  Irving 
joined  son  David  in  the  project  after  it 
had  been  underway  for  more  than  2 
years.  The  first  almanac  in  November, 
1975,  became  a  bestseller. 

*  *  He 

Washinfiton  Post  reporter  Judith  Mar¬ 
tin  has  launched  a  new  column.  “Miss 
Manners",  which  United  Feature  Syndi¬ 
cate  is  distributing. 

In  a  somewhat  satiric  etiquette  fea¬ 
ture,  Martin  asks  and  answers  diverse 
questions  and  gives  advice  on  various 
social  situations.  The  column  is  3-a- 
week.  including  a  Sunday  one  with  an 
introductory  essay  and  Q  and  A  section. 

Martin  has  been  with  the  Washington 
Post  for  19  years  covering  embassy  and 
White  House  social  scenes.  She  is  mar¬ 
ried  to  Robert  Martin,  a  physician  who 
does  research  in  bio-chemical  genetics  at 
the  National  Institute  of  Health.  They 
have  two  young  children  and  mama's 


Cartoonist  Mort  Walker  (left),  creator 
of  "Beetle  Bailey"  and  "Hi  &  Lois",  ac¬ 
cepts  a  certificate  of  appreciation  from 
Angelo  Nicosia  (center),  president  of 
the  Eastern  Paralyzed  Veterans  Associ¬ 
ation.  At  right  is  Joe  D'Angelo,  presi¬ 
dent  of  King  Features  which  syndicates 
Walker's  comic  strips.  Walker  created 
the  art  for  "Wheeling  to  Fire  Safety",  a 
new  booklet  developed  by  the  veterans 
group  to  be  used  in  promoting  fire 
safety  for  paralyzed  and  other  handi¬ 
capped  people. 


biography  notes  they  are  “mannerly  and 
stagestruck." 

Newspa'per  Enterprise  Association's 
annual  Reader  Service  Program.  “Cut 
Your  Own  Taxes  and  Save”,  with  its 
14-part  series  and  80-page  book  will  be 
available  to  newspapers  through  Enter¬ 
prise  F*ublications,  a  division  of  NEA, 
for  release  January  I. 

The  program  is  written  by  John 
Barnes,  a  financial  counselor  with  30 
years  professional  experience  and  author 
of  5  books,  including  “More  Money  for 
Your  Retirement.” 
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The  old  farmer 
knows  best 


For  the  weather  (nationally,  by 
region)  and  then  some,  give  your 
readers  a  weekly  dose  of  The  Old 
Farmer’s  Almanac. 

For  information  and  rates  please 
call  Don  LaSpaluto  at 
(212  )  557-  2330. 


sorted 


Asb  mau’s 


UNITED  FEATURE 
SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10017 
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New  York  Times  credits 
PR  exec  for  “Dr  X”  tip 


The  \i'w  York  Times  admitted  in  a 
stor\  (November  28)  that  it  was  Eileen 
Milling,  a  New  York  City  public  rela¬ 
tions  executive,  who  provided  the  lead  to 
the  "Dr.  X"  story  that  eventually  led  to 
the  jailing  of  reporter  Myron  A.  Farber 
for  40  days  and  more  than  $500,000  in 
fines  and  legal  fees  in  defense  of  the  right 
to  protect  news  sources. 

In  an  account  of  the  case,  which  ap¬ 
peared  in  the  Times’  November  28  edi¬ 
tion,  reporter  Robert  D.  McFadden  said 
Mrs.  Milling  came  to  the  paper  in  Au¬ 
gust,  1975  and  “asked  the  New  York 
Times  to  investigate  a  series  of  suspici¬ 
ous  deaths  that  had  occured  at  a  small 
hospital  in  Oradell,  N.J.,  a  decade  ear¬ 
lier.” 

According  to  McFadden,  Mrs.  Milling 
decided  to  investigate  and  perhaps  write 
a  book  after  hearing  of  the  deaths.  “The 
inquiry  proved  too  extensive  for  her, 
however,  and  she  approached  the 
Times,”  McFadden  reported. 

The  Times  editors,  which  McFadden 
does  not  identify,  considered  Milling’s 
account  plausible,  and  assigned  M.A. 
Farber  to  look  into  it.  “The  assignment 
was  made  almost  routinely,”  McFadden 
wrote. 

Farber  spent  four  months  on  his  initial 
investigation,  encountering  numerous 
difficulties  because  the  events  he  was 
looking  into  had  occured  in  1965, 
McFadden  said. 

“Despite  the  difficulties,”  McFadden 
reported,  “Farber  pieced  the  story  to¬ 
gether,  and  it  appeared  in  two  front-page 
articles  on  January  7  and  8,  1976.” 

In  the  stories,  he  called  the  suspect 
“Dr.  X”  because  no  official  charges  had 
yet  been  made. 

Soon  after  Mr.  Farber’ s  articles  ap¬ 
peared,  the  Bergen  County  Prosecutor, 
Joseph  C.  Woodcock  Jr.,  opened  a  new 
investigation.  Doctors,  nurses  and  ad¬ 
ministrators  of  Riverdell  Hospital  were 
questioned.  Bodies  were  exhumed  and 
new  laboratory  tests  were  made. 

The  findings — including  allegations 
that  traces  of  curare  were  found  in  some 
of  the  bodies — were  presented  to  a  grand 
jury  and  Dr.  Jascalevich  was  indicted  in 
May  1976,  on  five  murder  counts,  later 
reduced  to  three.  The  Prosecutor  alleged 
that  the  doctor  had  killed  the  patients  to 
discredit  other  surgeons  at  the  hospital. 

Raymond  J.  Brown,  a  well-known 
criminal  lawyer,  was  engaged  by  Dr. 
Jascalevich.  The  defense  contended  that 
the  allegations  against  the  doctor  had 
been  concocted  by  Farber  and  Wood¬ 
cock  to  advance  their  careers,  and  that  a 
conviction  would  enrich  the  reporter  by 


stimulating  sales  of  a  book  on  the  case  he 
was  writing. 

Brown  last  May  served  subpoenas  re¬ 
quiring  Farber  and  the  Times  to  give  the 
defense  all  notes  the  reporter  made  in  his 
investigation — notes  the  defense  claimed 
it  needed  to  prove  its  contention  of  collu¬ 
sion  between  Farber  and  the  Prosecutor, 
and  thereby  to  discredit  the  murder 
charges. 

Farber  and  the  Times  denied  any  col¬ 
lusion  with  the  Prosecutor,  said  the  notes 
contained  nothing  to  prove  or  disprove 
Dr.  Jascalevich’s  guilt  or  innocence  and 
refused  to  comply  with  the  subpoenas. 
They  said  the  notes  contained  the  iden¬ 
tities  of  news  sources  that  had  been 
promised  confidentiality  and  contended 
that  forced  disclosure  would  have  a  chil¬ 
ling  effect  on  news  gathering  and  violate 
both  the  Constitution’s  First  Amend¬ 
ment,  guaranteeing  freedom  of  the  press, 
and  New  Jersey’s  news  media  shield 
law,  which  bars  compulsory  disclosure 
of  confidential  sources. 

Judge  William  J..  Arnold,  who  was 
presiding  at  the  Superior  Court  murder 
trial  in  Hackensack,  refused  to  consider 
a  motion  to  quash  the  subpoenas  until  he 
could  see  the  notes  in  private  and  decide 
whether  they  were  relevant  to  the  trial. 
Mr.  Farber  and  the  Times  argued  that 
surrendering  the  notes  to  the  judge  also 
violated  their  rights,  especially  in  the  ab¬ 
sence  of  a  judicial  hearing  on  the  validity 
of  the  subpoenas. 

The  judge  dismissed  these  arguments 
and  ordered  Mr.  Farber  and  the  Times  to 
comply.  Appeals  were  denied  and 
another  Bergen  County  Superior  Court 
Judge,  Theodore  W.  Trautwein,  found 
Farber  and  the  Times  in  civil  and  crimi¬ 
nal  contempt  on  July  24.  Farber  was 
fined  $2,000,  ordered  to  jail  until  he  sur¬ 
rendered  his  notes  and  sentenced  to  an 
additional  six-month  jail  term  after  com¬ 
pliance.  The  Times  was  fined  $100,000 
outright  and  $5,000  a  day  for  every  day 
of  noncompliance. 

Another  round  of  appeals  led  to  a  tem¬ 
porary  stay,  but  on  Aug.  4,  Farber.  who 
had  served  one  day  in  jail,  surrendered  at 
the  Bergen  County  Jail  and  began  a  con¬ 
finement  that  was  to  last  26  days  and  the 
Times  began  paying  daily  fines  that  were 
to  mount  to  $130,000  before  further 
penalties  were  stayed  by  the  New  Jersey 
Supreme  Court  on  Aug.  30. 

At  that  time,  the  New  Jersey  high 
court  agreed  to  hear  a  motion  by  the 
New  Jersey  Attorney  General  on 
whether  the  Jascalevich  defense  sub¬ 
poenas  were  too  broad,  whether  the 
state’s  shield  law  protected  Mr.  Farber 


and  whether  the  defendant’s  rights 
superseded  the  press’s  rights  in  the  case. 
On  Sept.  21,  the  court  upheld  the  con¬ 
tempt  convictions  by  a  5-to-2  vote,  ruling 
that  a  defendant’s  rights  in  a  criminal 
trial  took  precedence  over  newsmen’s 
privileges. 

Shortly  before  the  penalties  were  to  be 
reimposed  the  following  day,  however. 
Justice  Potter  Stewart  of  the  United 
States  Supreme  Court  granted  a  tempor¬ 
ary  stay  pending  consideration  of  a  mo¬ 
tion  by  lawyers  for  Mr.  Farber  and  the 
Times  for  the  High  Court  to  hear  the 
case. 

Ten  days  later.  Brown  asked  the  Su¬ 
preme  Court  to  end  the  stay  because  Dr. 
Jascalevich’s  trial  was  drawing  to  a  close 
and  time  for  obtaining  the  reporter’s 
notes  was  running  out.  Without  saying 
whether  it  would  hear  an  appeal  of  the 
contempt  convictions,  the  court  ended 
the  stay  on  6. 

Farber,  i  ar>  Oct.  10  appearance  be¬ 
fore  Judge  Trautwein.  again  refused  to 
turn  over  his  notes  and,  two  days  later, 
was  returned  to  jail  as  fines  against  the 
Times  were  reimposed. 

Eleven  days  later,  the  Jascalevich  trial 
ended  and  the  jury,  after  deliberating 
briefly,  retired  for  the  night.  The  next 
morning.  Judge  Trautwein  ordered  Mr. 
Farber  released,  saying  that  since  the 
trial  was  over  there  was  no  further  need 
of  his  notes.  The  judge  also  suspended 
the  six-month  jail  term  pending  against 
him  and  lifted  daily  fines  against  the 
Times. 

An  hour  after  Farber  was  freed,  the 
jury  found  Dr.  Jascalevich  not  guilty. 

The  case  was  not  over  for  Farber  and 
the  Times,  however.  He  had  been  jailed 
longer  than  any  other  American  news¬ 
man  in  a  case  involving  protection  of 
news  sources,  and  the  Times  had  paid 
more  than  $500,000  in  fines  and  legal 
fees.  Their  fight  against  the  contempt 
convictions  remained  alive  until 
November  27  when  the  United  States 
Supreme  Court  refused  to  grant  a  hear¬ 
ing. 

Last  week.  Brown  filed  legal  papers 
demanding  that  the  Times  pay  him 
$21,881.46  to  cover  defense  costs  he  in¬ 
curred  to  press  contempt  of  court 
charges  against  the  newspaper  and 
Farber. 

Superior  Court  Assignment  Judge 
Theodore  W.  Trautwein  will  hear 
Brown’s  request  for  payment  on  January 
5. 

Meanwhile,  the  Times  is  expected  to 
abandon  an  appeal  to  the  New  Jersey 
Supreme  Court  to  overturn  an  August  24 
trial  court  decision  that  the  newspaper 
failed  to  clear  itself  of  the  contempt  con¬ 
viction  although  it  handed  over  to  the 
court  all  the  papers  in  its  files  relating  to 
the  Jascalevich  case. 

Trautwein,  who  was  the  judge,  ac¬ 
cused  the  Times  of  laundering  its  files. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE  1 

MEDICAL 

YOUR  AUTO  AND  YOU:  Weekly  column 
ot  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee,  Wise.  53217 

ASPIRING  ADVICE  COLUMNIST. 
Up-to-date  M.D.  with  B.A.  in  English 
wishes  to  answer  your  readers  medical 
questions  in  concise  but  simple  replies. 
Resume  to  all  inquiries.  Box  25570, 
Editor  &  Publisher. 

CHESS 

MONEY 

CHESS  COLUMN  Nationally  acclaimed,  j 
tresh  news/games,  DC-based.  Box  1 
25436,  Editor  &  Publisher.  i 

“MORE  FOR  YOUR  MONEY"-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 

CONSERVATION 

Fan,  1802  S.  13,  Temple.  TX  76501. 

ENERGY — Tips  on  conserving  energy  in 

MOVIE  REVIEWS 

the  home,  business,  and  auto.  And.  the 
latest  news  on  what's  happening  in  the 
energy  tield.  Practical  column  for  your 
readers.  Weekly,  first  14  days  tree. 
Energy,  Box  87,  Princeton,  NJ  08540. 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  tor  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

CONSUMER 

MOVIES  78 

TIP  OFF  the  Rip  Off.  Increases  sales, 
attracts  readers.  Cronin  Syndicate. 
8418  SW  103  Ave.,  Miami,  FL  33173. 

A  new  syndicated  column  ot  tilm  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  ot  every  major  re¬ 
lease.  Rates  available  on  request.  For 

GENERAL 

FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 

PROUDLY  ANNOUNCING 

box  cOU/,  bOCd  Katon,  rL  oo4j^. 

12  brand-new  Dickson  features! 
We've  lined  up  a  bevy  of  talented  artists 

REAL  ESTATE 

and  columnists  to  balance  our  full  line  ot 
puzzles:  panel  cartoons:  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  and  Children's  Fea¬ 
tures.  What's  your  pleasure?  Into  60  4 
postage.  Dickson.  17700  Western  #69E. 
Gardena,  Calif.  90248. 

HOUSE  CALLS '  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year,  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 

“HORIZONS"  a  unique  weekly  feature 
with  proven  reader  appeal.  Free  samples 

Ph:  (716)  271-6230. 

and  low  rates.  Available  exclusively  from 
Sojourn  News  Syndicate,  4612  Kling  Dr, 

REUGION 

Alexandria,  Va  22312. 

GOLF 

PUNGENT  PRAYER  9  year  old  weekly. 
Colorful  human  interest  prayers  and  cer¬ 
tified  stories  of  answered  prayer 

BUILD  SPORTS  PAGE  readership  from 
pros,  hackers  and  low  handicappers 
alike  with  twice-monthly  column  on  Golf 

“slanted"  toward  non-churchmen.  Phil 
Pierce,  404  E  Elm,  W.  Frankfort,  IL 
62896. 

Rules,  by  Norman  Meyers,  featured  wri¬ 
ter  for  Country  Club  Golfer  Magazine. 
600  words.  For  rdtes  dnd  sdmples,  writB: 

TRAVEL 

Norman  Meyers,  P.O.  Box  5321  Grand 
Central  Sta.,  New  York.  N.Y.  10017. 

INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 

HUMAN  INTEREST 

Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 

FACING  SOUTH— Stories  of  the  South, 
told  by  the  people  who  live  here.  History, 

WEEKLY 

culture,  human  interest.  A  true  picture 
of  the  region  today.  Each  column  700 
words,  beautifully  illustrated  and  inex¬ 
pensive.  Free  samples  and  rates:  Box 
230,  Chapel  Hill,  NC  27514. 

HUMOR  COLUMN,  social  and  political 
commentary.  Weekly  newspapers.  $5. 
Free  sample.  K.  Bradford,  70-16  Glen- 
ridge,  Augusta,  ME  04330. 

OUR  VERY  BEST  WISHES 

for  the  holiday  season — 
and  for  a 

Happy  and  Successful 
1979! 
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EDITOR  &  PUBLISHER  for  December  23,  1978 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMPETE  WITH  RADIO  to  reach  the  under 
30  market.  Good  Times  otters  inexpensive 
camera-ready  tabloid  pages  ot  record  and 
tilm  reviews,  music  and  tilm  personality 
interviews.  For  tree  samples  write  Good 
Times,  1619  East  Sunrise  Blvd,  Ft. 
Lauderdale,  FL  33304. 

6-F)GURE  INVESTMENT  wanted  tor  inter¬ 
est  in  8-year-old  New  York  City  home  deliv¬ 
ered  weekly  paper.  1978  circulation 
70.000  weekly,  gross  sales  $775,000  • . 
Newspaper  operates  protitably.  Has  great 
potential.  State  interest  in  tirst  letter  to 
Steve  Burzon,  Publisher,  The  Wisdoms 
Child  NEW  YORK  GUIDE,  1841  Broadway, 
New  York.  N.Y.  10023. 

PUBLISHER  ot  40-plus  travel  magazines 
seeking  local  associates  tor  expansion  in 
selected  U.S.  cities.  Excellent  protitability 
and  training  provided.  Roger  Thrailkilf, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas.  TX  75206.  (214) 
691-1163. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


■'How  to  Start  Your  Own  Community  News¬ 
paper."  an  oversized  136-pdge  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  tacet  ot  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  trom 
Meadow  Press,  Box  35-E,  Port  Jetterson, 
NY  11777. 

LEARN  HOW  an  E&P  Classitied  can  put 
you  to  work:  sell  or  seek  equipment,  prod¬ 
ucts  and  service:  or  maybe  tind  that  prot- 
itable  weekly  you've  always  wanted  to  own. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  tees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66^7. 


NEW  CLASSIFIED  ADVERTISING  RATES 

EFFECTIVE  JANUARY  1,  1979 


POSITIONS  WANTED  1  week— $2.05  per  line 

(Payment  must  accompany  ad)  2  weeks— $1  90  per  line,  per  issue 

Add  $1.75  tor  box  service  and  count  ^  weeks— $1  75  per  line,  per  issue 

as  an  additional  line  m  copy.  4  weeks— $1  55  per  line,  per  issue 


OTHER  CLASSIFICATIONS  ’  vveek-$2  75  per  line 

2  weeks— $2.65  per  line,  per  issue 
Add  $3.00  per  insertion  tor  box  service  „  , 

and  count  as  an  additional  line  in  3  weeks-$2.45  per  line,  per  issue 
copy.  4  weeks— $2  25  per  line,  per  issue 


PREPAYMENT  REQUIRED  in  the  tollowing  categories:  Features  Available.  News¬ 
papers  lor  Sale.  Positions  Wanted. 


DISPLAY  CLASSIFIED.  The  use  ot  borders,  boldlace  type,  cuts  or  other 
decorations,  changes  your  classitied  ad  to  display.  The  rate  lor  display-classitied 
IS  $68  per  column  inch  minimum  space. 


Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run; _ Weeks _ Till  Forbidden 


.Weeks 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  t  PUBLISHER  •  S7SLeiingtonAve  •  New  Vorli.  N  V  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

five  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICE,  MANAGEMENT 
M64  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


COLORADO  GROWING  WEEKLY.  Top 
equipment.  Top  potential.  Owners  have 
other  opportunity  and  will  make  it  easy  for 
aggressive  professional(s).  Box  6267, 
Editor  &  Publisher. 


TWO  UNOPPOSED  Illinois  County  Seat 
weeklies,  both  printed  in  own  central  plant 
on  new  4  unit  Community  with  Suburban 
folder,  525M  gross,  610M,  includes  bldg. 
Jim  White,  Broker,  Box  783,  McMinnville, 
TN  37110. 


DISAGREEMENT  BETWEEN  PARTNERS 
forces  sale  of  $500,000  gross  weekly  in 
growing  Zone  9  area.  No  reasonable  offer 
refused.  Box  6279,  Editor  &  Publisher. 

PROGRESSIVE,  small,  central  Texas 
weekly  newspaper.  Call  (817)  583-4134  for 
more  information. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SOUTHWEST  County  Seat  exclusive  in 
county,  mountain  area,  gross  $92,000. 
$100,()00  includes  fine  building 
downtown,  29%  down  payment,  8%,  7 
years. 

MISSOURI  SHOPPER/NEWS,  Excellent 
penetration,  growth  area,  gross 
$440,(XI0-also  price.  20%  down,  15  year 
payout.  $50,000  cash  flow. 

COLORADO  WEEKLY,  Front  range,  ski- 
growth  city,  could  go  semi-weekly.  Gross 
$90,000  this  year,  asking  $150,000,  terms 
negotiable. 

NORTHERN  OHIO,  WEEKLY,  profitable, 
gross  $129,(X)0,  town  11,000,  good  poten¬ 
tial.  Terms  on  $135,000. 

ROBERT  N.  BOLITHO 
P.O.  Box  7133, 

Shawnee  Mission,  Kansas  66207 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  year  or  two,  our  group  would  welcome 
being  considered  to  purchase  your  non¬ 
daily  newspaper.  Each  paper  operated  as  a 
quality  hometown  newspaper.  Primarily, 
we  are  seeking  exclusive  profitable  news¬ 
papers  with  4000  or  more  paid  circulation. 
Prefer  no  central  printing  plants.  We  will 
respond  to  all  letters  that  meet  these  qual¬ 
ifications.  Confidentiality  assured.  Box 
6310,  Editor  &  Publisher. 


DAILY  OR  WEEKLY  newspapers  wanted  to 
buy  in  Michigan,  Indiana,  Illinois  or  Wis¬ 
consin.  All  replies  confidential.  Box 
25558,  Editor  &  Publisher. 


PRINTING  PLANTS  FOR  SALE 


METRO  NYC  AREA,  8  units  Harris  V-15A 
with  2  folders,  complete  camera  and  press 
facilities,  $500,000  <  gross  sales,  assum¬ 
able  lease,  $225,000.  Write  Box  25573, 
Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  dalif. 
90072. 


NEW  HAVEN  based  Advertising  and  Pub¬ 
lishing  company  includes  monthly 
magazine— 5,0(X)  distribution,  and  weekly 
shopper— 22,000  distribution,  with  physi¬ 
cal  operating  assets.  For  details  call  Ron 
Goldstein  at  Beazley  Company,  Realtors 
(203)  562-9801. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAk  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


KENRO  CAMERA  187  with  back  light, 
flash.  Expo  2,  chemical  and  processor. 
Used  2  months.  $5500.  Firm.  CaM  (212) 
273-9168.  _ 


TWO  CHEMCO  MARATHON  cameras.  24- 
inch  capacity  with  contact  screen 
mechanism  and  pulsed  xenon  lights.  19- 
inch  Goertz  Artar  lens.  $5,0(X)  each.  Con¬ 
tact  Dennis  Washburn,  The  Courier- 
Journal  &  Louisville  Times,  (502)  582- 
4568. 


COMPUTERS 


IBM  1130,  consisting  of  2  1131  CPUs,  1 
1442  card  reader.  RPQd  for  typesetting, 
with  CX  reader  and  BRPE  punch  ports 
(readers  and  punches  also  available).  Has 
software  to  drive  linecasters,  Mergenthaler 
505  and  Autologic  APS-5.  Contact 
Herschel  Jordan,  (405)  231-3416. 


MAILROOM 


SIGNODE  NAROSTRAP  TYING  MACHINE 
Model  MN-44  ANB  and  wire  $4(X)0.  North¬ 
east  Storage  &  Industries,  Los  Angeles,  CA 
(213)  257-7557. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


1979  MODEL  Stepper  "Paper  Man"  model 
Slow  single  station  Fold  'n  Tyer.  Single 
bagging  attachment  with  countdown 
counter  and  space  typing  head,  used  12 
times.  Have  converted  to  mail  circulation. 
Original  cost  $10,000.  First  $7,600  takes 
it.  Call  (205)  831-3771. 


ONE  MODEL  545  Cheshire  Label  Machine 
(tor  newspapers  or  magazines)  with  a 
Model  526  Cheshire  Lab&  Head  and  Con¬ 
veyor.  ALSO  one  model  1530  Magnacraft 
with  multiwide  Label  Head  and  Conveyor  3 
to  4  years  old  in  like-new  condition.  Ed 
Heisley,  P.O.  Box  222083,  Dallas,  Texas 
75222.  (214)  357-0196. 


USED  KANSA  320  inserter  with  3  stations. 
Good  condition.  Contact  Ed  Ferris,  The 
Ridgewood  News,  (201)  445-6400. 


COUNT-O-VEYOR  Model  104A,  $4000 
Northeast  Storage  &  Industries 
Los  Angeles,  CA  (213)  257-7557 


GRAPHICART  INSERTOMATIC 
Five  (5)  available  at  $5000  each. 
Northeast  Storage  &  Industries 
Los  Angeles,  CA  (213)  257-7557 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

'200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUGRAPHIC  4961  TL,  AKI  4961 
keyboard,  spare  parts.  $3, 500/best  offer. 
Lee,  (408)  475-4355, 


FOR  SALE,  CompuWriter  I— $2900,  Com- 
puWriter  II— $4900,  both  in  excellent  con¬ 
dition.  Call  Mark  at  Good  Times  Graphics, 
(516)  484-4477,  on  Long  Island. 


EDITWRITER  7500,  take  over  lease,  film 
strips  and  processor.  (212)  777-1610,  ask 
for  Joe. _ 


MERGENTHALER  VIP  single  drum,  serial 
#S152,  available  immediately,  $16,000. 
Contact  Al  Holtzinger  or  Harry  Fouse,  Al¬ 
toona  MIRROR,  PO  Box  2008  Altoona,  PA 
16603.  (814)  944-7171. 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,000  each.  Also 
Unified  Ciomposer  with  on-line  interface, 
$13,000  each.  Box  25598,  Editor  & 
Publisher. 


PLATEMAKING 


WOOD  POLY  PHOTO  FLONG  MATS23V8L. 
17VbW,  .064  thick.  Available  by  the  case  at 
lot  per  mat.  Northeast  Storage  &  Indus¬ 
tries,  Los  Angeles,  CA  (213)  257-7557. 


STA-HI  MAT  FORMERS,  $400  each. 
Northeast  Storage  &  Industries, 
Los  Angeles,  CA  (213)  257-7557 


NAPP  SYSTEM,  used  for  less  than  1,000 
plates.  A-1  condition.  1  printing  unit,  1  flat 
washout  unit,  4  drawer  dryer.  $8(X)0.  Call 
Bill  Pike,  (203)  388-5737.  Available 
January  1,  1979. 


NYLOPRINT  System.  A-1  condition  used 
very  little.  Consists  of  1  printing  frame,  1 
washout  unit,  1  drying  unit.  $7500.  Con¬ 
tact  Bill  Pike  (203)  388-5737.  Available 
January  1,  1979. 


PRESSES 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612  (312)  738-1200.  Telex 
25-4388. 


EQUIPMENT  8.  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  folders 
Goss  SU  folder 

Guss  Suburban  press  units,  folders. 
Gregg  flying  imprinter  22 ’i" 
Urbanite  '4  folder 
Color  King.  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


UPPER  REEL  STAND  for  TUBULAR 
PRESS  with  electric  hoist  $3000.  North¬ 
east  Storage  &  Industries,  Los  Angeles,  Ca 
(213)  257-7557. 


GOSS  COMMUNITY,  2  units  and  folder 
(Grease).  Excellent  condition,  available 
immediately,  $42,500.  (415)  495-6010. 


3  units  Goss  Suburban  with  half  and  quar¬ 
ter  folder,  gluers,  $65,000. 

2  units  Cottrell  V-15A  with  half  and  quar¬ 
ter  folder,  $55,000. 

1  Seybold  41  inch  guillotine  cutter,  3  po¬ 
sitions,  $4,400. 

1  Seybold  60  inch  guillotine  cutter,  3  po¬ 
sitions,  $5,2(30. 

1  new  Guilmont  quarter  folder  for  later 
model  Urbanite  press,  current  purchase 
price  $29,000.  A  steal  at  $14,500. 

Call  Bob  Masucci,  (201)  794-0400 

Allied  Web  Offset  (Printing  Corp. 


ALL  22^<i  X  36"  EQUIPMENT 
Goss  Community,  1  unit  (grease)  with 
Community  Folder  and  20  hp  Drive.  Con¬ 
dition  excellent. 

Goss  Suburban/Urbanite  4  position  roll 
double  parallel,  cross  perforator  and  air 
former 

Goss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF,  4  units,  folder,  roll  stands,  etc. 
Newspaper  Press 
ATF  Hi-Speed  Imprinter 
ATF  2-web  imprinter 

ATF  Commercial  quality  press,  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  console, 
etc.,  25,000  per  hour 
Cutler-Hammer  Mark  II  Counter  Stacker 
Color  King—  7  units 
50hp  Drive.  MGD 

Western  Gear  Dateliner,  6  units,  2  folders, 
4  roll  stands 

Universal  Printing  Equipment  Co.  Inc. 
P.O.  Box  455 

Lyndhurst.  New  Jersey  07071 
201-438-3744 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21*:'2  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdown 
Kits. 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  632-7011 


ONE  COTTRELL  V-22  press,  5  units,  with 
counter  and  Count-O-Veyor  and  all  neces¬ 
sary  equipment  for  operation.  Call  (715) 
723-5515,  G.  Gaier. 


COLOR  KING  WEB;  KJ8  folder.  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


MERGENTHALER  NEWSMASTER  large  4 
unit  (2  around)  rotary  offset  press  (to  64 
page  tab)  similar  to  and  will  interface  with 
Goss  Urbanite,  but  half  the  used  price  of 
an  Urbanite.  Howard  Sheldon  (213)  630- 
1850  Paramount,  CA  90723. 


CUSTOM-BUILT  rotary  3  knife  trimmer  for 
web  press. 

(jottrell  V15A,  5  unit  with  JF7  folder, 
^ttrell  JF-3  folder-50  horsepower. 

Color  King  7  unit/folder 

Cottrell  vi5A,  Color  King  and  Daily  King 

units  available. 

Graphic  Equipment  Sales 
1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  au¬ 
tomold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

1  or  2  Goss  Urbanite 
Units  212  629-2900 

QUARTER  FOLDER  for  Goss  Universal 
press.  Contact  Donald  P.  Selina,  The  Bris¬ 
tol  (Ct.)  Press.  99  Main  St..  Bristol,  Ct. 
06010  or  telephone  (203)  584-0501. 


FRIDEN  FLEXOWRITER  model  SFD  in 
working  condition.  Will  consider  two  or 
more.  Prefer  central  NY  area.  Please  call 
M.R.  Maxon,  (607)  749-4707. 


REWINDER  WANTED  for  use  with  Goss 
Suburban  equipment.  Freestanding.  Jim 
Brown,  Inco  Graphics,  222  W  Ash,  Mason, 
Ml  48854,  (517)  676-1023. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

We  move  machinery! 
E&P  Classitieds 
(212)  752-7053 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


ELECTRONIC 
MEDIA  CONSULTANT 


DO  YOU  KNOW  what's  happening  in  elec¬ 
tronic  news  delivery,  tele  text,  cable  tv, 
STV,  MDS,  satellite,  etc.  which  can  impact 
your  paper’s  future.  Find  out  through  on¬ 
going  consulting  with  NY  based  expert  cur¬ 
rently  advising  4  newspapers.  For  more 
information/references,  write  Box  25458, 
Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRINTING 


EXPERIENCED  GOSS  COMMUNITY 
pressman,  8  units,  2  folders,  some  4  color 
work,  contact  Mr.  Lesnar,  toll  free  number 
1-800-843-6805,  South  Dakota. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  Igg^  up¬ 
date  .  . .  plus  a  special  section  ot  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Help 

Wanted... 


ACADEMIC 


ASSISTANT  PROFESSOR  or  associate  pro¬ 
fessor  in  School  of  Journalism.  Doctorate 
in  hand.  Professional  experience,  com¬ 
pleted  research  and  publication  experi¬ 
ence.  Duties:  teach  quantitative  research 
courses  and  upper  level  reporting  course. 
Needed  September  1,  1979.  10-month  ten¬ 
ure  track  appointment.  Salary  competi¬ 
tive.  Application  deadline  February  1, 
1979.  Contact  Professor  Frank  Senger, 
Chairperson,  Search  Committee,  School  of 
Journalism,  Michigan  State  University, 
East  Lansing,  Mich.  48823.  MSU  is  an 
Equal  Opportunity  Employer. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  to  begin  September  1979.  Salary 
range:  $14-18,000.  To  teach  three  courses 
including  newswriting,  feature  writing, 
copy  reading,  advanced  non-fiction  writing 
and  to  perform  other  departmental  duties. 
Minimum  qualifications:  Masters  Degree 
or  equivalent:  3  years  full-time  daily  news¬ 
paper  reporting,  some  on  copy  desk,  or 
equivalent.  Desire,  in  addition,  at  least  one 
degree  in  Journalism,  publication  ot  non¬ 
fiction  books  or  magazine  articles  (not 
Sunday  Supplements);  college  teaching 
experience:  medium  and  large-city  daily 
experience.  Submit  resume  to  Evan  Hill, 
y-129.  University  of  Connecticut,  Storrs, 
Conn.  06268.  An  Equal  Opportunity 
Employer. 


INSTRUCTOR  OR  ASSISTANT  professor  in 
School  of  Journalism.  Doctorate  preferred. 
Duties:  Teach  beginning  and  advanced 
courses  on  photojournalism  and  suoervise 
operation  of  photojournalism  laboratories. 
5  years  professional  experience,  evidence 
of  scholarly  interests  and  research  compe¬ 
tency.  Needed  September  1,  1979.  10- 
month  tenure  track  appointment.  Salary 
competitive.  Application  deadline  Feb¬ 
ruary  1,  1979.  Contact  Professor  Frank 
Senger,  Chairperson,  Search  Committee, 
School  of  Journalism.  Michigan  Stafe  Uni¬ 
versity,  East  Lansing,  Mich.  48823.  MSU 
is  an  Equal  Opportunity  Employer. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Prinf  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable. 
9-month  appointment.  Send  resume  to 
Chairman.  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line;  Januaiy  15,  1979.  Send  resume  to: 
Chairman,  Department  of  Communica¬ 
tions.  P.O.  Box  248127,  Coral  Gables,  FLA 

33124. _ 

ANTICIPATING  2  openings  for  very  ver¬ 
satile  persons,  each  to  teach  in  at  least  2 
of  the  following  areas:  news-ediforial,  law, 
advertising,  photojournalism,  broadcast¬ 
ing.  Must  have  solid  media  experience  plus 
M.A.  Rank;  Assistant  Professor.  Begins 
September  1979.  Interviews:  Chicago  (je- 
cember  20-22;  Erie  December  26-27;  De¬ 
troit  December  28;  Missr.iri  December 
30-January  2.  Write  Jimmy  Bedford,  Jour¬ 
nalism  and  Broadcasting  Department, 
University  of  Alaska,  Fairbanks,  AK  99701 . 
Phone:  (907)  479-7761.  Sorn/,  no  collect 
calls.  Equal  Opportunity.  Affirmative  Ac¬ 
tion  Employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes.  yes.  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows  the 
place  to  find  that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in  every  Jour¬ 
nalism  library  in  the  country,  so  what 
more  logical  place  to  list  your  Academic 
openings? 

E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 
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HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  TEXAS  at  Austin  De¬ 
partment  ot  Journalism  seeks  an  assistant 
professor  for  its  Broadcast  news  sequence 
beginning  in  the  Fall  of  1979.  PhD  pre¬ 
ferred:  significant  professional  experience 
and  evidence  of  scholarly  work  required. 
This  individual  will  teach  undergraduate 
radio  and  television  newsgathering,  writing 
and  production  courses  and  will  partici¬ 
pate  in  graduate  programs.  Salary  will  be 
commensurate  with  qualifications.  The 
University  of  Texas  is  an  Equal  Opportun¬ 
ity.  Affirmative  Action  employer.  Send  let¬ 
ter  of  application  and  resume  by  January 
15.  1979.  to:  Dr.  Al  Anderson.  Broadcast 
News  Search.  Department  of  Journalism. 
The  University  of  Texas.  Austin,  TX  78712. 


CHAIRPERSON,  FALL  1979.  A  chairper¬ 
son  is  needed  to  lead  a  Department  of 
Journalism  with  400  students  and  a  fac¬ 
ulty  of  10.  Rank  and  salary  are  open.  The 
University  awards  the  BA  degree  in  Jour¬ 
nalism  with  concentrations  in  Advertising, 
Broadcast  Journalism,  The  Magazine. 
News-Editorial,  Press  Photography,  and 
Public  Relations.  The  Department  is 
housed  in  the  Edward  J.  Meeman  Jour¬ 
nalism  Building,  which  includes  a  152-seat 
lecture  hall  and  has  been  described  as  one 
of  the  best-planned,  most  attractive,  and 
most  completely  equipped  facilities  in  the 
U.S.  The  University  is  an  Affirmative 
Action  Equal  Opportunity  Employer,  Qual¬ 
ifications:  Doctorate  in  some  area  of  jour¬ 
nalism  or  mass  communication  required: 
productive  media  experience:  demon¬ 
strated  effectiveness  in  working  with  un¬ 
dergraduate  and  graduate  students  and 
stimulating  faculty  development:  com¬ 
mitment  to  journalism  research  and  the 
development  of  a  strong  graduate  pro¬ 
gram.  The  chairperson  is  expected  to  be 
active  locally  and  nationally  in  professional 
and  media  groups.  Send  all  application 
materials  to  Dr.  Raymond  Lynch,  Chair¬ 
man.  Journalism  Search  Committee,  Col¬ 
lege  of  Communication  and  Fine  Arts, 
Memphis  State  University.  Memphis,  Ten¬ 
nessee  38152,  by  February  15,  1979  to 
ensure  consideration. 


JOURNALISM  FACULTY  PERSON  to  teach 
undergraduate  and  graduate  courses  in 
Advertising  Sequence  of  ACEJ-accredited 
school  at  teaching  and  research  institu¬ 
tion.  Assistant  or  Associate  rank.  Courses 
emphasize  advertising  campaigns,  copy, 
layout,  production  and  media.  Also  teach 
courses  in  one  or  more  of  these  areas: 
graphics,  public  relations,  photography  or 
news-editorial.  Supervise  related  research 
in  advanced  programs.  PhD  preferred. 
Substantial  professional  experience  in  ad¬ 
vertising  or  related  fields  required.  Must 
have  interest  and  ability  in  both  teaching 
and  research.  Salary  open.  Deadline:  Feb¬ 
ruary  1,  1979.  Employment  begins  August 
15.  1979.  Send  resume  to  Vernon  A. 
Stone,  Director,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62901.  SlU-C  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


JOURNALISM :  TVYO  FACULTY  members  to 
teach  in  editorial  sequence  or  advertising 
and  public  relations  sequence  with  a  pos¬ 
sible  literature/writing  course  in  humanities. 
M.A.  and  experience  as  journalist  required: 
PhD  preferred.  Submit  application  by  Feb¬ 
ruary  19,  1979,  tO:  Dean  Richard  Park, 
Franklin  Collie,  Franklin,  IN  46131.  Affirm¬ 
ative  Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


RETIRING  Washington  Publisher  seeks  in¬ 
trepid  Ad-selling  co-partner  who  can  soon 
inherit  the  whole  thing.  No  outlay  capital 
required.  Box  25576,  Editor  &  Publisher. 


PERSONNEL 

MANAGER 

An  expanding  graphic  arts  com¬ 
pany  in  Zone  6  has  an  immediate 
opening  for  a  Personnel  Manager 
with  an  academic  background  in 
the  field  and  a  minimum  3  years 
experience  in  the  various  person¬ 
nel  functions.  Heavy  emphasis  on 
administering,  good  wages  and 
benefits  in  a  non-union  plant. 
Labor  experience  required.  Send 
resume  to  Box  25539.  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


ADMINISTRATIVE 


WEST  COAST  DAILY  seeks  experienced 
personnel  director.  Could  be  present  assis¬ 
tant  wanting  to  advance.  Send  resume  to 
Box  25484,  Editor  &  Publisher. 


A  GOOD  ASSIST  ANT  General  Manager  may 
want  to  become  Publisher's  assistant  in  a 
well-known  organization  in  California, 
Write  Publisher.  Contra  Costa  Times,  PO 
Box  5166,  Walnut  Creek,  CA  94596. 


OPERATIONS  MANAGER  needed  by  ex¬ 
panding  California  daily,  who  knows  pro¬ 
duction,  electronics,  systems  and  people 
handling.  Send  resume  to  Box  25487, 
Editor  &  Publisher. 


QUALIFIED  AGGRESSIVE  General  Man¬ 
ager  with  five  years  management  experi¬ 
ence  needed  by  dual  dailies  in  adjacent 
cities  in  growing  area  of  California.  Send 
resume  and  references  to  Box  25486, 
Editor  &  Publisher. 


ROCKY  MOUNTAIN  BASED  newspaper 
seeks  an  experienced  Business/ Accounting 
Manager.  Position  is  responsible  for  aM 
business  office  and  financial  operations.  An 
individual  with  5  to  7  years  of  newspaper 
experience,  good  accounting  and  financial 
skills,  plus  knowledge  of  data  processing  is 
desired.  Send  resume  to 

Dick  Davies 
Arthur  Young  &  Co. 

2100  Security  Life  Bldg. 

Denver,  Colo.  80202 


BUSINESS  MANAGER  of  9300  Zone  6 
daily.  Exclusive  well -respected  community 
newspaper  near  metro  area.  Present  man 
has  health  problem  and  will  retire.  Want 
goal-oriented  person,  perhaps  with  middle 
management  group  experience.  This  is  a 
shirt-sleeve  job.  If  you  can  do  a  good  job 
you'll  end  up  running  the  place.  Heavy 
emphasis  on  advertising  but  must  have 
knowledge  of  news  and  circulation.  Write 
fully  giving  your  present  assignment,  ex¬ 
perience.  No  reference  will  be  checked 
without  your  advance  permission.  This  is  a 
home-owned  newspaper.  Salary  to  start  at 
20,000  plus  bonus.  Our  employees  know  of 
this  ad.  Box  25533,  Editor  &  Publisher. 


GENERAL  MANAGER 
Owners  of  three  Northwest  Chicago  com¬ 
munity  weeklies  seek  experienced  indi¬ 
vidual  to  direct  advertising,  production 
and  circulation  staff  of  growing  chain  now 
distributing  35,000  copies.  The  right  can¬ 
didate  is  basically  a  top  sales  manager. 
Good  pay!  Resume— but  no  phone  calls— 
to  Lora  Nicholson,  Passage  Publications, 
5929  W.  Division  St.,  Chicago,  III.  ^651. 


ADVERTISING 


NEW  POSITION 

NEW  BUSINESS  SALES  MANAGER 
Join  the  staff  of  a  New  York  Times  owned 
Florida  weekly  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
will  give  you  all  the  tools  and  support  you 
need.  We  require  at  least  5  years  of  com¬ 
petitive  advertising  sales  experience  and  a 
successful  track  record.  Excellent  salary 
and  commission  plan  plus  company  bene¬ 
fits  that  are  hard  to  beat.  Write  or  call  Mr. 
Mick,  General  Manager,  The  Sebring 
News,  P.O.  Drawer  D,  Sebring,  Fla.  33870. 
Ph;  (813)  385-6155. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


RETAIL  ADVERTISING  SALES 
Washington  State  daily,  western  part 
Puget  ^und  area.  Permanent  career  op¬ 
portunity  with  excellent  future  for  the  right 
person.  We  are  seeking  a  self-starter,  ag¬ 
gressive,  energetic  professional.  Excellent 
salary,  incentives,  benefits  paid  by  the 
company  plus  opportunity  for  advance¬ 
ment.  Send  resume  outlining  experience, 
goals,  salary  requirements  to  Box  6272, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  for 
17,000  daily  Virginia  newspaper.  Prefer 
person  with  background  in  competitive 
market.  Must  be  able  to  motivate  retail 
sales  staff  and  show  results.  Good  salary 
plus  excellent  bonus  plan.  Send  resume  to 
Robert  Sillex,  Advertising  Director,  The 
Alexandria  (^zette,  P.O.  Box  1 19,  Alexan¬ 
dria,  Va.  22313. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING 
Additional  expansion,  growth  and  promo¬ 
tions  from  within  create  two  more  open¬ 
ings  on  our  sales  staff.  The  Desert  Sun  in 
Palm  Springs,  Calif.,  is  one  of  the  fastest- 
growing  newspapers  in  the  United  States. 
A  great  place  to  live  and  work  in  the  Sun 
Belt.  (And  the  excitement  of  being  part  of 
our  parent  organization.  The  Detroit  News, 
the  largest  evening  daily  in  the  U.S.)  To 
join  our  highly  creative  staff  send  resume 
including  references  and  salary  history  to: 
Edward  L.  Davis,  The  Desert  Sun,  611  S. 
Palm  Canyon  Dr.,  Palm  Springs,  Calif. 
92262. 


NEW  BUSINESS  SALES  REP 
Join  the  staff  of  a  New  York  Times  owned 
Florida  daily  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
require  at  least  5  years  ot  competitive  ad¬ 
vertising  sales  experience  and  a  success¬ 
ful  track  record.  Excellent  salary  and 
commission  plan  plus  company  benefits. 
Write  or  call  Mr.  Paul  Bairstow,  Ad  Direc¬ 
tor,  Ocala  Star-Banner,  PO  Box  490, 
Ocala,  FL  32670.  (904)  629-0011. 


OPPORTUNITY  KNOCKS  for  an  experi¬ 
enced,  aggressive  salesperson  to  sell  com¬ 
bination  retail/classified  accounts  in 
Ohio's  vacationland.  Send  complete  re¬ 
sume  to:  Bill  Berry,  Sandusky  Register, 
314  West  Market,  Sandusky,  (3h  44870. 


ADVERTISING  MANAGER  with  demon¬ 
strated  capability  of  managing  sales  staff 
and  selling  advertising.  Growing  three-time 
weekly  newspaper.  Send  resume  to  Sheila 
Tuttle,  Press-Journal,  PO  Box  1268.  Vero 
Beach,  FL  32%0. 


GREAT  OPPORTUNITY  for  someone  who 
really  likes  to  sell  advertising  throughout 
the  northwest  states.  Mostly  travel.  Great 
fringes,  the  least  of  which  is  clean  air, 
beautiful  lakes  and  mountains  and  the  op¬ 
portunity  to  do  what  you  like  best.  Write 
with  full  resume:  Idahonian,  PO  Box  8187, 
Moscow,  ID  83843. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  This  is  not  a  director's  sitdown  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume,  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville. 
Miss. 

RETAIL  ADVERTISING 
MANAGER 

Join  the  team  of  one  of  the  nation's  truly 
fine  daily  and  Sunday  newspapers,  of  over 
U  million  circulation  daily.  We're  in  the 
Midwest  in  a  very  competitive  market. 

We  are  seeking  a  professional  manager  to 
lead  a  department  of  more  than  40  skilled 
advertising  pros.  Must  have  proven  track 
record  and  ability  to  build  on  solid  linage 
and  revenue  base.  The  right  person  will 
have  the  opportunity  to  really  run  his/her 
own  operation  with  plenty  of  opportunity 
for  future  career  growth. 

In  addition  to  enjoying  the  charm  and  cul¬ 
ture  of  this  lovely  area,  the  right  person  will 
earn  $30,000  plus  participate  in  a 
management-hy-objective  incentive  plan 
and  a  rich  package  of  benefits,  including 
pension  plan,  health  and  life  insurance, 
liberal  vacation  policy,  paid  holidays  and 
more. 

If  interested,  send  resume  stating  qualifi¬ 
cations  in  full  confidence  to  Box  25409, 
Editor  &  Publisher. 

Equal  Opportunity  Employer,  M/F. 


ASSISTANT  RETAIL  MANAGER 
The  Corpus  Christ!  (Texas)  Caoler-Times 
(90M,  AM/PM)  has  an  immediate  opportun¬ 
ity  for  an  experienced  assistant  retail 
manager.  We  are  looking  for  a  marketing- 
oriented  professional  with  competitive  ex¬ 
perience,  a  person  who  knows  on-the- 
street  retail  sales  techniques.  Must  have 
oroven  administrative  ability  and  talent  for 
staff  motivation.  Don't  spend  another 
winter  in  a  miserable  climate,  come  to 
Texas'  Gulf  coast.  Submit  resume  with  sal¬ 
ary  goal  to  R.N.  Moore,  Caoler-Times  Pub¬ 
lishing  Company,  PO  Box  9136,  Corpus 
Christi,  TX  78408. 


When  answering  an  t&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
and  samples. 


HELP  WANTED 


ADVERTISING 


AGGRESSIVE  PUBLISHER  needs  ad  sales 
and  management  pro  to  double  gross  of 
four  New  England  weeklies.  High  twenties. 
Box  25571,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 
MANAGER 

For  our  8700  daily  and  15,(X)0  weekly  in 
the  heart  of  northern  lower  Michigan's 
recreational  and  expanding  industrial  area. 
The  applicant  should  be  sales  and  manage¬ 
ment-oriented  for  direction  of  our  6  person 
staff.  Newspaper  experience,  academic 
training,  and  an  ability  to  shoulder  respon¬ 
sibility  are  required.  Salary  and  commission 
open.  Rease  send  resume  including  salary 
history  and  requirements  to  Ronald  C.  Belle¬ 
ville,  Business  Manager,  Cadillac  Eve¬ 
ning  News,  130  N.  Mitchell  St.,  Cadillac,  Ml 
49601. 


ADVERTISING  MANAGER  of  8500  Ok¬ 
lahoma  daily.  16,000  population  near 
Tulsa,  exclusive.  Aggressive,  experienced 
person  with  record.  Should  be  able  to  di¬ 
rect  and  train  staff  of  4.  Write  in  detail  to 
Ed  Libermore,  Sapulpa  Herald,  Box  1370, 
Sapulpa,  OK  74066. _ 

MAJOR  ACCOUNT  REPRESENTATIVE 
Arizona  Pennysaver  Newspapers,  a  Cox 
Newspaper,  has  a  position  open  in  our  Na¬ 
tional  Advertising  Department.  We  are  a 
weekly  shopper,  circulation  300,000  <  in 
the  Phoenix-Metropolitan  area.  We  desire 
an  aggressive  major  account-advertising 
agency-chain  store  account  representa¬ 
tive.  Your  record  must  show  that  you  have 
successfully  solicited,  sold,  and  built  dis¬ 
play  advertising  sales  in  the  past.  Must 
have  retail  promotion  experience  so  that 
you  can  work  with  big  budget  local  ad 
managers.  Salary  open,  car  allowance, 
commissions,  group  life  and  health,  paid 
holidays,  vacations.  Send  resume,  salary 
history,  and  availability  to  Personnel  Man¬ 
ager  Arizona  Pennysaver  Newspapers, 
P.O.  Box  27869,  Tempe,  AZ  85282  or  call 
(602)  273-7292.  Equal  Opportunity 
Employer,  M/F. 

ADVERTISING/PROMOTION  MANAGER 
Young,  aggressive,  national  award-winning 
weekly  in  America's  finest  city  is  seeking 
an  imaginative,  tested  professional  to  con¬ 
tinue  the  momentum  of  a  year  of  unprece¬ 
dented  growth.  A  challenging,  comprehen¬ 
sive  and  demanding  position,  with  em¬ 
phasis  on  sales,  promotional  creativity  and 
management  of  a  full-time  staff  of  3.  Ex¬ 
cellent  opportunity  for  a  self-confident  in¬ 
dividual  ready  for  an  important  job  in  an 
exciting  place  to  live.  Send  letter  of  appli¬ 
cation,  resume  to  Richard  McCord,  Pub¬ 
lisher,  The  Santa  Fe  Reporter,  PO  Box 
2306,  Santa  Fe,  NM  875(J1. 


ENTHUSIASM  and  a  recent  college  degree 
in  advertising  or  marketing  can  be  your  key 
to  a  starting  advertising  sales  position  with 
a  progressive  small  daily  in  a  rich  and  grow¬ 
ing  Northern  Illinois  Community  between 
Chicago  and  Rockford.  Good  starting  sal 
ary,  commission  opportunities,  benefit 
package  and  an  attractive  modern  plant. 
Write  and  tell  us  about  yourself.  Send  re¬ 
sume  to:  Jim  Johnson.  Ad  Director,  Belvi- 
dere  Daily  Republican,  401  Whitney,  Bel- 
videre,  IL  61()08. 


CIRCULATION 


DUE  TO  GROWTH  we  are  looking  for  ag¬ 
gressive  District  Manager  or  Supervisor 
who  wants  to  move  up  in  circulation  field  in 
Florida.  Write  James  L.  Johnson,  P.O.  Box 

408,  Lakeland,  Fla.  33802. _ 

VERMONT  12,000  daily,  5  afternoons, 
Saturday  and  Sunday  mornings,  offers  cir¬ 
culation  director  opportunity  with  4  season 
“family  living  enjoyment.”  Must  have 
demonstrated  stren^hs  in  Little  Merchant 
Program,  experience  in  motor  route  estab¬ 
lishment  and  operations  plus  ability  to 
take  full  responsibility  for  circulation  de¬ 
partment  growth  and  management.  Pre¬ 
sent  director  assuming  added  company 
duties  outside  circulation.  Send  resume 
with  full  qualifications,  salary  range  and 
availability  to  General  manager,  PO  Box 
707  Barre,  VT  05641. 


CIRCULATION  DIRECTOR 
for  80(X)  circulation  midwestern  daily.  Po¬ 
sition  available  January  3.  Competitive 
wage  with  performance  bonus,  company 
car.  Blue  Cross-Blue  Shield,  fully  paid  dis¬ 
ability  and  fully  paid  pension  program. 
Send  resume  to  Ron  Lindsay,  Daily  Gate 
City.  1016  Main,  Keokuk,  lA  or  call  (319) 
524-8300. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

CIRCULATION 

CIRCULATION 

DATA  PROCESSING 

CIRCULATION  MANAGER 
Modern,  fast-growing,  6-evening  daily  in 
one  of  the  Midwest's  best  markets.  Fully 
computerized  operation  with  completely 
operational  motor  route  system  through¬ 
out  area.  Excellent  community,  exciting 
opportunity,  salary  commensurate.  Send 
resume  to  Paul  McCue.  General  Manager, 
Post-Bulletin,  Box  6118,  Rochester,  MN 
55901.  (507)  228-2441. 


WE  ARE  ACCEPTING  applications  for  a 
supervisory  position  in  our  circulation  de¬ 
partment.  Zone  6.  We  have  70.000-plus 
circulation.  Interested  parties  send  com¬ 
plete  resume  to  Box  6299,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGEMENT 
We  are  a  progressive  metro  daily  and 
Sunday  (Zone  5)  seeking  a  dynamic  indi¬ 
vidual  to  assume  an  important  supervisory 
position  in  our  circulation  department. 
This  individual  must  have  ability  to  moti¬ 
vate  district  personnel  to  achieve  goals  in 
a  unionized  environment.  Fine  commu¬ 
nity,  good  salary  and  fringes  with  excellent 
opportunity  for  growth.  Tf  you  have  these 
qualifications,  we  would  like  to  hear  from 
you.  Box  25596,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
When  a  high-quality  product  in  a  fast¬ 
growing  competitive  market  is  flat  in  circu¬ 
lation,  new  leadership  is  needed.  Top 
paper  in  medium-size  ^uthern  city  is  of¬ 
fering  top  job  on  outstanding  management 
team  to  the  right  person.  Sales,  marketing 
experience  most  important.  Must  be 
proven  manager  who  is  good  with  people. 
This  is  a  paper  and  community  you  will 
want  to  stay  with,  but  results  count.  Excel¬ 
lent  salary,  bonus,  car  and  fringe  benefits. 
Box  25580,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER/WEST 
ZONE  for  the  Boston  Herald  American, 
Responsible  for  the  entire  circulation  op¬ 
eration  West  of  Boston  (approximately  1/3 
of  total  circulation)  with  primary  emphasis 
on  sales  results.  This  individual  will  report 
to  the  circulation  manager.  Experience  in  a 
competitive  market  and  familiarity  with  in¬ 
dependent  distributors  required.  Salary 
commensurate  with  experience.  Mail  re¬ 
sume  to  Gene  Czarny,  Boston  Herald 
American,  300  Harrison  Ave.,  Boston, 
Mass.  02106.  No  phone  calls,  please. 


GROW  WITH  a  growing  group.  We  need  a 
few  take-charge,  sales-minded,  self¬ 
starters  who  are  still  willing  to  learn.  In¬ 
terested?  Write  us,  in  confidence,  Scripps 
League  Newspapers,  Inc.,  PO  Box  400, 
Santa  Maria,  CA  93454. 


FLORIDA 

Relocate  on  south  Florida’s  Gulf  coast  with 
big  opportunity  as  circulation  manager  of 
one  of  the  state's  fastest  growing  dailies. 
Naples  Daily  News  wants  a  thoroughly  ex¬ 
perienced  manager  to  direct  district  staff 
of  9  and  carrier  force  of  over  300.  Only 
applicants  with  solid  daily  management 
experience  in  promotion,  recruiting,  and 
training  as  a  manager  or  director  should 
apply.  Start  in  the  20s  with  promotion  in 
18  months  on  retirement  of  circulation  di¬ 
rector.  Write  to  Corbin  Wyant,  General 
Manager,  Naples  Daily  News,  1075  Central 
Av,  Naples  FI  33940. 


DATA  PROCESSING 


CIRCULATION  MANAGER:  9500,  6-day 
morning  daily  in  Zone  2.  A  growing  news¬ 
paper  with  a  first  class  growing  group. 
Write  to  Box  25575,  Editor  &  Publisher, 
giving  experience  and  salary  requirements. 


DISTRICT  MANAGERS 

Seattle's  largest  daily  newspaper  seeking 
experienced  district  managers.  Prefer  3  to  5 
years  circulation  background  with  educa¬ 
tion  in  business  administration.  Excellent 
salary  ana  fringe  benefits.  Call  or  write 
Tom  Bryan,  Personnel  Manager,  The  Seat¬ 
tle  Times,  PO  Box  70,  Seattle,  WA  98111, 
(206)  464-2392.  Equal  Opportunity 
Employer  M/F/H. 


CLASSIFIED  ADVERTISING 


CLASSIFIED — Need  experienced,  aggres¬ 
sive  ad  salesman  with  strong  background 
in  classified  advertising  or  classified  man¬ 
ager  or  assistant  who  would  like  to  make  a 
change.  Will  be  responsible  for  managing 
department,  selling  and  promoting  clas¬ 
sified.  27,000  morning  and  evening  daily. 
Send  complete  resume  including  salary 
requirements  to  Box  6280,  Editor  & 
Publisher, 


TELEPHONE  SALES  SUPERVISOR 
Supervise  and  train  telephone  sales  per¬ 
sonnel.  Position  open  for  an  individual  with 
proven  record  for  running  and  preferably 
developing  a  classified  phone  room.  Em¬ 
phasis  on  sales.  Arizona  Pennysaver,  a  Cox 
newspaper,  publishes  17  weekly  editions 
circulation  346,000+  in  Phoenix  Arizona. 
Salary  based  on  experience.  Send  resume 
to  Personnel  Director,  P.O.  Box  27869 
Tempe,  AZ  85282  or  call  (602)  273-7292. 
Equal  (jpportunity  Employer,  M/F 


CLASSIFIED  ADVERTISING 
SALES 

South  Florida's  fastest  growing  daily 
newspaper,  circulation  over  150,000  is 
seeking  several  energetic  and  aggressive 
individuals  to  join  our  classified  sales  rep¬ 
resentative  team.  Challenging  opportunity 
in  the  Sun  Belt's  most  exciting  market  for 
an  individual  possessing  a  minimum  of  6 
years  newspaper  advertising  sales  experi¬ 
ence.  If  you  have  the  background,  skills 
and  knowledge,  here’s  your  chance  to  use 
them  and  be  rewarded  and  recognized  ac¬ 
cordingly.  Starting  salary  commensurate 
with  experience.  Excellent  commission 
and  benefit  plan.  Send  complete  resume 
to  Box  25590,  Editor  &  Publisher, 


CLASSIFIED  ADVERTISING 
MANAGER 

For  50,000  competitive  Zone  2  daily. 
Applicant  must  have  highly  promotional 
sales  background,  management  experi¬ 
ence.  Fine  financial  rewards  and  opportun¬ 
ity  for  growth  to  the  right  candidate.  Re¬ 
sume  and  salary  requirements  to  Box 
25583,  Editor  &  Publisher. 


DATA  PROCESSING 


PROGRAMMER— Position  with  aggressive 
company.  Requires  Basic-Plus  back¬ 
ground  on  PDP  8E's  and/or  PDP  1 1’s.  Ref¬ 
erences.  Pay  commensurate  with  ability. 
Send  resume  to  Ernie  Slade,  The  Oakland 
Press,  PO  Box  9,  Pontiac,  Ml  48056.  An 
Equal  Opportunity  Employer. 


DATA  PROCESSING  MANAGER— 
Supervise  staff  of  10  using  RPG  on  Bur¬ 
roughs  1800  system.  Requirements  in¬ 
clude  proven  skills  ad  selling  ideas,  work¬ 
ing  with  people  and  applying  computer 
technology.  Send  resume  to  Eric  Seacrest, 
Western  Publishing  Co.,  PO  Box  1228, 
North  Platt,  NB  69101. 


COMPUTER  MANAGER— Highly  desirable 
that  previous  work  history  includes  at  least 
10  years  experience  as  manager  or  assis¬ 
tant  manager  of  data  processing  environ¬ 
ment.  Experience  in  computerized  edito¬ 
rial.  classified,  circulation,  and  library  sys¬ 
tems.  Large  metro  located  in  Zone  2.  Box 
25433,  Editor  &  Publisher. 


PROGRAMMER  AND 
SYSTEMS  MANAGER 

Four  years  experience  as  programmer.  Accounting  background 
wanted.  Familiarity  with  DEC  1170  computer  desirable.  Ex¬ 
perience  with  interactive  multi-user  processing  as  opposed  to 
batch  processing.  Would  modify,  install  and  maintain  DEC 
business  programs. 

Send  resume  lo: 

Michael  Mead 
Erie  Times-News 
205  West  12  Street 
Erie,  Pennsylvania  16534 

EDITOR  &  PUBLISHER  for  December  23,  1978 


EDITORIAL 


ENTRY  LEVEL  POSITION 
For  Reporter/Photographer 
We  have  an  opening  for  a  self-starter  who 
can  cover  hard  news,  sports,  features,  and 
do  some  ad  sales.  Located  in  the  Turtle 
Mountains,  we  offer  unlimited  opportunity 
for  outdoor  recreation.  We're  North  Dako¬ 
ta’s  largest  weekly  newspaper  and  we’re 
getting  bigger.  An  excellent  chance  for 
solid,  on-the-job  experience.  Send  re¬ 
sume,  salary  requirements  and  clips  tO: 
Bottineau  Courant,  412  Main  St.  Bot¬ 
tineau,  ND  58318. 


REPORTER-PHOTOGRAPHER  for  im¬ 
mediate  opening  on  Eastern  Kansas 
biweekly  newspaper.  Salary  dependent 
upon  qualifications  and  experience.  Call  or 
write  Phil  McLaughlin.  Miami  Republican 
and  Western  Spirit,  Box  389,  Paola  KS 
66071.  (913)  294-2311. 


BRIGHT,  COPY  EDITOR,  by  medium  sized 
aggressive  south  Florida  daily.  Must  have 
excellent  headline  writing  and  editing 
skills,  be  quick,  imaginative  with  layout. 
Prefer  person  from  small  daily  desiring 
greater  challenge,  opportunity  to  advance 
than  seasoned  editor  with  only  salary  in 
mind.  Box  25464,  Editor  &  Publisher. 


QUALITY  EASTERN  50,000  circulation 
daily  seeks  a  solid  news  executive  who  can 
lead  and  inspire  fine  news  staff.  We  are  an 
important  part  of  a  dynamic  group  of  excel¬ 
lent  dailies  with  the  highest  standards  and 
advanced  management  techniques.  The 
editor  we  choose  must  relate  to  the  read¬ 
ers  and  communities  we  serve.  Long  term 
circulation  growth  is  a  major  goal.  Area 
provides  pleasant  living  with  outdoor  rec¬ 
reation.  If  you  are  ready  for  this  challenge 
please  furnish  a  resume  with  salary  re¬ 
quirements  in  complete  confidence  to  Box 
25469,  Editor  &  Publisher. 


WIRE  SERVICE  EDITOR 

Previous  wire  experience  necessary.  Su¬ 
pervise  small  staff.  General  rewrite  and 
some  feature  writing.  Should  have  some 
financial  background,  $25K. 

CORWEN/MARCHANT  (agency) 

527  Madison  Ave., 

New  York  City  (212)  753-0157 


COPY  EDITOR— AREA  2  AM  has  opening  on 
its  copy  desk.  Good  editing  skills  and  aoil- 
ity  to  write  sharp  heads  required.  Starting 
salary  $9100  a  year.  Box  25597,  Editor  & 
Publisher. 


REPORTER  for  tri-weekly  in  Hawaii.  Some 
experience  preferred.  Send  resume,  in¬ 
cluding  references,  to  Editor,  West  Hawaii 
Today,  Box  789,  Kailua-Kona,  HI  96740. 


SPORTSWRITER/DESKMAN— Zone  2  AM 
daily  seeks  full  time  individual  for  our  local 
sports  section.  Professional  experience 
preferred,  but  bright,  aggressive  individu¬ 
als  will  be  considered.  Excellent  opportun¬ 
ity  for  the  right  person.  Box  25552,  Editor 
&  Publisher. 


SMALL  CITY  5-daily  has  opening  now.  Wire 
desk,  some  general  assignments.  Start 
$175.  Resume  to  Garner  Allen,  The  Daily 
Leader,  P.O.  Box  531,  Struttgart,  Ariz. 
72160. 


AREA  EDITOR  sought  for  Zone  5  award- 
winner,  27,000  daily.  Edit,  layout,  ad¬ 
minister  staff  of  five  including  two 
bureaus.  If  you  aren't  dedicated,  don’t  ap¬ 
ply.  VDT  experience,  preferred.  Send  re¬ 
sume,  salary  requirements  to  James  R. 
Brown,  Managing  Editor,  Sandusky  Regis¬ 
ter,  314  W  Market  St,  Sandusky,  OH 
44870. 


HELP  WANTED 


EDITORIAL 


DARKROOM  TECHNICIAN-REPORTER. 
26,000  circulation  daily  in  southeast 
Michigan  is  looking  for  combination 
photographer-reporter,  able  to  handle  dark¬ 
room  and  write  stories.  Send  samples,  re¬ 
sume  to  Roy  Hamlin,  Managing  Editor, 
Monroe  Evening  News,  Monroe,  ME 
48161. 


EDITORIAL  MANAGER:  Participate  in 
planning  and  scheduling  university  publi¬ 
cations:  able  to  write  and  edit  copy.  Out¬ 
standing  management  skills,  thorough 
knowledge  of  correct  English  usage  and 
copy  editing  procedures,  a  bachelor's  de¬ 
gree  or  its  equivalent  and  previous  experi¬ 
ence  in  college  publications  required.  Sal¬ 
ary  commensurate  with  experience  and 
qualifications:  minimum  $11,300.  Send 
resumes  by  January  15,  1979  to  Syracuse 
University  Personnel  Office,  Skytop  Of¬ 
fices,  Syracuse,  New  York  13210. 
Syracuse  University  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


TENNESSEE'S  fastest  growing  40.0(X)  * 
daily  needs  an  imaginative,  production- 
oriented  wire  editor  to  keep  our  pages 
sparkling.  We're  on  Hendrick's  tubes  and 
your  experience  with  VDTs  plus  samples  of 
your  best  layouts  will  catch  our  eye.  ^nd 
resume,  samples  and  an  idea  of  salary  re¬ 
quirements  to  John  Molley,  Managing 
Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport  TN  37662.  No  phone  calls, 
please.  (An  Equal  Opportunity  Employer). 


COPY  EDITORS 

State  capital  daily  in  Zone  2  seeks  in¬ 
creased  circulation.  Game  plan  calls  for 
enlarging  staff,  with  emphasis  on  copy 
desk.  If  your  ability  and  work  record  make 
you  worth  more  than  $20,000  per  year, 
send  a  resume  to  Box  6306,  Editor  & 
Publisher. 


NEWS  EDITOR 

The  Edwardsville  (Illinois)  Intelligencer,  a 
growing  and  progressive  8000  daily  in 
process  of  conversion  to  an  electronic 
newsroom,  has  an  opening  for  a  news 
editor.  This  Number  2  person  is  responsi¬ 
ble  for  editing,  directing  copy  flow,  page 
design,  and  coordinating  news  presenta¬ 
tion  as  necessary. 

The  right  person  should  possess  2  to  3 
years  daily  reporting  and  editing  experi¬ 
ence.  VDT  experience  helpful  but  not 
necessary.  In  return  we  offer  a  good  salary, 
benefits  and  an  opportunity  to  advance 
within  a  respected  newspaper  group.  If  in¬ 
terested  sand  resume  and  page  design 
examples  to  Larry  M.  Perryman,  Lindsay- 
Schaub  newspapers,  PO  Box  789,  Decatur 
IL  62525. 


REPORTER  WANTED— for  general  as¬ 
signment  or  government  on  progressive 
daily.  Salary  based  on  experience.  Apply  to 
Tom  Parsons,  Managing  Editor,  Pine  Bluff 
Commercial,  Box  6469,  Pine  Bluff,  AR 
71611 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 
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HELP  WANTED 


EDITORIAL 


5000  DAILY  needs  managing  editor  to  ac¬ 
cept  position  in  February  or  March.  Ideal 
area  for  outdoor  enthustast,  excellent 
schools  with  excellent  environment  for 
raising  family.  Located  in  Zone  7.  Tremen¬ 
dous  growth  opportunity.  Box  6265,  Editor 
&  Publisher. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment.  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070.  Editor  &  Publisher. 


WEST  MICHIGAN  group  of  free  circulation 
weeklies  has  need  of  take-charge  editor  to 
manage  young  writer/photographer  staff. 
Page  makeup  experience  helpful.  Im¬ 
mediate  opening.  Reply  now  to  Jenison 
Printing  Co.,  P.O.  Box  45,  Jenison,  Mich. 
49428,  or  call  (616)  457-1120,  ask  for 
Herm. 


JOIN  A  GROWING  organization  where  you 
have  plenty  of  room  for  advancement.  The 
Dispatch  in  Oxikville,  Tenn.  has  openings 
for  2  sharp  reporters  that  can  move  up  to 
editor.  Must  be  familiar  with  photography, 
a  good  writer  and  have  good  management 
ability.  Ph:  (615)  528-5405. 


REPORTER 

Top  notch  reporter  with  at  least  4  years 
experience  on  daily  wanted  for  Virginia 
P.M.  daily.  Excellent  working  conditions 
and  fringe  benefits.  Send  clips  and  resume 
along  with  salary  requirements.  Box  6313, 
Editor  &  Publisher. 


REPORTER-EDITOR 

Good  person  for  not-so-good  weekly.  One 
who  will  make  the  difference.  Zone  2. 
Write  fully.  Box  6301,  Editor  &  Publisher. 


EDITORWANTEDfor  3800  twice  weeki  y  in 
Torrington,  VYY.  The  person  we  want  will 
have  a  commitment  to  community  jour¬ 
nalism.  knowledge  of  photography,  layout, 
VDTs,  and  work  well  with  people.  We  have 
an  excellent  product  and  want  to  make  it 
better.  This  is  an  ideal  community  of  6000 
not  in  coal  impact  area.  We  have  good 
schools,  new  hospital,  golf,  hunting  and 
fishing.  Write  Mike  Lindsay,  2025  Main  St, 
Torrington,  WY  82240.  Our  present  editor 
is  moving  into  a  large  daily. 


REPORTER  wanted  to  do  news,  sports, 
photography.  Some  experience  necessary, 
VDT  experience  helpful.  We  are  a  quality 
3800  twice  weekly.  Write  Mike  Lindsay, 
2025  Main  St.  Torrington  WY  82240. 


LOCAL  NEWS  EDITOR 

Established,  42  year  old  Pennysaver  will 
soon  add  a  limited  amount  of  local  com¬ 
munity  news  to  its  pages.  Presently  100% 
advertising,  23,000  circulation,  averaging 
44  pages  weekly. 

We  need  a  well  seasoned  Journalist  who 
understands  all  aspects  of  generating  local 
community  news.  This  is  an  exciting  op¬ 
portunity  for  someone  who  is  looking  to 
challenge  their  Journalistic  expertise. 
Work  with  us  in  implementing  the  transi¬ 
tion,  then  manage  the  aftermath. 

Ideal  person  should  be  an  experienced, 
take-charge,  growth-oriented  Journalist 
who  excels  in  the  following  areas:  News 
department  organization,  copy  editing, 
headline  conception,  front  page  design, 
keen  ability  to  gather  local  news  and  write 
an  occasional  feature  story,  photographic 
ability  optional.  In  short,  we  are  looking  for 
a  Jack-Of-AII-Trades  in  the  community 
news  business. 

We  believe  people  will  perform  in  the  fu¬ 
ture  as  they  have  in  the  past,  so  if  you  are  a 
performer,  apply  today. 

Salary  commensurate  to  experience  and 
ability.  Send  resume,  references  and  sam¬ 
ple  work  to  Thomas  L.  Griffis,  President, 
Owego  Pennysaver  Press  Inc.,  181-183 
Front  St.,  Owego,  N.Y.  13827. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  for  New  Jersey  weekly 
chain.  Must  have  good  news  judgment, 
ability  to  write  sharp  heads,  experience  in 
layout.  Must  have  solid  reporting  and  desk 
experience.  Good  salary  and  benefit  pro¬ 
gram.  Send  resume  and  salary  require¬ 
ments  to  Box  25446,  Editor  &  Publisher, 


SMALL  OHIO  DAILY  looking  to  fill  entry 
level  reporting  position  sometime  after 
first  of  year.  We’re  looking  for  someone 
with  enthusiasm  and  willingness  to  learn. 
Job  will  include  everything  from  covering  a 
local  school  board  to  helping  out  in  sports. 
Photography  experience  helpful.  Send  re¬ 
sume  to  Box  25445,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  immediately 
by  highly  professional  8(X)0  PM  daily  in 
Zone  2.  Must  be  experienced  and  know 
what  belongs  in  a  newspaper.  Call  and 
send  resume,  including  clips  and  refer¬ 
ences,  to  David  Dillon.  The  Evening  Sun, 
45-47  Hale  St.,  Norwich,  N.Y.  13815. 
(607)  334-3276.  A  Park  Newspaper. _ 

NEWS  PRO,  China  hand:  35.  Medill  Mas¬ 
ter's,  Gannett  Fellowship  (Chinese  area 
studies  and  language);  six  years  experi¬ 
ence  on  Midwest  daily  (reporter  on  all 
metro  beats,  features  and  entertainment 
writer,  music  critic,  VDT  copy  desk,  wire 
and  city  editor).  Seek  writing  or  layout  (or 
combination)  position,  print  or  broadcast 
medium  (daily,  weekly,  or  monthly),  pref¬ 
erably  with  some  international,  Asia,  or 
China  emphasis.  Also  interested  in  re¬ 
search  and  writing  collaboration.  Box 
6325,  Editor  &  Publisher. 


NEWS  EDITOR 

Zone  5  AM  daily  with  competition  seeks 
experienced  editor  to  direct  news  desk, 
design  pages,  oversee  assignments  and 
assume  supervisory  responsibilities.  Posi¬ 
tion  requires  city  and  copy  desk  experi¬ 
ence  and  initiative  in  developing  news 
coverage.  Good  potential  for  advance¬ 
ment.  group  affiliation.  Salary  in  high 
teens,  excellent  benefits.  Send  resume 
with  salary  history,  requirements  and  copy 
of  current  newspaper  to  Box  25614,  Editor 
&  Publisher. _ 


FREELANCE 


HUMAN  INTEREST  FEATURES  WANTED 
We  are  developing  a  new  show  for  network 
television  based  on  the  premise  that  there 
are  American  men  and  women  whose  de¬ 
cency,  loyalty,  honesty  and  capacity  for 
love  have  enriched  their  own  lives  as  well 
as  the  lives  of  those  around  them.  If  you 
know  of  such  a  story,  please  write  and  tell 
us.  If  your  story  is  authentic,  permission  to 
film  is  granted  by  the  subjects,  and  the 
story  is  shown  on  the  air,  you  will  be  paid 
$250.  If  more  than  one  person  submits  the 
same  story,  and  it  is  used,  the  sender 
whose  letter  bears  the  earlier  postmark  will 
be  paid  the  tee.  Send  your  letter  to  Human 
Interest.  400  E  52  St,  Apt  3C,  New  York, 
NY  10022. 


WHEN  YOU  NEED  FREELANCE  HELP 
list  your  needs  in  "Freelance  Newslet¬ 
ter"  WITHOUT  CHARGE  for  qualified 
on-target  response.  Published  twice 
monthly.  P.O.  Box  89-EP-l.  Skaneate- 
les,  NY  13152,  (315)  685-8505. 


GRAPHICS 


GRAPHICS/DESIGNER  to  assist  the 
graphics  director  in  the  overall  redesign  of 
a  major  daily  newspaper  and  after  its  im¬ 
plementation  to  participate  in  the  planning 
and  production  of  day  to  day  graphics  and 
layouts.  The  ideal  candidate  will  possess: 
(1)  A  feel  for  type  and  page  layout,  (2)  The 
ability  to  create  clean  graphics  and/or  il¬ 
lustrations,  (3)  Sensitivity  to  photographic 
images,  (4)  Ability  to  sell  your  point  of 
view,  and  (5)  Some  experience  or  knowl¬ 
edge  of  newspaper  or  magazine  produc¬ 
tion.  Send  a  resume,  tearsheets  and  salary 
requirements  to:  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La,  70140.  An  equal  opportunity 
employer  M/F. 


NEWS  ARTIST 

The  Seattle  Times  is  seeking  an  experi¬ 
enced  news  artist  with  proven  capability  in 
illustration,  design  and  use  of  color.  Salary 
$283  to  $428  weekly,  based  on  experi¬ 
ence.  Excellent  fringes.  Send  resume  and 
work  samples  to  Tom  Bryan,  Personnel 
Manager,  Seattle  Times,  PO  Box  70,  Seat¬ 
tle,  WA  98111.  An  Equal  Opportunity 
Employer  M/F. 


HELP  WANTED 


MACHINIST 


MACHINIST  needed  for  Mailingand  Insert¬ 
ing  Division  of  medium  size  daily  newspa¬ 
per  company  located  in  northwest  suburb 
of  Chicago.  Experience  in  this  area  a  must. 
Outstanding  career  opportunity  for  the 
right  person.  Starting  salary  commensu¬ 
rate  with  experience.  We  offer  excellent 
company  benefits  and  working  conditions. 
For  further  information  and  confidential 
interview  call:  Paddock  Publications,  Inc., 
(312)  870-3726. 


PHOTOJOURNAUSM 


SMALL  WEEKLY  in  desert-mountain 
Southwest  needs  photographer-darkroom 
person  who  also  can  cover  and  write  some 
local  news.  Experience  with  PMTs  and 
page  negatives  a  must.  Small  town,  300 
miles  from  nearest  large  city.  Salary  to 
$10,000  depending  on  experience.  Spouse 
can  also  work  part  time  as  typesetter,  if 
experienced.  Will  discuss  option  to  buy  in 
about  five  years.  Box  25427,  Editor  & 
Publisher. 


PRESS  RELATIONS 


NEWSPERSON  to  be  press  relations  direc¬ 
tor  for  R^ublican  members  of  Michigan 
House  of  Representatives.  Should  be  par¬ 
tisan,  dedicated  and  have  knowledge  of 
state  political  affairs.  Must  have  strong 
journalism  background,  ability  to  direct 
staff,  ability  to  present  Republican  view¬ 
point  effectively.  Supervisory  experience 
preferred.  Excellent  salary  and  fringe  ben¬ 
efits.  Send  resume  to  State  Representa¬ 
tive  William  Bryant,  State  Canitol,  Lansing 
Ml  48909. 


PRESSROOM 


PRESSMAN  needed  for  small  16,000 
daily.  General  press  work,  helpful  if  you 
have  some  Goss  Urbanite  experience. 
Come  live  in  beautiful  Northwestern  New 
Mexico  where  there  is  skiing,  hunting  and 
fishing  nearby.  Contact  Don  Chapline, 
Press  Superintendent,  Daily  Times,  PO 
Box  450,  Farmington,  NM  87401.  (505) 
325-4545. 


PRESSMAN:  Ei^rienced  pressman  for 
8-unit  Harris  VISA.  Send  resume  to  Ches¬ 
ter  Haynes,  DeLand  Sun  News,  P.O.  Box 
1119,  DeLand,  Fla.  32720  or  call  (904) 
734-3661. 


WEBOFFSET  PRESS  OPERATORS  wanted 
for  progressive  expanding  printing  com¬ 
pany.  We  operate  two  plants  located  in  mid 
and  Southwest  Michigan.  We  offer  oppor¬ 
tunity  of  growth  for  press  operators  with 
minimum  of  two  years  previous  web  offset 
experience  to  further  your  expertise  on 
(3oss  and  Harris  845  equipment.  Our  prod¬ 
uct  mix  includes  four  color  pre-prints  for 
newspaper  insert  advertising.  Vlfe  offer  a 
competitive  benefit  package  and  wages 
commensurate  with  experience.  Contact 
Jon  Anderson,  Director  of  Manufacturing, 
Printco  Inc.,  109  N.  Lafayette,  Greenville, 
Mich.  48838  or  call  (616)  754-3673. 

An  Equal  Opportunity  Employer 


COMPOSING  ROOM  supervisor,  manage¬ 
ment  minded,  knowledgeable  in  all  phases 
of  offset  production  from  mark-up  through 
camera  work,  familiar  with  CompuGraphic 
and  AKI  equipment.  You’ll  be  associated 
with  top  weekly  newspaper  chain  in  New 
Jersey.  Send  resume,  salary  requirements 
and  availability.  Box  25447,  Editor  & 

Publisher. _ 

WEB  OFFSET  PRESSROOM  SUPERVISOR. 
EL  NUEVO  DIA  is  seeking  an  experienced 
web  offset  pressroom  supervisor  to  run  the 
night  shift  starting  at  9  pm.  Over  ICXD.OOO 
circulation  tabloid  newspaper  printed  on  2 
Goss  Urbanite  8  unit  presses.  Union  shop. 
Excellent  opportunity  for  a  person  with 
management  oriented  mind.  Very  good 
fringe  benefits.  Please  write  to  El  Nuevo 
Dia,  Box  297  “S",  San  Juan,  Puerto  Rico 
00M2,  Attention  Carlos  Lopez,  Personnel 
Director. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Experienced  in  operating  or  working  with 
an  offset  newspaper  press,  preferably 
Goss  Metro.  Good  knowledge  of  mailroom 
operations  desirable.  Mechanical/technical 
aptitude  or  skills.  Responsible  for  daily 
operations  of  press,  mailroom  and  compos¬ 
ing.  Night  work.  32,000  AM  daily.  Julian 
Boone,  Messenger-Inquirer,  PO  Box  1480, 
Owensboro,  KY  42301. 


HELP  WANTED 


PROMOTION 


WE  COULD  BE 
LOOKING  FOR  YOU 

Are  you  an  energetic,  enthusiastic 
"idea  person"  with  graphic  skills, 
copywriting  ability  and  a  solid  feel 
for  community  relations,  practical 
newspaper  research  and  sales 
presentations?  If  so,  we’d  like  to 
hear  from  you.  We’re  The  Daily 
Breeze — in  Torrance,  CA  (87,000 
Evening  and  Sunday)— with  one  of 
the  best  Promotion  track  records 
in  the  West.  And,  we’re  in  need  of 
a  sharp  aggressive  Promotion 
Manager.  We  offer  excellent  com¬ 
pany  benefits  and  salary  com¬ 
mensurate  with  experience,  abil¬ 
ity  and/or  potential  Send  resumes 
to  the  attention  of: 

Herbert  G.  Gulick 
General  Manager 
The  Daily  Breeze 
5215  Torrance  Boulevard 
Torrance,  CA  90509 


PUBUC  INFORMATION 


DIRECTOR,  College  Publicity.  Responsible 
for  comprehensive  public  information  ef¬ 
fort,  coordination  and  promotion  of  posi¬ 
tive  internal  communications.  Minimum  of 
Bachelor's  Degree  in  Journalism,  Com¬ 
munications,  Public  Relations,  English  or 
related  area.  Master’s  degree  desirable  but 
not  necessary  if  experience  appropriate. 
3-5  years  experience  in  written,  electronic 
or  interpersonal  communications  skills  in 
similar  public  information  position.  Knowl¬ 
edge  of  general  office  procedures  and 
staff  supervision.  Experience  with  ptioto- 
graphic  production  &  processing.  Familiar¬ 
ity  with  Keene  State  College  events  and 
disclosures  and  intricacies  of  governmen¬ 
tal  relations  desirable.  Range  $11,616- 
18,048.  Send  resume  by  January  7,  1979 
to  Director  of  Administration.  Keene  State 
College,  Keene,  NH  03431.  Affirmative 
Action/Equal  Opportunity  Employer. 


PUBUC  RELATIONS 


MANAGER  OF 
PUBLIC  INFORMATION 

.  .  .  For  expanding,  major  high  technology 
multi-national  in  Zone  9.  Will  run  aggres¬ 
sive  external  communications  program. 
Must  have  strong  writing/editing  skills, 
sound  judgment  ability  to  work  with  pro¬ 
fessionals  and  executives.  Candidates 
should  have  at  least  10  years  experience 
that  includes  reporting,  writing  or  editing 
for  a  major  news  pubTication  or  wire  ser¬ 
vice;  corporate  communications:  and 
some  management  experience.  Familiarity 
with  internal  publications,  news  photogra¬ 
phy,  audio  visuals  helpful.  Salary  based  on 
experience.  Box  6260,  Editor  &  Publisher. 


PUBLIC  RELATIONS/Administrative  Assis¬ 
tant.  Professional  sports  league  office 
wants  detail  oriented  person  for  adminis¬ 
trative  assistant  to  work  with  Public  Rela¬ 
tions  department.  Should  have  experience 
in  sports  information  or  public  relations. 
Contact  with  national  media.  Zone  2.  Send 
resume  immediately  to  Doug  Verb,  Major 
Indoor  Soccer  League,  1  Bala  (jynwyd 
Plaza,  Suite  415,  Bala  Cynwyd,  PA  19004. 


DIRECTOR 
PUBLIC  RELATIONS 
AND  PROMOTION 

West  Coast  daily  newspaper  property  ac¬ 
tively  searching  for  a  pro  who  can  (unction 
at  the  director  level  to  design  and  imple¬ 
ment  high  quality  community  affairs  and 
newspaper  promotion  programs.  If  you  are 
a  high  achiever  with  sound  management 
skills  and  creative  talent,  you’ll  want  to 
follow  up  on  this  position.  The  oppor¬ 
tunities  to  work  as  a  member  of  a  strong 
top  management  team,  and  to  express 
your  professional  skills  are  present.  The 
salary,  incentive,  and  benefits  package  is 
tailored  to  match  the  challenge.  Alt  re¬ 
sponses  will  be  treated  in  a  confidential 
manner.  Send  resume  with  earnings  his¬ 
tory  complete  to  Box  25559,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Twenty  years  successful,  diversified  ex¬ 
perience  on  AM  and  PM  daily/Sunday  pub¬ 
lications.  Extensive  overall  knowledge  of 
entire  newspaper  operaton.  Qualified  in 
labor  negotiations.  Community  minded, 
mature  family  man.  Top  references.  All  re¬ 
plies  held  in  strict  confidence.  Box  6304, 
Editor  &  Publisher. 


GENERAL  MANAGER  has  background  in 
all  areas  of  daily  newspaper  production. 
Family,  community  involvement  impor¬ 
tant.  Would  consider  option  to  buy-in.  Lo¬ 
cated  in  midwest  now.  Seeking  opportun¬ 
ity  to  serve  and  achieve.  Age  39.  Box 
25450,  Editor  &  Publisher. 


HAVE  A  LOSER  you'd  like  turned  around? 
Good  track  record  on  product,  profit.  Open 
to  proposals^  let's  discuss.  Box  25454, 
Editor  &  Publisher, 


EDITOR/MANAGER  has  outgrown  oppor¬ 
tunities  in  current  locale  and  organization. 

I  won  national  editorial  writing  award, 
edited  a  Ballentine  book,  created  success¬ 
ful  local  magazine,  taught  university  jour¬ 
nalism  classes  and  served  as  president  of 
active  SPJ,  SOX  chapter  while  leading 
small  western  daily  from  doldrums  to 
statewide  news/editorial  orominence.  Fam¬ 
ily  man  and  solid  citizen,  but  with  liber¬ 
tarian  outlook  and  appetite  for  challenges.  I 
don't  have  capital  but  want  to  invest  value 
accrued  as  innovative  journalist/manager 
in  publishing  enterprise  with  a  future.  Box 
25564,  Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING 

“It’s  all  your  fault  anyway,” 
said  P.S.  in  a  post  script  to  a 
letter  asking  that  his  E&P 
subscription  be  sent  to  (Il¬ 
linois)  instead  of  (New 
Hampshire).  “Positions 
Wanted  ad  did  a  great  job, 
which  is  why  I'm  now  here, 
and  not  there.  Double 
thanx.” 

M.W.  wrote  us:  “Just  a  quick 
note  of  THANKS.  I  am  leav¬ 
ing  (Washington)  in  a  couple 
of  days  for  (Colorado)  where 
I  will  begin  a  job  as  county 
government  reporter.  The 
managing  editor  found  out 
about  me  through  my  clas¬ 
sified  in  E&P.  Thanks  for 
your  help.” 

And  how  about  the  former 
Florida  ad  salesman  who 
moved  right  into  manage¬ 
ment:  “Located  just  the  job  I 
was  looking  for  through  my 
Positions  Wanted  ad  in  E&P. 
Thanks."  B.N. 

And  a  big  “THANK  YOU!  ” 
from  E&P  Classifieds  to  each 
of  the  above  for  telling  us  of 
their  success! 

The  next  move  is  up  to  you. 
If  you’ve  got  what  it  takes 
(ability  and  initiative, 
mainly)— we’ve  got  what  it 
takes  (the  largest  newspaper 
audience  in  the  world)!  So 
get  moving  and  send  us  your 
Positions  Wanted  classified 
ad  today! 


When  answering  an  E&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
and  samples. 


ADVERTISING 


COMPETITION  .  .  . 

is  the  very  life  of  advertising.  May  graduate 
Advertising/Public  Relations  major  with 
marketing  background  seeks  position. 
Familiar  with  most  aspects  of  advertising; 
have  worked  in  print  and  television,  with 
knowledge  of  media  planning,  research, 
layout,  promotion.  Open  to  all  offers.  In¬ 
terested  in  all  phases  of  advertising.  Will 
relocate.  S.E.  Fisher,  2309  Merrick  Rd, 
Louisville,  KY  40207. 

CIRCULATION 

YOUNG  CIRCULATOR,  experienced,  ca¬ 
pable,  seeks  #1  on  small  or  #2  medium. 
Box  6281,  Editor  &  Publisher. 

CIRCULATION  MANAGER,  over  30  years 
experience.  Little  Merchant  and  Branch 
Counsellor  system.  ABC.  Do  own  promo¬ 
tions,  Desire  change.  Prefer  small  or 
medium  size  PM  newspaper.  Excellent  ref¬ 
erences.  Box  6300,  Editor  &  Publisher. 

TMC:  ALL  METHODS,  frequencies  deliv¬ 
ery.  INCREASE:  crew,  phone,  mail;  promo¬ 
tions.  Marketing,  man.agement  research, 
controls.  Energetic  and  youthful  pro  seeks 
career  or  temporary  challenge.  Inquiries  all 
Zones  welcome.  Box  25591,  Editor  & 
Publisher. 

GROUP  CIRCULATION  EXECUTIVE,  age 
37,  with  15  years  experience  in  sales,  pro¬ 
duction,  labor  negotiations,  mailrooms, 
and  shoppers.  Experienced  in  5000- 
150,000  daily  circulation.  Hard  working, 
excellent  references.  Box  25535,  Editor  & 
Publisher. 

EDITORIAL 

PROVEN  SPORTS  PRO,  12  years  experi¬ 
ence,  7  metro  daily.  Left  journalism  to 
learn  publishing,  advertising.  Seek  editor, 
writer,  desk  job  with  paper  desiring  fresh 
coverage,  ideas.  Worked  all  levels— 
sandlot  to  pro.  Layout  prizewinner,  tight 
writer,  thorough  editor,  organizer.  Reloca¬ 
tion:  prefer  California,  Zones  8-9.  Box 
6254,  Editor  &  Publisher. 

REPORTER  AND  FEATURE  WRITER, 
seeks  news  position  with  Zone  2  or  3  metro 
daily.  Experience  in  small  dailies,  photog¬ 
rapher,  VDT,  Will  relocate.  Box  6305, 
Editor  &  Publisher. 

VERSATILE,  ENERGETIC  sportswriter,  23, 
seeks  position  on  daily.  Recent  English- 
Journalism  grad  with  5  years  experience  on 
local  daily,  has  done  it  all— writing  and 
desk  work.  Layout,  story  clips  available. 
Contact:  John  Collinge,  1100  Ellen  St., 
Cedar  Falls,  lA  50613.  (319)  266-9676  or 
(319)  266-7916. 

REPORTER,  2  years  daily  experience, 
wants  to  join  100,000  plus  daily.  Accurate 
deadline  beater.  Will  relocate.  Box  6295, 
Editor  &  Publisher. 

SPORTSWRITER/COLUMINST'S  clips  a 
must  reading  for  editors  with  high  stan¬ 
dards.  Qualified:  Have  covered  pros,  major 
colleges.  New  York  Horse  Racing.  Ambi¬ 
tious:  Seek  college  and/or  turf  beat,  col¬ 
umn.  skilled:  Clips  proof.  Box  6294,  Editor 
&  Publisher. 

WRITER/EDITOR,  15  years  experience; 
academic,  scholarly  background,  yet  lively 
stylist.  Productive  in  humanities,  social 
sciences,  technical  fields..  Diverse  publi¬ 
cations.  including  documentary  filmscript. 
Reliable,  efficient,  competent.  Samples  of 
work  and  references  on  request.  Prefer 
magazine  or  corporate  position  in  Areas  6, 
8,  9.  Will  consider  other  offers.  Box  6296, 
Editor  &  Publisher. 

AVAILABLE  IMMEDIATELY— Hardworking 
college  graduate  seeks  position  on  daily. 
Have  written  four  years  on  college  paper 
plus  some  free  lance  work.  Also  experi¬ 
enced  in  photography  and  layout.  Would 
like  to  write  sports,  but  definitely  not 
necessity.  Box  25483,  Editor  &  Publisher. 

MUSIC  EDITOR/columnist  seeks  to  move 
up  to  entertainment  or  features  editorship. 
Box  25431,  Editor  &  Publisher. 
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EDITORIAL  \  EDITORIAL 


HAVE  PRESS,  WILL  TRAVEL.  Experienced 
Editor  who  can  manage  printing  depart¬ 
ment,  too.  Seeking  full  charge  respon¬ 
sibilities  on  weekly  or  daily  for  publisher 
who  wants  both  editorial  and  financial  im¬ 
provement.  Can  bring  along  11x17  press  if 
needed.  Box  25435,  Editor  &  Publisher. 


EXPERIENCED  FEMALE  REPORTER— 
Features,  military,  tracking  legislation, 
local  government,  interviews.  Prefer  DC 
area.  Box  25437,  Editor  &  Publisher. 


AWARD-WINNING  Food  Editor.  10  years 
experience,  BS  journalism,  MS  nutrition 
and  consumer  education.  Write  Box 
25471,  Editor  &  Publisher. 


THREW  SNAKE  EYES  IN  VEGAS— Looking 
for  spot  as  reporter  or  deskman  on  medium 
sized  newspaper.  Experienced.  Prefer 
morning  daily  in  Zone  8  or  9,  but  will  con¬ 
sider  any  good  offer.  Jon  Krampner,  4680 
S.  Troy  PL,  Las  Vegas,  Nev.  89103.  (702) 
873-6613. 


FINANCIAL  EDITOR.  Former  executive 
editor  of  Northwest  daily;  educated  in 
economics,  law  and  business  administra¬ 
tion.  Skilled  manager.  Author  of  several 
books.  Former  editor  and  co-publisher  of 
investment  monthly.  Available  im¬ 
mediately.  Box  25595.  Editor  &  Publisher. 


WRITER  WITH  DESK  EXPERIENCE  and 
awards  seeks  challenge  in  Zone  1,  2,  8  or 
9.  Varied  background.  Sleuths  thoroughly. 
Writes  tightly.  Excellent  references.  Con¬ 
tact  Box  25593,  Editor  &  Publisher. 


YOUNG  MANAGING  EDITOR  on  small  Zone 
5  daily  seeks  reporting  position  on  metro 
daily.  Before  moving  to  present  position, 
covered  city  and  county  government  ex¬ 
tensively.  Future  bright  in  present  position 
but  miss  challenge  and  excitement  of  re¬ 
porting.  Will  relocate.  Box  25577,  Editor  & 
Publisher. 


POLITICAL-COURTHOUSE  reporter  on 
20,000  circulation  daily  seeks  reporting 
position  on  larger  paper.  2Vz  years  experi¬ 
ence,  including  education,  police  beats. 
Master's  degree.  Box  6297,  Editor  & 
Publisher. 


EDITOR— Responsible  professional  to  take 
charge  of  editorial  operation  of  medium 
size  daily.  Experienced  in  all  phases  of 
newsroom  operation.  Excellent  references. 
Prefer  New  jersey,  mid-Atlantic  coast.  Box 
25481,  Editor  &  Publisher. 


EDITORIAL  WRITER  and  opinion  page 
editor.  Seasoned  newspaper  writer  be¬ 
lieves  editorial  pages  can  be  lively,  pro¬ 
vocative  and  responsible.  For  clips,  re¬ 
sume:  Box  25482,  Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  SPOT,  lifestyle/features  area, 
sought  on  professionally  excellent, 
medium-sized  daily  or  metro.  Management 
potential.  Box  63(j2,  Editor  &  Publisher. 


PHOTOJOURNALISM 


AWARD-WINNING  NEWSPHOTOGRAPHER 
with  10  years  experience  seeks  position  on 
photo-oriented  paper.  Experience  includes 
daily  staff  work,  wire  stringing,  self¬ 
generated  photo-features.  Have  done  writ¬ 
ing  and  layout.  Jim  Ebert,  413  Morgan, 
Keokuk,  la  52632.  (319)  524-4949. 


PHOTOJOURNALIST,  5  years  experience, 
seeks  position  on  daily  in  any  Zone.  BA 
degree  plus  4  years  junior  college  teaching 
experience.  Resume,  protfolio  and  clips 
available.  Box  25442,  Editor  &  Publisher. 


PRESSROOM 


AWARD-WINNING  REPORTER  with  track 
record  of  accuracy,  power,  humor  and 
depth  in  hard  news,  features,  columns  and 
editorials  seeks  work  in  Zone  1,  2  or  3. 
Nine  years  experience  includes  desk 
editorship,  photography  and  cartooning. 
Working  knowledge  of  Spanish.  Contact 
Mark  Winheld,  405  Meadow  Lane,  San¬ 
dusky,  OH  44870,  (419)  625-2990. 


EDWIN  NEWMAN  DEVOTEE,  wire  service 
experience;  can  write,  edit,  take  photos. 
Box  25563,  Editor  &  Publisher. 


DEPUTY  PRESS  SECRETARY,  24,  wishes 
to  re-enter  news  reporting  or  public  rela¬ 
tions  in  Zones  1,  2,  3,  or  9.  Experience 
includes  writing  for  NYC  daily,  APand  UPl. 
Box  25565,  Editor  &  Publisher. 


WEB  OFFSET  pressman,  combination 
plate  and  cameraman.  Young,  energetic, 
looking  for  challenge  and  future  with  prog¬ 
ressive  company,  foreman  ootential. 
Cosmo,  metro  experience.  Zones  7,  8.  Box 
25449,  Editor  &  Publisher. 


PRESSMAN-FOREMAN  with  17  years  ex¬ 
perience.  Web  offset  daily  and  weekly 
newspapers  and  commercial  printing. 
4-color.  Experience  on  Goss  Urbanite  and 
Community,  Harris  V-15A,  camera,  pur¬ 
chase  supplies,  press  and  camera  depart¬ 
ments.  Prefer  central  newspaper  printing 
plant  with  possible  percentage  of  owner¬ 
ship  in  plant  or  newspaper.  Box  25561, 
Editor  &  Publisher. 


PRODUCTION 


NEWS  EDITOR 
EXPERIENCED 
GOOD 


(713)  529-5590  or 
Box  25566,  Editor  &  Publisher. 


PRODUCTION  MANAGER:  Proven  record 
in  cost  control:  Labor,  conversions-,  force 
reduction.  Knowledgeable  all  depart¬ 
ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 
6264,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Unesco  meetings 

At  the  risk  of  belaboring  the  role 
Unesco  is  playing  in  the  organization^  or 
re-organization  of  the  world's  mass 
media,  we  think  it  is  important  to  advise 
our  readers  of  the  future  meetings  being 
planned  by  that  body. 

The  press  of  the  free  world  was  taken 
by  surprise  a  little  more  than  three  years 
ago  when  Unesco  meetings  in  Bogota, 
then  the  Far  East,  then  Costa  Rica  burst 
forth  with  the  litany  of  charges  against 
the  press  of  the  Western  World  and  de¬ 
mands  for  various  stages  of  press  control 
in  the  Third  World  nations. 

Since  then  the  Western  press  has  or¬ 
ganized  itself  and  had  great  success  at 
Nairobi  in  deferring  adoption  of  a  draft 
resolution  containing  the  elements  for  a 
controlled  press,  and  then  in  Paris  last 
month  by  gaining  approval  of  a  much 
different  document. 

However,  a  five-day  meeting  has  just 
been  concluded  in  Panama  to  consider 
the  recommendations  of  the  San  Jose 
meeting.  Another  meeting  is  planned  for 
Washington,  D.C.  in  April,  Geneva  in 
September,  and  another  one  in  Caracas 
in  1980.  There  are  others  Unesco  may  be 
sponsoring,  we  feel  sure. 

We  hope  the  free  press  of  the  world 
will  not  be  taken  by  surprise  again  with 
future  efforts  to  endorse  the  principle  of 
a  controlled  press. 

At  the  Panama  meeting  Dec.  4  to  8.  24 
Latin  American  “experts"  in  communi¬ 
cation  researclvwere  gathered  by  Unesco. 

Among  those  “experts"  were  Marco 
Ordonez,  director  general  of  CIESPAL, 
the  Quito-based  training  and  documenta¬ 
tion  center  established  by  Unesco  and 
the  Ecuadorean  government  in  1960  and 
left-wing  dominated;  Hector  Schmueler, 
representing  the  Latin  American  Insti¬ 
tute  for  Transnational  Studies  (ILET) 
founded  in  Mexico  by  former  president 
Luis  Echeverria;  and  Enrique  Gonzalez, 
a  member  of  the  Cuban  Commission  on 
Cooperation  with  Unesco. 

The  only  two  impartial  observers  at¬ 
tending  were  representing  the  Inter 
American  Press  Association  which  has 
been  acting  as  watchdog  over  Unesco 
matters  in  Latin  America  for  several 
years.  In  fact,  it  was  lAPA  that  blew  the 
whistle  on  Unesco  activities  down  there 
and  alerted  the  press  in  this  country.  The 
two  observers  were;  Antonio  Orhes  of  El 
Carihe,  Santo  Domingo,  son  of  the  cur¬ 
rent  lAPA  president;  and  James  Canel, 
lAPA  general  manager. 

In  their  report  to  lAPA  officers  they 
said  over  50  recommendations  were  ap¬ 
proved  at  the  meeting  and  among  them 
were  these  highlights; 

1.  That  Unesco  promote  a  survey  to 


determine  to  what  extent  Latin  Ameri¬ 
can  and  Caribbean  countries  had 
followed-through  on  the  San  Jose  rec¬ 
ommendations,  with  particular  reference 
to  those  on  research  in  communication. 

2.  That  Unesco  give  financial  support 
to  ALAIC  (Latin  American  Association 
of  Communications  Researchers)  and 
that  it  be  the  main  channel  for  research  in 
the  Latin  American  area. 

3.  That  Unesco  and  Alaic,  as  well  as 
researchers  generally,  seek  to  “sen¬ 
sitize"  the  owners  and  other  “gatekeep¬ 
ers”  of  the  media  regarding  their  respon¬ 
sibilities  and  social  duties  as  com¬ 
municators  within  a  context  of  freedom, 
through  the  dissemination  of  informa¬ 
tion,  seminars,  workshops,  etc.  (Some  of 
the  speakers  suggested  that  a  study  be 
made  of  how  the  gatekeepers — 
deskmen — go  about  selecting  the  news. 
A  Venezuelan  expert  said  he  had  made 
an  admittedly  superficial  study  which 
showed  that  30%  of  the  news  received  by 
a  Caracas  newspaper  came  from  U.S. 
wire  services  and  the  remaining  70% 
from  other  sources.  On  publication, 
however,  the  percentages  were  reversed. 
The  paper  had  70%  of  news  provided  by 
U.S.  wire  services  and  30%  from  other 
sources). 

4.  That  researchers  devote  particular 
attention  to  the  study  of  national  com¬ 
munication  policies  and  their  linkage 
with  a  new  world  information  order. 

5.  That  researchers  study  the  struc¬ 
ture  of  the  media,  with  particular  em¬ 
phasis  on  economic  and  political  factors 
that  might  influence  them. 

6.  That  researchers  promote  a  survey 
of  content  to  determine  if  the  media  of 
Latin  America  have  experienced  any 
change  in  the  last  few  years. 

7.  That  researchers  conduct  studies 
conducive  to  a  redefinition  of  freedom  of 
expression  as  related  to  the  right  to 
communicate  and  the  concept  of  access 
and  participation.  (The  “right  to  com¬ 
municate”  and  “access  and  participa¬ 
tion"  are  two  concepts  pushed  for  sev¬ 
eral  years  at  Unesco  meetings.  Neither 
of  them  has  been  clearly  defined). 

8.  That  researchers  study  an  “interna¬ 
tional  right  of  communication”  as  the 
basis  of  a  new  international  order. 

9.  That  a  study  be  made  of  the  new 
technology  and  its  social  effects  as  well 
as  of  the  needs  of  the  area  in  terms  of 
telecommunications,  use  of  satellites, 
frequencies,  cable  TV,  etc. 

10.  That  a  quantitative  and  qualitative 
study  be  made  of  the  balance  or  lack  of 
balance  in  the  exchange  of  news  within 
Latin  America  and  internationally. 

11.  The  meeting  urged  Unesco  to  in¬ 


vite  communication  researchers  to  a 
meeting  planned  for  April,  in  Washing¬ 
ton,  on  ways  and  means  to  help  develop¬ 
ing  countries  improve  their  media  of 
communication.  (The  Washington  meet¬ 
ing  is  the  result  of  a  resolution,  spon¬ 
sored  by  the  U.S.,  European  nations  and 
Third  World  countries,  adopted  at  Unes¬ 
co’ s  General  Conference  in  Paris).  (Sev¬ 
eral  of  the  experts  meeting  in  Panama 
expressed  their  concern  that  the  Wash¬ 
ington  meeting  might  bring  about  “new 
and  dangerous  mechanisms  of  depen¬ 
dence”  for  the  Third  World). 

12.  The  Panama  meeting  urged  Latin 
American  and  Caribbean  governments  to 
begin  immediate  study  of  the  telecom¬ 
munications  problems  to  be  discussed  at 
a  meeting  to  be  held  next  September  in 
Geneva.  They  urged  high  level  meetings 
of  consultation  to  coordinate  the  area’s 
strategy  in  the  forthcoming  “confronta¬ 
tion"  with  the  developed  countries. 
They  also  proposed  a  united  front  with 
developing  countries  in  ciher  parts  of  the 
world  “to  struggle  against  legitimization 
of  the  present  situation  and  against  pos¬ 
sible  new  victimization  or  new  forms  of 
international  domination." 

13.  The  experts  also  urged  wide  sup¬ 
port  for  a  world  conference  on  com¬ 
munications  research  to  be  held  in 
Caracas  in  1980.  This  is  a  conference 
sponsored  by  the  Center  for  Mass  Com¬ 
munications  Research,  University  of 
Leicester,  England. 

While  all  this  was  going  on,  the  Tuni¬ 
sian  ambassador  to  Unesco  in  Paris  came 
•  to  New  York  to  present  a  resolution  to 
the  United  Nations  general  assembly 
which  would  have  the  assembly  approve 
the  efforts  made  to  “establish  a  new 
world  information  order.”  In  other 
words,  to  accomplish  what  the  Soviet 
bloc  failed  to  accomplish  in  Paris. 

It  asked  the  assembly  to  put  on  its 
agenda  for  the  Fall  of  1979  the  subject; 
“International  relations  in  the  field  of  in¬ 
formation  and  mass  communication.” 

As  we  said  before,  let’s  stay  alert  and 
not  allow  the  proponents  of  the  “new 
order”  to  catch  us  by  surprise  again. 

Grey/2  lands  account 

Grey/2  Advertising  has  been  named 
the  agency  for  X-Acto,  a  CBS  division 
that  makes  tools  and  authentic  miniature 
furniture  reproductions. 
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IF  YOU  HAVEN'T  TRIED 

THE  JflrOnt  PLATE 

WE  URGE  YOU  TO  READ  THIS  AD 


For  several  months  now  we  have  been  advertising  the  Western  FRONT  PAGE 
plate,  the  plate  especially  designed  for  the  newspaper  industry.  We  hope  you  have 
been  convinced  to  try  it.  But,  if  you  haven’t  gotten  around  to  it  yet,  let  us  repeat 
some  of  the  major  benefits  of  the  FRONT  PAGE  plate. 

■  The  FRONT  PAGE  plate  is  especially  designed  and  engineered  for  the  news¬ 
paper  industry— anodized  to  produce  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint . . .  clean . . .  water  receptive . . . oxidation  resistant 
. . .  and  long  running.  Solids  print  solid  and  half-tones  print  clean . . .  every  edition. 

■  Minimizes  production  problems  from  plateroom  through  pressroom,  providing 
easy  make-up,  fast  roll-up  and  long  trouble-free  runs. 

■  Assures  a  crisp,  clean  appearance  throughout  your  newspaper— a  look  the 
reader  and  advertiser  appreciate. 

■  Your  plateroom  and  pressroom  personnel  can  be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like  the  previous  order. ..no  variation  in 
high  performance. 

■  All  size  newspapers,  from  the  smallest  to  the  largest,  cash  in  on  FRONT  PAGE 
back-up  power... on  the  spot  technical  people  to  serve  you  at  your  plant— 
problem-solvers  ready  to  help  you  with  any  plateroom  problem. 

■  A  complete  line  of  plateroom  products— automated  plateroom  machinery  and 
chemistry  to  complement  your  FRONT  PAGE  plates.  In  fact,  if  you  are  in  the  pro¬ 
cess  of  converting  to  offset  or  Di-Litho,  Western  will  lay  out  your  plateroom, 
train  your  people  and  completely  furnish  your  new  plateroom  with  everything 
you  need. 

If  you  haven’t  already  tried  FRONT  PAGE  — be  convinced  and  try  it.  Contact  your 
Western  Dealer  or  Western  Technical  Sales  Representative  today... or  call  toll  free 
800/325-3310  and  we  will  make  arrangements  for  you  to  try  FRONT  PAGE... the 
newspaper  plate. 


lll0JT0fn  LIT  HO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


Let’s  resolve  to; 


Look  for  better  ways  to  serve  our  eommunities. 

Promote  all  newspapers — the  idea  of  newspapers. 

Convince  agencies  and  advertisers  to  think  newspapers  first. 
Make  it  easier  to  buy  advertising  in  newspapers. 

Improve  our  communications  with  each  other. 

Study  our  markets  so  well  that  we  are  ahead  of  trends. 

Turn  occasional  readers  into  faithful  ones. 

Keep  our  long-time,  faithful  readers  happy. 

That's  enough  resolve  for  1979. 

Except — oh,  yes — to  realize  that  Pittsburgh  is  a  more  beautiful, 
more  significant  market  than  you  think. 


The  Pittsburgh  Press 

A  Scripps-Howard  Newspaper 


